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mniSvnelovanimniSvnelovanimniSvnelovanimniSvnelovani    RonisZiebaRonisZiebaRonisZiebaRonisZieba    
    

 

a.w. 22 noembers gaimarTa simpoziumi, romelic mieZRvna institutis 
yofili, aw gardacvlili TanamSromlebis, institutis direqtoris 
moadgilis profesor Tengiz xoStariasTengiz xoStariasTengiz xoStariasTengiz xoStarias, ganyofilebis gamgeebis emd, 
profesor mixeil kaxeTeliZisprofesor mixeil kaxeTeliZisprofesor mixeil kaxeTeliZisprofesor mixeil kaxeTeliZis da emd, profesor valerian daTuvalerian daTuvalerian daTuvalerian daTu----
kiSviliskiSviliskiSviliskiSvilis, mTavari mecnierTanamSromlis, emd, profesor iovel asaTianis iovel asaTianis iovel asaTianis iovel asaTianis 
dabadebidan  saiubileo TariRebs. simpoziumis monawileebs miesalma da 
moxseniebuli Tanamromlebis samecniero da pedagogiur saqmianobaze 
isaubra institutis direqtorma, emd, prof. ramaz abesaZem, mogonebebiT 
gamovidnen saqarTvelos mecnierebaTa erovnuli akademiis wevr-
korespondentebi: leo Ciqava da vladimer papava, leo Ciqava da vladimer papava, leo Ciqava da vladimer papava, leo Ciqava da vladimer papava, akademiuri doqtorebi: 
nanuli arevaZe, lina daTunanuli arevaZe, lina daTunanuli arevaZe, lina daTunanuli arevaZe, lina daTunanananaSvili, revaz javaxiSviliSvili, revaz javaxiSviliSvili, revaz javaxiSviliSvili, revaz javaxiSvili da sxvebi.  

gTavazobT mogonebebs. 
 

* * * 

 

    
    
    
    

maRalerudirebuli swavluli ekonomisti da maRalerudirebuli swavluli ekonomisti da maRalerudirebuli swavluli ekonomisti da maRalerudirebuli swavluli ekonomisti da 
RirseuRirseuRirseuRirseuli pirovnebali pirovnebali pirovnebali pirovneba    

(Tengiz xoStarias dabadebidan 85 wlisTavis gamo) 
 
 
 
 
 

Zalze Znelia warsul droSi ilaparako iseT adamianze, rogoric 
gaxldaT batoni Tengiz xoStaria. igi iyo sicocxliT savse, Tavis 
qveyanasa da xalxze gulmxurvaled Seyvarebuli, iSviaTi adamianuri 
xiblis mqone, yvelas mimarT saocrad gulisxmieri da Tavaziani 
pirovneba. batonma Tengiz xoStariam ganvlo xanmokle, magram uaRresad 
Sinaarsiani cxovrebis gza. igi daibada 1927 wels TbilisSi, gamoCenili 
partiuli da saxelmwifo moRvawis simon xoStarias ojaxSi. Tbilisis 
pirveli saSualo skolis warmatebiT damTavrebis Semdeg swavlas 
agrZelebs moskovis sainJinro-ekonomikur institutSi, xolo misi 
dasrulebis Semdeg muSaobs iqve, foladisa da Senadnobebis institutSi 
inJinrad. 

1956 wlidan iwyeba misi moRvaweobis sruliad axali etapi, roca 
igi brundeba TbilisSi da muSaobas ganagrZobs saqarTvelos mecniere-
baTa akademiis ekonomikis institutSi jer mecnierTanamSromlad, xolo 
1959 wlidan igi ukve amave institutis swavluli mdivania. 1966 wels T. 
xoStaria gadahyavT axlad daarsebul qarTul sabWoTa enciklopediaSi 
ekonomikisa da samarTlis redaqciis xelmZRvanelad, Semdeg mas awinau-
reben amave enciklopediis mTavari redaqciis pasuxismgebel mdivnad, 
xolo 1972 wlidan _ mTavari redaqtoris moadgiled. 
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momdevno wlebSi batoni Tengizi muSaobas ganagrZobs saqarTve-
los mecnierebaTa akademiis prezidiumis aparatSi samecniero-kvleviT 
dawesebulebaTa da umaRlesi saswavleblebis sabunebismetyvelo da sa-
zogadoebriv mecnierebaTa dargis samecniero saqmianobis sakoordina-
cio sabWos Tavmjdomaris moadgiled. 1976 wels ki igi brundeba Tavis 
mSobliur ekonomikisa da samarTlis institutSi, sadac igi sicocxlis 
bolo dRemde muSaobs institutis direqtoris moadgiled samecniero 
muSaobis dargSi da imavdroulad xelmZRvanelobs bunebrivi resur-
sebis gamoyenebisa da garemos dacvis ekonomikur problemaTa ganyofi-
lebas. 

batoni Tengizi iyo Zalze niWieri da Sromisunariani mecnier-mkv-
levari. igi avtoria araerTi samecniero naSromisa, romelTa Soris 
aRsaniSnavia monografiuli gamokvleva _ `mrewvelobis ganviTareba ami-
erkavkasiis regionSi~, razec man daicva Tavisi sakvalifikacio naSromi. 

batoni Tengiz xoStaria, nayofieri samecniero da samecniero-or-
ganizaciuli muSaobis paralelurad, eweoda aqtiur sazogadoebriv mo-
Rvaweobas. wlebis ganmavlobaSi igi iyo saqarTvelos umaRlesi sasa-
marTlos saxalxo msajuli da politganaTlebis saxlis ekonomikuri 
seqciis meTodsabWos Tavmjdomare. yvelgan, sadac mas umuSavia, didi 
enTuziazmiTa da pasuxismgeblobiT ekideboda mindobili saqmis Sesru-
lebas, pirad cxovrebaSi iyo Zalze mozomili, Tavmdabali, upretenzio, 
yuradRebiani da gverdSi mdgomi adamiani, ris gamoc yvelasagan imsa-
xurebda udides petiviscemasa da siyvaruls. 

batoni Tengizis yvelaze xangrZlivi da nayofieri saqmianobis 
wlebi mainc ekonomikisa da samarTlis institutTanaa dakavSirebuli. 
igi aq Camoyalibda rogorc mecnier-mkvlevari da samecniero muSaobis 
organizaciis SesaniSnavi specialisti. institutSi swavluli mdivnisa 
da samecniero dargSi direqtoris moadgilis Tanamdebobebze muSaobis 
dros man gamoavlina sakvlevi problemebis xedvis, sakvlevi Tematikis 
gansazRvris, misi Sesrulebisa da kvlevis Sedegebis angariSgebis orga-
nizaciis didi codna da unari. isic gasaTvaliswinebelia, rom am dros 
instituti iyo mravalprofiliani_ekonomikur mecnierebebTan erTad, aq 
aqtiuri muSaoba mimdinareobda samarTlebrivi mecnierebebis xaziTac. 
garda amisa, instituts Tavisi qvedanayofebi hqonda afxazeTSi, aWarasa 
da e. w. samxreT oseTSi. 

samecniero-kvleviT muSaobasTan erTad, igi aqtiurad iyo CarTuli 
samecniero kadrebis momzadebis saqmeSi. faqtobrivad, baton Tengizs 
evaleboda aspirantebsa da maZieblebTan muSaobis, sakandidato minimu-
mis sagnebis momzadeba-Cabarebis, sadisertacio naSromebis dacvis sab-
Wos muSaobisa da masTan dakavSirebuli masalis momzadebisa da umaR-
les saatestacio komisiaSi warsadgeni dokumentaciis momzadebasTan da-
kavSirebuli muSaobis organizaciis xelmZRvaneloba. 

batonma Tengizma fasdaudebeli wvlili Seitana institutis mate-
rialur-teqnikuri bazis srulyofaSic. misi uSualo xelmZRvanelobiTa 
da yoveldRiuri mzrunvelobiT Catarda institutis Senobis sainJinro 
eqspertiza, misi saZirkvlis gamagrebis, Werisa da saxuravis Secvlis, 
Senobis kapitaluri remontisa da inventariT aRWurvis, mis pirvel sar-
Tulze saTanado teqnikiT aRWurvili kvebis blokis Seqmnis, institutis 
sxdomaTa darbazis aSenebisa da ezos keTilmowyobis samuSaoebi. baton 
iovel asaTianTan erTad, man didi Sroma gaswia institutis mebaReobis 
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amxanagobis Seqmnasa da muxaTwyaroSi sabaRe nakveTebis gamoyofaSi, mis 
dagegmarebasa da TanamSromlebze damagrebaSi. 

yvela am samuSaoTa Sesruleba marTlac rom titanur energiasa da 
Sromas moiTxovda. batoni Tengizi am udides samuSaos didi mondo-
mebiT, pasuxismgeblobiTa da warmatebiT asrulebda. albaT, swored 
esec iyo imis erT-erTi mizezi, rom misma gulma veRar gauZlo amden 
datvirTvas da naadrevad Sewyda misi Zgera. batoni Tengizi Zalian adre 
wavida am cxovrebidan, magram wavida yvelas winaSe valmoxdili da 
pirnaTeli. iseTi adamianebi ki, rogoric batoni Tengiz xoStaria iyo, 
ar kvdebian, rameTu isini TavianTi ganvlili cxovrebiT uxvad iZlevian 
amqveyniuri Sinaarsiani da umwikvlo cxovrebis saukeTeso magaliTebs. 

 
 

 
                                                                                                                                            akademiuri doqtoriakademiuri doqtoriakademiuri doqtoriakademiuri doqtori    
                                                                                                                                                revaz javaxiSvilirevaz javaxiSvilirevaz javaxiSvilirevaz javaxiSvili    

    
 

 

 

* * * 

 

emd. profesor vaxtang kaxeTeliZis mogonebaemd. profesor vaxtang kaxeTeliZis mogonebaemd. profesor vaxtang kaxeTeliZis mogonebaemd. profesor vaxtang kaxeTeliZis mogoneba    
    
    

mecnierebis damsaxurebul moRvawes da Rvawl-
mosil pedagogs, emd, profesor mixeil (vaxtang) 
kaxeTeliZes dabadebidan 100 weli Seusrulda. igi 
im mecnier-ekonomistTa kohortas amSvenebda, rom-
lebic TavdadebiT emsaxurebodnen mecnierebis 
ganviTarebasa da kvalificiuri kadrebis aRzrdis 
friad keTilSobilur saqmes. 

batoni vaxtangi daibada 1912 wels saqarT-
velos ulamazes kuTxeSi raWaSi, ambrolauris raionis sof. samTisSi. 

man 1928-29 wlebSi warmatebiT daamTavra Tbilisis #1 samrewvelo eko-
nomikuri teqnikumi, Semdeg 1935-36 wlebSi Tbilisis saxelmwifo uni-
versitetis ekonomikuri fakulteti, politikuri ekonomiis specia-
lobiT, xolo 1960 wels moskovis lomonosovis saxelobis universi-
tetis aspirantura politikuri ekonomiis ganxriT. 

igi gamoCenili mecnierisa da sazogado moRvawis akad. p. gugu-
Svilis mier Seqmnili mdidari tradiciebis mqone qarTuli ekonomikuri 
skolis erT-erTi TvalsaCino warmomadgeneli iyo. swored batoni 
paatas rekomendaciiT daiwyo muSaoba batonma vaxtangma ekonomikisa da 
samarTlis institutSi jer ufros mecnierTanamSromlad 1950 wels da 
Semdeg agrarul problemaTa ganyofilebis gamged da am institutSi 
gaatara Tavisi SemoqmedebiTi cxovrebis 35 weli. 

batonma vaxtangma 1950w daicva sakandidato disertacia Teoriuli 
ekonomikis problemaze _ `marqsis moZRvreba miwis diferencialuri ren-
tis Sesaxeb~, xolo sadoqtoro disertacia _ 1964 wels Temaze `saqar-
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Tvelos ssr mecxoveleobis ganviTarebis ekonomikuri problemebi~. 
baton vaxtangs 1967 wels mieniWa profesoris samecniero wodeba.  

batoni vaxtangi nayofier mecnierul saqmianobas eweoda. igi 150-ze 
meti samecniero naSromis avtoria, aqedan 20 wignad aris warmodgenili. 
misi naSromebi naTargmnia rusul, somxur da azerbaijanul enebze. 
batoni vaxtangi ikvlevda politikuri ekonomiis Teoriul problemebs, 
soflis meurneobis ekonomikis sakiTxebs. misi naSromebi eZRvneboda 
ekonomikuri statistikis, buRaltruli aRricxvis, vaWrobis ekonomikisa 
da sxva sakiTxebs, romlebmac specialistTa maRali Sefaseba daimsa-
xures.  

batoni vaxtangi wlebis manZilze muSaobda Tbilisis saqalaqo 
sabWos da saqarTvelos centraluri komitetis aparatSi sxvadasxva 
Tanamdebobebze, iyo Jurnal `saqarTvelos ekonomistis~ ganyofilebis 
gamge, aseve iyo sxvadasxva samecniero sabWos da institutSi arsebuli 
sakandidato da sadoqtoro disertaciebis specializirebuli sabWos 
wevri. 

man, rogorc erudirebulma da niWierma pirovnebam, SromiTi saq-
mianoba daiwyo politikuri ekonomiis Teoriuli kursis leqtorad. jer 
Tbilisis saxelmwifo universitetSi, Semdeg ki saqarTvelos poli-
teqnikur institutSi. mas garkveuli wvlili miuZRvis qveyanaSi mecnier-
ekonomistTa kadrebis momzadebaSi. misi xelmZRvanelobiT disertacia 
daicva 25-ze metma aspirantma da maZiebelma; im periodSi institutSi 
aseTi tradicia iyo damkvidrebuli: institutis direqtori akad. paata 
guguSvili mecnierxelmZRvanelTan SeTanxmebiT institutSi samuSaod 
tovebda aspiranturis warCinebul kursdamTavrebulebs. batoni vax-
tangis ganyofilebaSi wlebis ganmavlobaSi muSaobdnen: ekonomikis 
mecnierebaTa kandidatebi: l. daTunaSvili, T. qavTaraZe, l. gvenetaZe, q. 
wikluri, o. wivilaSvili, z. Tolordava, n. comaia da sxvebi. 

batoni vaxtangi monawileobas iRebda q. leningradsa da budapeSt-
Si gamarTul ekonomistTa saerTaSoriso kongresebSi. 

igi gansakuTrebuli Tvisebebis matarebeli pirovneba iyo, rac mas 
saSualebas aZlevda yofiliyo kargi mecnieri, pedagogi, mecnierebis 
organizatori, kargi Svili, yuradRebiani da mosiyvarule meuRle da 
mama, megobari da moqalaqe. batoni vaxtangi iyo niWieri da principuli, 
axloblebisa da megobrebis mimarT erTguli adamiani. 

baton vaxtangs darCa kargi ojaxi.  
axloblebi, aRzrdilebi, kolegebi Rirseul pativs miageben 

gamoCenili qarTveli swavluli ekonomistis, prof. vaxtang kaxeTeliZis 
xsovnas. 

 
akademiuri doqtoriakademiuri doqtoriakademiuri doqtoriakademiuri doqtori    
lina daTunaSvililina daTunaSvililina daTunaSvililina daTunaSvili    
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baton vaxtang kaxeTeliZis gaxsenebabaton vaxtang kaxeTeliZis gaxsenebabaton vaxtang kaxeTeliZis gaxsenebabaton vaxtang kaxeTeliZis gaxseneba    
    

batoni vaxtangi didi kaci iyo...……igi amayobda imiT, rom iyo aka-
demikos paata guguSvilis mowafe da misi skolis warmomadgeneli. mas 
uyvarda batoni paata da eamayeboda masTan megobroba. igi baton paatas 
gverdidan maSinac ar moscilebia, rodesac xelisufleba mas ar wya-
lobda.  

batoni vaxtangi erudirebuli da ganaTlebuli pirovneba iyo. man 
kargad icoda germanuli ena, icnobda msoflio literaturasa da 
poezias; gansakuTrebiT uyvarda oniaSviliseuli goeTes faustis 
Targmani. batoni vaxtangi ixsenebda xolme wveulebebs, sadac batoni 
paata guguSvili, vaso CantlaZe da sxvani eswrebodnen. baton paatas 
Turme wesad hqonia, rom sufris wevrebs sufrasTan leqsi aucileblad 
unda eTqvaT. `erT-erT sufraze Cemi rigi rom movidao, _ ixsenebda 
batoni vaxtangi, _ germanul enaze goeTes faustidan prologi da onia-
Sviliseulis Targmanidan igive prologi qarTul enaze wavikiTxeo.~  

batoni vaxtangi yovelTvis yuradRebiT adevnebda Tvalyurs 
qveynis kulturul cxovrebas. igi eswreboda speqtaklebs (xandaxan mec 
wamiyvanda) operaSi, rusTavelis TeatrSi, muskomediaSi, ioseb noneSvi-
lis mowveviT mweralTa kavSirSi gamarTul RonisZiebebs da poeziis 
saRamoebs. 

batoni vaxtangi RmerTiviT kaci iyo (rogorc TviTon ityoda 
xolme sxvasTan mimarTebiT). garegnul warmosadegobasTan erTad karg 
mosaubred iTvleboda, aseve kargad mReroda; gansakuTrebiT uyvarda 
`daraia~ da `quTaisi gadamwvara~. baton vaxtangs hqonda iumoris didi 
grZnoba; sufris wevrebisaTvis misi iq yofna yovelTvis didi siamov-
nebiT aRiqmeboda. baton vaxtangs saxlSi yovelTvis hqonda sasmeli, 
araysa da koniaks dasalevad ar ekareboda.  

batoni vaxtangi mravalmxriv ganswavluli didi mecnier-ekono-
misti iyo. misi kvlevis sferos miekuTvneboda buRalteria, statistika, 
agraruli ekonomika, aseve ekonomikuri Teoria. 

 monatrebiT vigoneb baton vaxtangs da vamayob, rom Cemi 
cxovrebis saukeTeso wlebi masTan SegirdobaSi gavatare. guli mtkiva, 
batoni vaxtangi Cven gverdiT aRar aris, magram Cemgan misdami keTili 
mogoneba da tkiviliani monatreba yovelTvis gulwrfeli iqneba. 

 
Tengiz qavTaraZeTengiz qavTaraZeTengiz qavTaraZeTengiz qavTaraZe    

laboratoriis gamgelaboratoriis gamgelaboratoriis gamgelaboratoriis gamge    
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* * * 
 

batonma iovelma grZeli da Sinaarsiani gza 
ganvlo. man moRvaweoba daiwyo rogorc mweralma 
da poetma. igi, jer kidev sul axalgazrda, redaq-
torobda sxvadasxva periodul Jurnals da res-
publikur presaSi aqveynebda statiebs, leqsebsa 
da moTxrobebs. am sferoSi warmatebuli saqmiano-
bis miuxedavad, batonma iovelma  sabolood eko-
nomikur mecnierebaSi moRvaweobis rTuli gza air-
Cia. mis kalams ekuTvnis araerTi samecniero ga-
mokvleva, gansakuTrebiT ekonomikuri istoriisa 
da ekonomikur moZRvrebaTa istoriis sferoSi. sa-

qarTvelos sazogadoebam interesiT miiRo misi monografiebi: “Tbilisis 
qarTuli saadgilmamulo bankis daarseba” da “ilia WavWavaZe da Tbili-
sis qarTuli saadgilmamulo banki”. 

mecnierul moRvaweobasTan erTad Tavi gamoiCina rogorc pedagog-
ma da organizatorma. igi warmatebiT kiTxulobda leqciebs qveynis ara-
erT umaRles saswavlebelSi, iyo saqarTvelos erT-erTi raionis ganaT-
lebis ganyofilebis gamge da msxvili teqnikumis direqtori.  

gansakuTrebiT nayofieria misi moRvaweoba saqarTvelos mecniere-
baTa akademiis ekonomikis institutSi, romelsac Tavisi Rirseuli kva-
li daatyo, rogorc mecnieruli, ise sazogadoebrivi moRvaweobiT. man 
gamoiCina umagaliTo Seupovroba da 88 wlis asakSi daicva disertacia 
ekonomikur mecnierebaTa doqtoris samecniero xarisxis mosapoveblad.  

batoni ioveli yovelive amasTan erTad dajildovebuli iyo 
mravali adamianuri TvisebiT _ misi uSualoba, Tavmdabloba, sikeTis 
qmnis mudmivi survili ar SeiZleba SeumCneveli darCenoda, visac ki mas-
Tan urTierToba hqonia. igi did mzrunvelobas iCenda institutis mate-
rialur-teqnikuri bazis srulyofisa da TanamSromelTa keTildReobis 
gaumjobesebisaTvis, risTvisac uSurvelad iyenebda Tavis did unars 
adamianebTan urTierTobisa. 

 institutis koleqtivi madlierebis grZnobiT ixsenebs am Sesa-
niSnavi mecnieris, pedagogisa da pirovnebis dabadebidan 105-e wlisTavs.  
RmerTma naTelSi amyofos misi suli, xolo mis ojaxs bednierebasa da 
warmatebas usurvebs. 

 
                                                                                                                    profesori ramaz abesaZe profesori ramaz abesaZe profesori ramaz abesaZe profesori ramaz abesaZe     
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* * * 
 

valmoxdili pirovnebavalmoxdili pirovnebavalmoxdili pirovnebavalmoxdili pirovneba    
    

ekonomikur mecnierebaTa doqtors, profesor 
valerian daTukiSvils dabadebidan 90 weli Seus-
rulda. mas deda sruliad axalgazrda gardaec-
vala, daoblebuli bavSvis aRzrda mamidam itvirTa 
da soflidan q. TbilisSi Camoiyvana. skola axali 
damTavrebuli hqonda, roca didi samamulo omic 
daiwyo. batoni valeriani omSi pirvelsave wels 
Caeba, rogorc tankisti, magram mZimed daiWra, armii-
dan demobilizebuli iqna da Cairicxa q. Tbilisis 
saxelmwifo universitetis ekonomikur fakultetze, 

romelic 1946 wels warmatebiT daasrula. Semdeg moskovSi profesor 
cagolovis xelmZRvanelobiT 1950 wels daicva disertacia ekonomikur 
mecnierebaTa kandidatis samecniero xarisxis mosapoveblad. momdevno 
wlebSi batonma valerianma mTeli Tavisi codna da gamocdileba stu-
denti axalgazrdobis aRzrdas daukavSira, is warmatebiT kiTxulobda 
politikuri ekonomiis saleqcio kurss Tbilisis saxelmwifo univer-
sitetSi, saqarTvelos zooveterinalur institutSi da politeqnikur 
institutSi, sadac kaTedris gamgedac muSaobda. 1968 wels daicva sa-
doqtoro disertacia, romelic saqarTveloSi manqanaTmSeneblobis 
mrewvelobis ganviTarebis sakiTxebs eZRvneboda. 

batoni valeriani saqarTvelos mecnierebaTa akademiis ekonomikisa 
da samarTlis institutSi 1971 wels movida da TiTqmis sikvdilamde 
muSaobda ufros da wamyvan mecnierTanamSromlad, laboratoriisa da 
ganyofilebis gamged, werda da aqveynebda samecniero naSromebs poli-
tikuri ekonomiis, mrewvelobis ekonomikis problemebze.  

yvelas, vinc baton valerians icnobda, SeuZlia Tqvas, rom is iyo 
dinji, samarTliani da gawonasworebuli pirovneba, romelic yovelTvis 
mzad iyo uSurvelad daxmareboda yvelas. icxovra Cumad, upretenziod, 
Sinagani RirsebiTa da rwmeniT, jansaRi cxovrebiT. is umwikvlod 
emsaxura qveyanas da ori Svilisa da ori SviliSvilis garda araerTi 
studenti da disertanti aRzarda, maT Soris am striqonebis avtoric. 

prof. valerian daTukiSvili 2011 wlis 21 maiss gardaicvala. 
dajildoebuli iyo Rirsebis ordeniT. am naTeli pirovnebis xsovna 
marad darCeba imaT gulebSi, vinc mas icnobda.  

 
 

akademiuri doqtoriakademiuri doqtoriakademiuri doqtoriakademiuri doqtori    
nanulinanulinanulinanuli    arevaZearevaZearevaZearevaZe    
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finansebi da sabanko saqmefinansebi da sabanko saqmefinansebi da sabanko saqmefinansebi da sabanko saqme    

 
    

givi lemonjavagivi lemonjavagivi lemonjavagivi lemonjava    
saqarTvelos universitetis asocirebuli profesori 

 
bankis sakredito riskis modelirebabankis sakredito riskis modelirebabankis sakredito riskis modelirebabankis sakredito riskis modelireba    

    
SesavaliSesavaliSesavaliSesavali    

bolo dros, sakredito riskis mimarT Ria poziciis sidide iqca 
bankebis mTavar problemad msoflios maStabiT. bankebis umravlesobi-
sTvis sesxebi aris sakredito riski mTavari da yvelaze cxadi wyaro. 
sakredito riski martivad SeiZleba ganvmartoT, rogorc kontraqtis 
meore mxaris uunaroba, SeTanxmebuli pirobebis Sesabamisad Seasrulos 
sakuTari valdebulebebi. bankis sakredito riskis menejmentis mizani 
aris bankis riskiT Sewonili Semosavlebis maqsimizeba, rac miiRweva 
sakredito riskis mimarT Ria poziciis moqceviT sakontrolo paramet-
rebis dasaSvebi donis farglebSi. banks sesxebTan mimarTebiT aqvs ori 
donis riski: sakredito portfelisa da individualuri sesxebis. bankis 
sakredito riskis efeqturi menejmenti moicavs orive dones da uzrun-
velyofs bankis mokle da grZelvadiani miznebis miRwevas. sabanko kri-
zisis analizi gviCvenebs, rom, umravles SemTxvevaSi, bankebis gakot-
rebis mTavari mizezi iyo didi sakredito danakargebi. 

sakredito riskis mniSvnelobis Sesabamisad, banks unda SeeZlos 
sakredito riskis identifikacia, gazomva, monitoringi da kontroli. 
garda amisa, bankma unda Seafasos, ramdenad adekvaturia kapitali aRe-
buli sakredito riskis. bazelis komitetma SeimuSava ZiriTadi princi-
pebi, romelTa bazaze rekomendirebulia aigos sakredito riskis mart-
vis saimedo sistema1. es principebi exeba Semdeg sferoebs: (1) sakredito 
riskis saTanado garemos Seqmna; (2) operireba kreditis gacemis saimedo 
procesis gamoyenebiT; (3) kreditebis saTanado administrireba, Sefaseba 
da monitoringi; (4) sakredito riskze adekvaturi kontroli.  

sakredito riskis modelirebis amocanad Cven ganvixilavT sakre-
dito produqtebis mixedviT sakredito riskis Sefasebas da agregirebas. 
modelis Sedegebi aseve SeiZleba gamoviyenoT riskis menejmentisa da 
saqmianobis Sedegebis Sefasebis saqmeSi, klientis momgebianobis analiz-
Si, fasdadebaSi riskis faqtoris gaTvaliswinebiT, Sedegebze mibmuli 
kompensaciebis gansazRvraSi. bolo dros daiwyo sakredito riskis mo-
delis gamoyeneba sakredito portfelis menejmentsa da gadawyvetile-
bebSi kapitalis struqturasTan dakavSirebiT. Tu modeli iqneba koncep-
tualurad gamarTuli, saimedo, empiriulad Semowmebuli da iZleva 
bankebis kapitalis moTxovnis adekvatur Sefasebebs, maSin regulire-
basac SeeZleba daeyrdnos mas da kapitalis moTxovna gansazRvros mis 
safuZvelze.  

praqtikaSi farTod aris danergili sabazro riskis modeli, rom-
lis safuZvelze ganisazRvreba riskis eqvivalenturi moTxovna capital-
ze. ori mizezis gamo sakredito riskis modeli ver iqneba sabazro 

                                                   
1 Basel Committee on Banking Supervision, (2000), Principles for the Management of Credit Risk, from 
htlp://www.bis.org 
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riskis modelis ubralo gafarToeba. pirveli mizezi aris monacemebis 
arasakmarisoba. sakredito riskis matarebeli instrumentebis umravle-
soba ar aris sabazro, amitom  modelis safuZvelze aseTi instrument-
tebis fasis prognozi ar iqneba srulad istoriuli fasebis statis-
tikuri Sefasebis Sedegi. kreditebis gafuWebis SemTxvevebis ganawileba 
ar aris simetriuli. es marTlac aris SemTxveviTi sidide, magram misi 
ganawileba wanacvlebulia pozitiurad.  

meore mizezia modelis validacia. sabazro riskis modeli moi-
cavs sul ramdenime dRes, xolo sakredito riskis modeli – erT wels 
an mets. es momenti arTulebs modelis sizustis Sefasebas. Tu kidev 
gaviTvaliswinebT ndobis intervalis dones, aRniSnuli sirTule kidev 
ufro izrdeba. raodenobriv validacias dasWirdeba mravali  weli, rac 
arapraqtikulia, radgan moicavs sakredito ciklebis simravles. Tumca, 
ciklurobis komponentis amoReba droiTi mwkrividan SesaZlebelia2 da 
am sakiTxs qvemoT SevexebiT. 

sakredito danakargi aris SemTxveviTi sidide, romelsac aqvs gana-
wilebis funqcia. sakredito riskis modelis mTavari Sedegi unda iyos 
am funqciis ageba. sakredito danakargs yofen or komponentad. erTi 
aris mosalodneli danakargi drois SerCeul periodSi, anu – saSualo 
danakargi, romelic afasebs konkretuli periodis mosalodnel sakre-
dito danakargis sidides TanxaSi. meore komponenti aris moulodneli 
sakredito danakargi, romeli TanxiTac mTliani faqtiuri sakredito 
danakargi aRemateba mosalodnels.  

danakargis pirvel komponents faravs bankis sakredito rezervebi, 
romelic iqmneba bankis sarezervo politikis Sesabamisad da drois 
konkretul momentSi asaxavs sakredito portfelis raodenobriv da 
xarisxobriv mdgomareobas. am nawils ar sWirdeba ekonomikuri kapi-
talis mikuTvneba. ekonomikuri kapitali sWirdeba sakredito danakargis 
meore komponents – moulodnel sakredito danakargs, ise, rom gako-
trebis miznobrivi ganakveTi iyos miRweuli. grafikulad es SeiZleba 
gamovsaxoT Semdegi saxiT. 
 

 
 
 
 
 
 
 
 
 
 
 
 

 
 

nax. 1 
 

                                                   
2 Hanke, J. E., & Wichern, D. W. (2009). Business forecasting. Pearson Prentice Hall. 

mosalodneli zarali 

ganawilebuli 

ekonomikuri kapitali, 
VaR 

Y  
gadaxdisuunarianobis 
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sabazro riskisgan gansxvavebiT, es ar aris normaluri ganawileba. 

is  wanacvlebulia marjvniv da aris gadaxdisuunarobis, an sakredito 
reitingis Semcirebis Sedegi. amitom, aucilebelia sesxis danakargis 
ganawilebis modelireba. albaToba imisa, rom VaR -ma  ndobis mocemul 
doneze gadaaWarbebs moulodnel danakargs, tolia ndobis donisa.  

ekonomikuri kapitalis garda, banks aqvs sazedamxedvelo kapita-
lis moTxovna3. bankebis umravlesoba am or kapitals ganixilavs ro-
gorc urTierTdamoukidebels. Tu sazedamxedvelo kapitali naklebia 
ekonomikur kapitalze, problema ar aris, fasdadebaSi srulad iqneba 
asaxuli gamoyenebuli kapitali. magram, problema Cndeba maSin, rodesac 
sazedamxedvelo kapitali aRemateba ekonomikur kapitals. am SemTxveva-
Si, metoba ar ganawildeba sabanko produqtebis mixedviT da fasSi ar 
iqneba CarTuli regulirebis xarjis sakompensacio komponenti. bankis 
sidididan da misi biznesis struqturidan gamomdinare, es sxvaoba SeiZ-
leba imdenad didi iyos, rom misi daukompensireblobiT mniSvnelovnad 
Semcirdes bankis wminda Rirebuleba.  

saTanado principebisa da meTodikis safuZvelze Seqmnili da da-
nergili sakredito riskis modeli banks aZlevs xelSesaxeb upirate-
sobas. am modeliT banks SeuZlia droulad ganaxorcielos riskis iden-
tifikacia, gazomva da marTva. modelSi individualuri sesxebis erTob-
livad asaxva kompoziciis efeqtis gaTvaliswinebis saSualebas iZleva 
da ukeTesad asaxavs koncetraciis risks. rogorc cnobilia, icvleba 
ekonomikuri garemo, sabazro faqtorebi, bankis biznesis struqtura, 
rac aisaxeba modelSi da maTi Sedegebi iqneba droulad Sefasebuli. da 
bolos, modelis mniSvnelovani Sedegi SeiZleba iyos regulirebis 
kapitalis moTxovnis Semcireba, Tu sabanko regulirebis organo darw-
mundeba sakredito riskis modelis da mTlianad bankis risk menejmen-
tis sistemis saimedoobaSi.  

bankis menejmentis pasuxismgeblobaSi Sedis sakredito riskis i-
dentifikacia, Sefaseba, marTva da monitoringi, da aseve Sida kontro-
lis monitoringis sistemis Seqmna. am amocanebis Sesasruleblad banks 
unda hqondes sworad da srulad identificirebuli sakredito riskebi 
da aseve gansazRruli riskis dasaSvebi done. Tu riskis gazomvas or 
ganzomilebaSi _ Sedegsa da albaTobaSi, movaxdenT, maSin menejmentis 
aRniSnuli amocana grafikulad nax. 2 saxiT SeiZleba warmovadginoT. 

riskis dasaSvebi done mtkicdeba umaRlesi memejmentis an sa-
meTvalyureo sabWo mier. Amis dadgenasa da Sesrulebis kontrolSi  di-
di daxmarebis gaweva SeuZlia sakredito riskebis models da sakredito 
reitingebis Sida sistemebs. modeli akavSirebs regulirebis  kapitalis 
moTxovnas, riskis misaRebi donis Sesabamis kapitals da narCeni riskis 
Sesabamis ekonomikur kapitals. saTanado mmarTvelobisa da kontrolis 
SemTxvevaSi, bankis menejmenti ver gascdeba sakredito riskis misaReb 
dones da, amasTan, menejments eZleva saSualeba, mniSvnelovnad Seamci-
ros regulirebis moTxovna kapitalze, rac dadebiTad aisaxeba bankis 
momgebianobaze. mxolod, amisTvis saWiro iqneba banks hqondes sakredi-
to riskis marTvis adekvaturi sistema. am sistemis ori urTierTdakav-
Sirebuli komponentia sakredito riskis modeli da reitingebis Sida 

                                                   
3 Lemonjava, G. (2009). Banking loans: tendency and regulation. Economist, 4, 33-41 
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sistema. mocemuli naSromi miznad isaxavs am ori instrumentis integ-
rirebas  sakredito riskis marTvis erTian modelSi. 

 
             
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
nax. 2 
 
  
sakredito riskis modelisakredito riskis modelisakredito riskis modelisakredito riskis modeli    
 
sakredito riskis modeli moicavs ramdenime elements. esenia: 1) 

drois intervali; 2) sakredito riskis sazomi – difoltis Tu sabazro 
meTodi; 3) pirobiT/upirobo modelebi; 4) kreditebis agregirebis meTo-
di; 5) difoltis movlenebs Soris korelacia.  

modelis arCevis raime sayovelTaod aRiarebuli standarti ar 
arsebobs. modelis arCevis gadawyvetilebaSi gasaTvaliswinebelia ban-
kis sakredito portfelis maxasiaTeblebi da misi sakredito kultura. 
zogadad ki saWiroa gavaanalizoT ramdenime konceptualuri sakiTxi, 
romlebic arsebiTia nebismieri modelis Tu meTodis arCevisas.  

sakredito riskis modelis erTi ZiriTadi Sedegia sakredito da-
nakargis ganawilebis funqcia. am funqciis farglebSi ganisazRvreba mo-
salodneli sakredito danakargi, moulodneli sakredito danakargi da 
miznobrivi ndobis intervalis Sesabamisi danakargi (ix. nax. 1). marTa-
lia, bolo seqcia xasiaTdeba dabali sixSiriT, magram maTi moxdenis 
SesaZlebloba realuria da Sesabamisi zarali gakotrebis tolfasia. 
amdenad, ndobis intervalis daviwroveba gamoiwvevs VaR-is mniSvnelovan 
zrdas, da es ki – biznesebis SezRudvas. VaR-i warmoadgens kapitals, 
romelic mosalodneli danakargis zeviT faravs moulodnel danakar-
gebs.  

sakredito risks aqvs ramdenime aRmZravi, romlebic sakredito 
riskis modelis cvladebia. esenia: 1) sakredito riskis mimarT Ria pozi-
cia; 2) migraciis riski; 3) difiltis riski; 4) sakredito danakargis 
kompesirebis riski.  

sakredito riskis mimarT Ria pozicia tolia Tanxis, romelic Se-
iZleba emarTos meore mxares. es SeiZleba gaizomos balansuri Rirebu-

Sedegi 

albaToba 

Tanmdevi 
sakredito 
riski 

kontroli 

NnarCeni 
riski riskis dasaSvebi 

done 
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lebiT, romelic aris klientis balansuri davalianeba, an sabazro 
RirebulebiT, romelic iTvaliswinebs migraciis risks. sakredito ris-
kis modeli, romelic iTvaliswinebs migraciis risks, ufro srulad da 
zustad afasebs sakredito danakargs. Tumca, gasaTvaliswinebelia is 
faqti, rom rTuldeba sakredito riskis komponentis cxadad gamoyofa.  

ganmartebis Tanaxmad, mxolod momavlis sakredito riskis mimarT 
Ria pozicia aris riskis qveS. am konteqstSi, momavali sakredito ris-
kis Ria pozicia ar aris winaswar mocemuli sidide, is SemTxveviTi 
cvladia, romlis wyaro aris gatanebi gamoyofili sakredito xazebidan.  

difoltis riskis SefasebaSi mniSvnelovania difoltis ganmar-
teba. es gavlenas axdens difoltis albaTobasa da mis sixSireze. ga-
daxdis difoltad mizanSewonilia CaiTvalos gadaxdis vadis gadaci-
leba 3 TviT. gakotreba da biznesis restruqturizeba unda CaiTvalos 
difoltis SemTxvevad. xolo rac Seexeba fondebs, mis difoltad SeiZ-
leba CaiTvalos winaswar daTqmuli pirobebis (covenant) Seusruleb-
loba.  

difoltTan dakavSirebuli zarali tolia materializebuli dana-
kargis Semcirebuli kompensaciiT. migraciis albaToba iTvleba isto-
riuli monacemebis saSualebiT. difoltisagan gansxvavebul nebismier 
sxva klasis statusSi migracia ar iwvevs danakargs balansur Rirebu-
lebaSi, Tundac difoltis albaToba Seicvalos. istoriuli monaceme-
biT SeuZlebelia mosalodneli danakargis gansazRvra, amitom xSirad 
iyeneben reitingis saagentoebis monacemebs. saagentoebis reitingi ar 
zomavs valdebulebis gamomSvebis difoltis albaTobas, is zomavs ga-
moSvebuli instrumentis sakredito xarisxs. am problemis dasaZlevad, 
bankebi xSirad iyeneben Sida reitingebs (IBR). amas iTvaliswinebs baze-
lis komitetis axali SeTanxmeba, romelic cnobilia bazel II –is sa-
xelwodebiT4. sakredito riskis modelis xarisxi da mniSvneloba izr-
deba, Tu is eyrdnoba bankis Sida reitingis gamarTul sistemas  (bankis 
Sida retingis sakiTxi detalurad iqneba ganxiluli qvemoT).    

sakredito riskis modelma unda mogvces sakredito danakargis ga-
nawilebis funqcia (PDF). bankis sakredito danakargis modeli unda iZ-
leodes PDF-is saimedo Sefasebas. albaToba imisa, rom sakredito 
danakargi meti iqneba Y-ze, tolia farTobis, romelic moTavsebulia 
PDF-is qveS, Y –is marjvniv. am farTis sididiT xasiaTdeba sakredito 
portfelis riskianobis xarisxi: Tu is didia, sakredito portfeli 
maRalriskianad unda CaiTvalos; Tu mcire – dabalriskianad. banki 
sakredito riskad ganixilavs sakredito danakargis moulodnel na-
wils.  

rogorc vTqviT, mocemuli ganawileba ar iqneba normaluri, amitom 
saWiro iqneba Sesatyvisi ganawilebis funqciis moZebna. PDF-is karg 

aproqsimaciad migvaCnia logonormaluri ganawileba5 ),,( σµxLogX − , 
romlis simkvrivea 

 

                                                   
4 Basel Committee on Banking Supervision, , from htlp://www.bis.org 
 
5 Lazrieva N., Mania M., Mari G., Mosidze A., et al. (2000). Theory of Probability and Mathematical Statistics for 
Economists.  Tbilisi: Institute of Mathematics.   
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da parametrebi: 
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ganawilebis mocemuli funqciis asagebad saWiro iqneba SerCevis 

bazaze gakeTdes maTi Sefaseba. ganawilebis funqciis sizuste damoki-
debuli iqneba SerCevebis reprezentabelurobasa da sidideze, romelic 
aris ori parametris funqcia6:  

 
2








 ⋅=
E

sz
n

 
 sadac: 
 
 E _ aris dasaSvebi Secdoma. 
 z _ aris SerCeuli ndobis intervalis Sesabamisi z Sefaseba. 
 s _ aris piloturi SerCevis dispersia. 
  
zemoT aRvniSneT modelis Seqmnis ramdenime sirTulis Sesaxeb. er-

Ti maTgani exeboda monacemebis deficits. mcire zomis bankebis dakvir-
vebebis simravlis SezRuduloba aris saerTo problema. saqarTveloSi 
yvelaze did bankebSic ki saSualo da msxvili biznes sesxebisa da 
ipoTekuri sesxebis raodenoba sul ramedenime aseulia. SedarebiT didi 
simravlea samomxmareblo sesxebSi. im zomis SerCevis gakeTeba, romelic 
uzrunvelyofda ganawilebis funqciis parametrebis saimedo Sefasebas, 
pirvel or SemTxvevaSi TiTqmis SeuZlebelia.  

 meore problema momdinareobs menejeruli informaciuli siste-
mebisagan, romlebsac bankebi iyeneben. sxva saWiro monacemebTan erTad, 
iq ar xdeba sesxebis difoltis da danakargebis aRricxva. Ees sakredi-
to modelis danergvis sawyisi etapis damaxasiaTebeli problemaa, rom-
lis gadawyveta am danergvis gadavadebaSia, an analogiebis da eqspertu-
li Sefasebebis gamoyenebaSi. 

  Gganawilebis (1) funqciis saSualebiT daiTvleba mosalodneli 
da moulodneli sakredito danakargebi. Mmosalodneli sakredito dana-
kargi tolia 

 

iii LGDEADEDFEL ⋅⋅≈+= ∑)2/exp( 2σµ
 

sadac: EDF aris kreditis difoltis mosalodneli albaToba; EAD 
– difoltisas mTliani sasesxo balansi; LGD – danakargis ganakveTi 
mocemuli difoltis SemTxvevaSi. 

 danakargis es nawili ifareba Seqmnili sesxebis rezerviT, rome-
lic ar iTvaliswinebs mosalodneli difoltis dadgomas. es komponen-

                                                   
6 Robert, D. Mason, & Douglas,  A. Lind (1996). Statistical Techniques in Business & Economics. Irwin/McGraw-
Hill.  
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ti ar monawileobs ekonomikuri kapitalis ganawilebis procesSi. ekono-
mikuri kapitalis ganawilebis procesSi monawileobs moulodneli dana-
kargi. sakredito danakargis ganawilebis funqcia (1) Seicavs or para-
metrs, romelTagan erTi afasebs sakredito danakargis saSualo kompo-

nents )(µ , xolo meore – danakargis moulodnel nawilis dispersias 

)(σ . gasanawilebeli kapitalis sidides gasazRvravs sakredito dana-
kargis standartuli gadaxris raRac jeradi sidide.  

 

∑

∑

+−⋅

≈+−+⋅=

i
iiiii

iiii
i

VOLEDFLGDEDFEDFEAD

UL

22

22

)1(

)}2exp()22{exp(

γ

σµσµγ

     (2) 7 

sadac VOL aris LDG-s standartuli gadaxra, xolo γ - standartu-
li gadaxris jeradobis koeficienti, romelic ganisazRvreba ndobis 
intervalis SerCeul doneze.  

 formula (2) ar iTvaliswinebs korelacias. Tu erTi sakredito 
instrumentis korelacia danarCen sakredito instrumentebTan mniSvne-
lovania, maSin aucilebeli iqneba individualuri sakredito danakargis 

riskebis agregireba Sesabamisi korelaciis ( iρ
) koeficintebiT. amis 

gaTvaliswinebiT, (2) formula Semdeg saxes miiRebs: 
 

∑ +−⋅⋅≈
i

iiiiii VOLEDFLGDEDFEDFEADUL 22)1(ργ
 

 
 warmodgenili modeli eyrdnoba Semdeg daSvebebs: 1) sakredito 

zarali dgeba mxolod kreditis difoltis SemTxvevaSi; 2) drois inte-
rvali erTnairia yvela sakredito instrumentisTvis, 3) yoveli sakre-
dito instrumentis Ria poziciis riski cnobilia, 4) klientis difolti 
da danakargi mocemul difoltze (LGD) damoukidebeli cvladebia, 5) 
LGD cvladi damoukidebelia klientebis mixedviT.  

 
sakredito riskis reitingis Sida sistema sakredito riskis reitingis Sida sistema sakredito riskis reitingis Sida sistema sakredito riskis reitingis Sida sistema         
 
reitingis sistema zomavs sakredito risks, akeTebs individuluri 

kreditebisa da kreditebis jgufebis diferencirebas aRebuli riskis 
donis mixedviT. Sida reitingis sistema bankis menejments saSualebas 
aZlevs operatiul reJimSi uyuros riskis donis cvlilebas, droulad 
Seafasos da gamoavlinos tendenciebi. sakredito riskis reitingi banks 
exmareba xarisxianad da droulad Sesrulos Semdegi funqciebi: 1) 
sesxis damtkiceba da gacema, 2) sesxis fasdadeba, 3) sesxis rezervebis 
Seqmna, 4) sakredito riskis adekvaturi kapitaliT dafarva, 5) sakredi-
to portfelis marTva.  

                                                   
7 Basle Committee on Banking Supervision, (1999), Credit Risk Modeling: Current Practices and Applications, Basle, 
from htlp://www.bis.org. 
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 banki akeTebs reitingis konkretul definicias, qmnis procesebs 
da kriteriumebs8, romelTa gamoyenebiTac yovel konkretuli sakredito 
riskis pozicis eniWeba Sesabamis reitingis klasi. reitingis klasi 
sakmarisad diferencirebuli unda iyos imisTvis, rom yoveli sesxi iyos 
mikuTvnebadi misi riskis Sesabamisi reitingis klasis donesTan. Warbi 
koncetraciis Tavidan asacileblad, minimum Svidi reitingis xarisxi 
unda gamoeyos moqmed sesxebs da erTi uimedo sesxebs9.  

 sacalo sesxebi iyofa kalaTebad da klasificirdeba aRebuli 
riskis Sesabamis reitingis klasasd. yoveli kalaTisTvis ganisazRvreba 
sakredito danakargis maxasiaTeblebi (PD, LGD da EAD). amgvari sesxebis 
simravlidan gamomdinare, mcire zomis bankebSic SesaZlebelia modelis 
mocemuli parametrebis saimedo Sefaseba.  

sakredito reitingze gavlenas axdens sami faqtori: biznesis ris-
ki, finansuri riski da makroekonomikuri mdgomareoba. biznes riskis Se-
fasebaSi gamoviyenebT sam cvlads: 1) firmis zoma, 2) kapitalis sistemu-
ri riski – beta komponenti da 3) kapitalis arasistemuri riski – ara-
beta komponenti.  

firmis zoma ASeiZleba Sefasdes firmis kapitalis sabazro Rire-
bulebiT an mTliani aqtivebis realuri RirebulebiT. meore cvladi 
kapitalis bazris modeliT fasdeba, mesame ki – sabazro modelTan 
dakavSirebuli standartuli Secdoma. sabazro riskTan uaryofiTad 
aris korelirebuli firmis zoma, xolo dadebiTad meore da mesame 
cvladi. ganviTarebuli sabazro ekonomikis qveynebSi, sadac kapitalis 

bazari kargad aris ganviTarebuli, β  koeficientebi xelmisawvdomia. 
magram, iq, sadac es ase ar aris, unda gamoviyenoT sxva cvladebi. 
magaliTad, gayidvebis odenoba, nedleulis fasi, konkurencia, sabazro 
wili, da sxva.  

finansuri riskis analizi efuZneba ZiriTad finansur koeficien-
tebs. am mizniT, sareitingo kompaniebi iyeneben sxvadasxva da sxvadasxva 
raodenobis finansur koeficientebs. magaliTad, S&P iyenebs 8 ZiriTad 
finansur koeficients, BLM – oTxs. am oTxidan pirveli aris saprocen-
to xarjis gadafarvis koeficienti; meore – operaciuli Semosavlebi 
gayidvebTan; mesame – grZelvadiani sesxebi aqtivebTan; meoTxe – mTliani 
valdebulebebi aqtivebTan. pirveli ori pozitiurad iqneba koreli-
rebuli reitingTan, xolo bolo ori – negatiurad. ekonomikuri cik-
lebis gavlena rom gamoiricxos, mizanSewonili iqneba mocemuli koe-
ficientebis ramdenime wliani saSulos gamoyeneba. retingis xsenebuli 
saagentoebi iyeneben samwlian saSualos.   

 sareitingo saagentoebi iyeneben gansxvavebuli raodenobis rei-
tingis xarisxebs: Moody’s ganasxvavebs 9 xarisxis reitings 
(www.moodys.com), Standard & Poor’s – 10 xarisxs (www.standardandpoors.com), 
Fitch – 12 xarisxs (fitchratings.com). bankma unda gansazRvros da gamoiyenos 
imdeni xarisxis reitingi rom iyos Sesabamisoba arsebul da mosalod-
nel riskis doneebTan. reitingebis mcire difernciacia gamoiwvevs 
gansxvavebuli riskis sesxebis koncetracias reitingis xarisxis erT 

                                                   
8 Guidelines on Internal Credit Risk Rating Systems,2007, from htlp://www.sbp.org.pk/bsrvd/2007/Annex-CB.pdf. 
9Basle Committee on Banking Supervision, (2004), International Convergence of Capital Measurement and Capital 
Standards, Basle, from htlp://www.bis.org  
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doneze, rac Seamcirebs sakredito danakargis parametrebis Sefasebis 
saimedoobas. meores mxriv, reitingebis Warbi diferenciacia gaarTu-
lebs mikuTvnebis cxadi kriteriumebis Camoyalibebas da adgili eqneba 
sxvadasxva reitingis mikuTvnebas toli riskis msesxeblebisTvis. rei-
tingebis definiciis sicxade da detaluroba saWiroa imisTvisac, rom 
mesame mxarisTis (Sida auditi, zedamxedveloba da sxvebi) iyos gasagebi 
konkretuli reitingis miniWeba. reitingis mikuTvenebis kriteriumebi ver 
iqneba damoukidebeli bankis Sida sakredito standartebisa da politi-
kebisagan.  

rodesac banki akeTebs msesxeblisTvis da sakredito instrumentis-
Tvis reitingis miniWebas, is iyenebs mis xelT arsebul yvela arsobriv 
informacias. informaciis arasakmarisobis SemTxvevaSi, rac xSirad xde-
ba, bankma unda gamoiyenos konservatiuli midgoma retingebis mikuTvne-
bisas. Tu arsebobs gare reitingebi da banki darwmunebulia maT sai-
medoobaSi, banks SeuZlia maTi gamoyeneba Sida retingebis mikuTvnebaSi, 
mxolod saWiro iqneba sakuTari reitingebis saagentos retingebTan 
eqvivalenturobis Semowmeba.  

mTavaria, rom msesxeblis reitingis klasis gadaxedva moxdes misi 
momavali saqmianobis mosalodneli Sedegebis gaTvaliswinebiT da ara 
mxolod misi sakredito istoriaze dayrdnobiT. reitingi unda iyos 
riskis sazomi, romelic aranakleb erTi wlis manZilze afasebs alba-
Tobas imisa, rom msesxebeli upasuxebs winaswar dadgenili pirobebis 
Sesabamisad valdebulebebs. zogadad, msesxeblis samomavlo saqmianobis 
Sedegebi efuZneba finansur siZlieres, romelic asaxavs faqtiur da 
saprognozo finansur angariSebs (balansi, mogeba-zarali). valdebule-
bebis Sesruleba xdeba fuliT, amitom msesxeblis kreditunarianoba fo-
kusirdeba Tavisufali fulis wyaroebze da maTi stabilurobis Sefa-
sebaze.   

sakredito reitingi ar aris fiqsirebuli struqtura. is xasiaT-
deba garkveuli cvalebadobiT, rac gamoixateba msesxeblebis klasidan 
klasSi migraciiT. amitom aucilebelia reitingebis migraciis matricis 
Seqmna da perioduli ganaxleba. am matricis zogadi struqtura ase 
SeiZleba CamovayaliboT. 

 
 

 AAA AA A BBB BB B CCC D (Default) 
AAA mp 1,1 mp 1,2 mp 1,3 mp 1,4 mp 1,5 m 1,6 mp 1,7 DP1 
AA mp 2,1 mp 2,2 mp 2,3 mp 2,4 mp 2,5 mp 2,6 mp 2,7 DP2 
A mp 3,1 mp 3,2 mp 3,3 mp 3,4 mp 3,5 mp 3,6 mp 3,7 DP3 
BBB mp 4,1 mp 4,2 mp 4,3 mp 4,4 mp 4,5 mp 4,6 mp 4,7 DP4 
BB mp 5,1 mp 5,2 mp 5,3 mp 5,4 mp 5,5 mp 5,6 mp 5,7 DP5 
B mp 6,1 mp 6,2 mp 6,3 mp 6,4 mp 6,5 mp 6,6 mp 6,7 DP6 
CCC mp 7,1 mp 7,2 mp 7,3 mp 7,4 mp 7,5 mp 7,6 mp 77 DP6 
 
matricis yoveli aradiagonaluri elementi (mpi,,j) uCvenebs erTi 

klasis reitingis sesxis gadasvlas sxva reitingis klasSi. diagonal-
luri elementi (mpi,,i)ki uCvenebs sesxis imave klasSi darCenis albaTo-
bas. bolo sveti uCvenebs yoveli klasis sesxis difoltis albaTobebs.  

aseTi matrici unda Seiqmnas yoveli sakredito produqtisTvis. 
misi Seqmna moiTxovs didi raodenobis sesxebis klasificirebas da moi-
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cavs minimum xuTwlian periods10. Basel II – ma11 msxvil saerTaSoriso ban-
kebs Zlieri stimuli misca daenergaT sakredito riskis modeli da 
sakredito reitingebis Sida sistema. maT saSualod xuTi weli moando-
mes am sistemis danergvas da am procesis farglebSi mouwiaT bankis 
riskmenejmentis, kontrolis da menejeruli informaciuli sistemebis 
restruqturizeba da ganviTareba axali amocanebis moTxovnebis Sesaba-
misad. 

da bolos, unda aRvniSnoT, rom aseT rTuli sistemis Seqmna- da-
nergviT saqme ar mTavrdeba, Semdeg dgeba misi sicocxlisunarianobis 
SenarCunebis amocana, romelic sakmarisad rTulia da moiTxovs re-
sursul da organizaciul mxardaWeras. mocemuli modelis Sedegebi 
aqtualuri rom iyos, aucilebelia banks hqondes masze monitoringis da 
Sedegebis Sefasebis adekvaturi sistema, romelic droze gamoavlens 
axal tendeciebs, xarvezebs, SeimuSavebs gaumjobesebis rekomendaciebs 
da monitorings gauwevs maT danergvas. aucilebelia mudmivad keT-
debodes testireba Sida reitingebis sistemis, romelic risks afasebs 
difoltis albaTobiT da mosalodneli zaraliT. testireba efuZneba 
istoriul monacemebs da is uCvenebs modeliT miRebuli Sedegebi Tu 
eTanxmeba faqtiurs.    
 

Lemonjava Givi 
Academic Doctor of Economics 

 
MODELING OF BANK CREDIT RISC 

Summary 
 

The article discusses issues related to the bank’s credit risk modeling. In this context, 
analyzes the structure and components of credit risk measurement methods. Credit risk 
measured as a loss, Wich is a function of the several variables. The main function of the 
variables considered in the credit damage /default the risc of a number of open positions. After 
ramoval ratio of the credit risc damage and default expecting probability.  

These variables are considered random quantities, they are one of the indicators and 
evaluation methods to integrate. The paper also discusses the formation of the objectives of the 
bank’s internal credit ratings and  the credit risk in  use of a single model. 
 
 
 
 
 
 
 
 
 
 
 
 

                                                   
10 Greg M Gupton, Christopher C Finger & Mickey Bhatia, Credit Metrics – Technical Document, Morgan Guaranty 
Trust Co., New York, April 1997. 
11 Basle Committee on Banking Supervision, (2004), International Convergence of Capital Measurement and Capital 
Standards, Basle, from htlp://www.bis.org. 
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GLOBAL PRACTICE OF  REGULATION  AND  MAINTENANCE  O F  THE  FOOD  
SECURITY  AND  POSSIBILITIES  OF  ITS APPLICATION  IN  UKRAINE 
 
Study the global regulation of the practice and maintain food security. Grounded 

methodology for estimation of the resistance mechanisms to ensure physical access to food 
supply to population. 

Keywords: рublic policy, mechanism, evaluation of stability, food security food security 
regulation. 

Романец Е.А. Мировая практика регулирования и поддержания продовольст-
венной безопасности и возможности ее использования в Украине 

Исследованы мировую практику регулирования и поддержания продовольст-
венной безопасности. Обосновано методологию оценки устойчивости механизмов 
обеспечения физической доступности продовольственного обеспечения населения.  

Ключевые слова: государственная политика, механизм, оценка устойчивости, 
продовольственная безопасность продовольственного обеспечения, регулирования. 

Introduction 
The food supply in Ukraine in the context of the general problem of economic security 

is a very important question today, because the conceptual areas of food policy under the new 
conditions of formation of market relations are based on it. In the conditions of a radical reform 
of the economic mechanism and reforms initiated in the political and social spheres as the 
priority areas in Ukraine, which define the problem of national economic security, the 
consistent economic reforms with the aim to achieve economic growth and high food supply 
exist. 

Analysis of recent research  
On the relevance of public policy problems in the sphere of  food supply indicate 

numerous theoretical studies and synthesis of both domestic and foreign scientists, including 
works of: A. I. Altukhova, V. J. Ambrosova, Y. D. Bilyk, V. I. Boiko, O. I. Datsiy, S. M. 
Kvasha, M. H. Koretsky, A. S. Lisetsky, I. I. Lukinova, P. M. Makarenko, V. Maslakova, L. Y. 
Miller, V. M. Oleynik, B. I. Paskhaver, E. E. Rumyantsev, P. T. Sabluk, I. N. Topiha, V. A. 
Tochylina, M. I. Khorunzhiy, Y. S. Khromov, G. V. Cherevko, A. M. Shpychak, V. 
Yurchyshyn; scientific works of scientists dealing with the food security – I. Y. Bogdanov, V. 
Geytsa, B. V. Gubsky, Y. A. Zhalilo, V. I. Muntian, S. Pyrozhkov, V. Senchahova, 
V. T. Shlemka and other scientists, economists, and some of my own accumulated experience 
with the questions of research. 

Statement of research objectives 
- to explore the international practices and regulations in the field of maintaining food 

security; 
- to justify the methodology for estimation of the resistance mechanisms of ensuring 

physical availability of food supply to the population. 
Results 
The value of the food independence of the country in the development of market 

economy is being strengthened by the country's dependence on imported food, which leads to 
such negative macroeconomic consequences, as a reduction in foreign exchange reserves, 
external debt growth, the export of scarce resources, meaning the problem of providing food to 
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the population and prices for agricultural products. And all this are not only the problems of 
territories - economic and political, but also problems of national security. 

The problems of food supply policy came to the attention of representatives of the 
national science in the sphere of public administration recently. The factor of the permanent 
and increased attention to these problems is the transformation crisis of the Ukrainian 
economy, which covered all areas and has become a significant obstacle to sustainable 
development of economy and society. Therefore, the issue of development, forecasting and 
predictable regulation of food independence and security of Ukraine can be considered as one 
of the most important priorities, which requires an increased attention of scientists to the study 
of the whole complex of issues related to food security, particularly on improving the 
methodology of assessment of stability of food supply to the population [3, p. 172] 

The world practice in regulation and maintenance of food security has made quite clear 
measuring instruments, namely: 

-As to the imports of food there exists a certain critical limit at the margin of 25%: 
exceeding its causes the collapse of domestic production, the gradual transformation of the 
country into the import-dependant one, the rising of the food import bills by reducing other 
important social costs and as a result - the loss of food independence - one of the most 
important components of economic and political security. This critical limit is relevant for 
Ukraine. The import of certain production of food industry increased from 30 to 40% of their 
consumption. The import of meat increased in 2009 in 3,8 times, milk and eggs - in 1,9 times; 

- The second criteria is an adequacy of the diet ratio, meaning the actually consumed 
food compared with the scientifically based standard. The critical feature of this indicator is 
50% - half of a rational science-based standards, failing which reflects the increasing 
malnutrition and direct threat of an approaching famine as well as the destabilizing of 
physiological, demographic and social processes; 

- The third indicator, which is a modification of the first one to some extent, is 
considered to be the limit of saturation energy diet. 

From the measuring instruments implies that the policy of food security can be 
characterized on the basis of certain indicators, on the base of which should be put the 
following criteria: the level of self-sufficiency, the availability of food, the adequacy of diet. 

It is believed that the country is in a state of food security if it is able to provide enough 
food for all citizens under normal conditions and the minimum necessary - under the 
extraordinary circumstances. That means that the food security can be defined as the state of 
security of population from malnutrition, and even hunger, and the presence in the state of all 
necessary features in order to prevent it [5]. 

Based on these criteria of evaluation of food supply, we believe that the first stage of the 
analysis of resistance mechanisms of ensuring the physical availability of food supply to the 
population of Ukraine should become the establishment of the reasons that have a negative 
impact on food security of the country. The establishment of the reasons enables to not only 
analyze the impact of various factors, but also to build forecasts for the future sustainability of 
food supply, or vice versa. 

The second step should be an analysis of possible unforeseen factors. In particular, the 
stability of food supply can be affected by emergency factors. The peak of abnormally negative 
impact on the parameters of the system is the natural disaster. Under the disaster one should 
understand an abrupt change that occurs as a sudden response from a side of the system to a 
smooth change in external conditions. All disasters are known to be a subject of three laws: the 
spatial relevance, the repeatability (and the more the power of destruction is, the less likely it is 
to occur again), the dependence on the scale of destruction. 

During the analysis of disasters one should consider the following factors: the 
probability of disaster, the likelihood for the appearance of the destructive processes, different 
external conditions, the effects of the diseaster.  
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During the third phase one should analyze the sources of food supply. In this regard it is 
proposed to conduct the research on three sources of food, which are: domestic food 
production, contributions from the neighboring countries and revenues from abroad. 

It should be noted that the presence of many sources of food supply provides insurance 
from various negative cases and at the same time does not allow food-exporting countries to 
use it as an instrument of political pressure [5]. 

In the next stage of analysis we should move to the analysis of real quantitative 
expression stability of food supply to the population, meaning the setting of certain limits for 
each type of resistance mechanisms of food supply. Thus, the fourth stage of the analysis 
should be the assessment of food supply and installation of its type of resistance mechanisms. 

The fifth stage is the analysis of the mechanisms of food and weather resistance on the 
formation of food supply. 

To the indicators of the development of food industry, in our opinion, should be 
included the following: the index of physical volume of manufactured products, the volume of 
manufactured goods, the capital, the personnel’s strength, the profitability, the level of income 
(loss). 

We offer to undertake the comparative characteristics on the basis of the analysis of the 
import of food, the cost of a set of basic foodstuffs, the value of living for one person and 
his/her average income per month. 

So, using the proposed model of the methodology for the assessment of stability of the 
mechanisms of food supply, we should evaluate the state of food supply to the population in 
Ukraine. [5, p. 118]. 

First of all we should concentrate our attention on the analysis of the reasons that lead to 
a decrease in resistance mechanisms of food supply to the population. 

Recently, Ukraine is experiencing a tendency to declining levels of food supply to the 
population and the daily consumption of food by the population in Ukraine is on the verge of a 
critical level and the worst in Europe [6]. In terms of food consumption the country moved 
from 7th place in 1990 to the 71st among all countries. The current state of food supply is 
characterized by mostly negative trend of performance indicators. 

The owners of households independently determine which products are there to be 
grown or produced, in what amounts and on which channels they should be to realized, which 
doesn’t make  it impossible to carry out calculations in connection with the forecasting the 
level of the country's food supply for the future. Moreover, as each producer, the owner raises 
exactly the product, which is the most profitable for him, which may result the rise of a surplus 
of some types of agricultural products and at the same time the lack of others, meaning that in 
this situation the state is practically not able to regulate the volume of production, in other 
words at this stage there are virtually no effective mechanisms of regulation of food production 
in Ukraine [1]. 

In order to achieve the stability of food supply the state must take a number of measures 
in connection with the interest of farms in increasing the production volumes of certain 
products and also the protection of them from the monopsy, which was formed among the 
major consumers of agricultural products - processing enterprises. 

It should be emphasized that the problems of food security are closely related to the 
environmental safety issues. Agricultural production is one of the major causes of 
environmental degradation in Ukraine and in the world (falling soil fertility, pollution of water 
bodies etc.). On the other hand, degradation of natural resources has become a serious 
limitation of livestock and crop production. In the environmental situation that has developed 
in recent years in the agro industrial complex of Ukraine, there was no positive change.  

As the result of price increaseament the volume of work to preserve and improve soil 
productivity annually reduced. The construction of erosion waterworks is almost suspended. 
The scope of works on creation of protective forest plantations declined in 4 times compared to 
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1990. There is a progressive degradation of soils. The annual soil loss of agricultural land is 1.5 
million tons of fertile soil, an increase of areas affected by erosion reaches 1.5 thousand 
hectares, and the area of 80-100 hectares of ravines increase. The loss from erosion is 
estimated at 20-30 millions of hryavnas annually (in the prices of 1990), which is about 10% of 
the income earned in agriculture. If this trend continues through next 20-25 years Ukraine can 
lose an average of 5-10 cm of humus horizon. Therefore, soil erosion is a serious threat to food 
security. 

There remains the urgent problem of the pollution of agricultural land and groundwater 
with heavy metals, fluoride and other dangerous toxins as a result of industrial emissions. This 
is one of the reasons for the low productivity of agricultural land. Thus, the yield of grain and 
leguminous crops in Ukraine is 3-4 times lower than in Western Europe, almost 2 times lower 
than in Canada, and 4 times lower than in the U.S. 

Another reason for the threat to the country's food supply should be considered an 
insufficient use. There remains the urgent problem of pollution and agricultural land and 
groundwater with heavy metals, fluoride and other dangerous toxins as a result of industrial 
emissions. This is one of the reasons for low productivity of agricultural land. Thus, the yield 
of grain and leguminous crops in Ukraine is 3-4 times lower than in Western Europe, almost 2 
times lower than in Canada, and 4 times lower than in the U.S. 

Another reason for the threat the country's food supply should be considered an 
insufficient use of significant natural potential of agricultural sector and the consequent low 
efficiency of use of agricultural land and natural resources, the high loss of products. 

In agriculture and processing industry mostly outdated technology is being used. Until 
now, the labor productivity, the capital productivity, the energy and materials consumption of 
the final product, the efficiency of investment, the rate of return, as well as indicators of 
competitiveness have not gained the priority in the implementation of government policies on 
agricultural sector of national economy [2, p. 141]. 

In Ukraine the cost of labor per $ 100 of gross cost in the years 1990-2009 decreased 
from 83 to 52 man-hours and urechevna increased from 35 to 50 man-hours, meaning that the 
intensity in the decrease of total labor costs was low and it was within 1 - 1.5 man-hours per 
year. 

 In the current period this figure is on-trend for some growth, but the expected increase 
in labor productivity is not observed for the following main reasons: 

- Firstly, because of insufficient consistency of machines in the complexes and the 
reduction of the maintenance and technological reliability of most cars by 20-30%, and in 
extreme conditions - at 30-45% or more; 

- Secondly, the technical reliability of machines does not meet the standards (0,95-0,98), 
which is reduced by 10-20%  each year and more in subsequent years of operation. 
Troubleshooting and repair techniques divert considerable manpower and funds for their 
implementation; 

- Thirdly, significantly affects the low versatility and incompleteness of many 
machinery complexes of domestic production. For example, the existence of many types of 
drills cannot be justified in the system of machines and agricultural enterprises, while it is 
possible to cut them down to 2-3 types (grain-herbal, beet-Maize-vegetable). 

It should be noted that the pricing mechanisms of hardware and agricultural products 
are not regulated, and the ratio between the prices of industrial and agricultural products do not 
meet the requirements or internal reproductive process or international standards. Also the 
cause for the reduction of food supply is that the productive potential of agricultural production 
in Ukraine has sharply fallen down. The specificity of agriculture (its seasonal character, the 
overwhelming need for funds and material resources for the preparatory and initial stages of 
production, the long operating cycle, the significant dependence on climatic conditions, etc.) 
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and open agricultural markets for food imports in the context of globalization of trade lead to 
the need of protectionism from the side of public policy. 

The main negative feature is that there is no legislative provision for contractual 
relations between agricultural producers and the state, which should guarantee its sale at prices 
that reflect the socially necessary costs of production. They must be constant for a certain 
period (3-4 years), meaning within the development of basic technical tools and resources - 
components of the cost of production [4, p. 51]. 

An agricultural production is insolvent for seventeen years already because the prices 
for industrial products are 6.35 times higher then the relative prices for agricultural goods 
tiself, which negatively affected the value of exploitation expenses and production costs, and 
this led to the loss of demand to technics from a side of agricultural companies. Because of 
this, the volume of acquisition of new vehicles fell in a dozens of times, and in regards to some 
machines - stopped completely. 

The analysis of the performance of fixed assets in crop production has shown that the 
dominant value in its costs has the hardware, and therefore the effective use of it is leverage for 
cutting costs, time and money. 

Conclusions 
Thus, the accumulation of negative economic results, the absence of an effective 

mechanism for ensuring the logistics of agricultural producers, the large power consumption of 
production cannot stabilize the financial situation in the agricultural sector. Over the past 
decade in terms of production of most major types of agricultural products the country was 
turned by 15-20 years into the past. The expansion of import of foreign products to Ukraine 
which were traditionally produced in our state and the lack of competitiveness of domestic 
producers brings in the threat of a food-supply security. 
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FORMATION OF SOCIAL STRUCTURE OF SOCIETY IN THE 
COUNTRIES WITH DEVELOPED MARKET ECONOMY AND IN UKRA INE 

 
Аnnotation 
Institutional environment in the area of social protection is formed. Modern problems 

of social protection of population in Ukraine are defined. The formation of new institutions and 
institutional environment in the context of the major problems of social protection of 
population is grounded. 

Keywords: state regulation, institutional level, mechanisms, living wage, reform, 
social protection of population. 

Сыченко О.А. Формирование социальной структуры общества в странах с 
развитой рыночной экономикой и в Украине  

Аннотация 
Сформирована институциональная среда в сфере социальной защиты. 

Определены современные проблемы социальной защиты населения в Украине. 
Обосновано формирование новых институтов и институциональной среды в 
контексте основных проблем социальной защиты населения. 

Ключевые слова: государственное регулирование, институциональный уровень, 
механизмы, прожиточный минимум, реформирование, социальная защита населения. 
Introduction 

Nowadays the complex of problems of social protection of population in Ukraine is 
considered through the prism of society, the state of market relations, when the new realities of 
civil and economic life replace the old ones and the ones that are exhausted. The peculiarity of 
this period is lagging in the development of regulatory standards and legal regulation of the 
everyday needs of society. This lagging is the most vulnerable in comparison with social 
standards (norms) of the European countries. In particular, according to the standards of the 
European Social Charter, the minimum wage should be a minimum of 2.5 living wages. So far 
Ukraine is unable to achieve this ratio. 

That is why the legal system does not always demonstrate readiness to rapid 
implementation and effective regulation of new processes, including in the field of social 
protection of population. Under conditions of absence of adequate legal regulation of the 
practice of reform, reforms even in the best case are carried out slowly, formally, and 
inconsistently. Hence, relevant social, economic, and psychological consequences of reform 
arise; the complex of issues associated with providing legal and social protection of population 
in the conditions of transformations that are undertaken, about what it was dealt in previous 
sections. It is not surprising that tasks of effective development of economic sectors and social 
sphere are not always consistent with the problems of social harmony, adaptation of the 
population, especially its vulnerable strata, with rapid changes in life, with ensuring the 
guarantees of people incapable to work (pensioners, disabled, large families, etc.). 

Analysis of recent research 
Special attention to studying the mechanisms of activation of social policy at the state 

level provide such well-known scientists, as A. I. Amosha, N. P. Boretska, S. Y. Vovkanych, 
T. A. Zayets, A. S. Krupnik, V. O. Mandybura, V. M. Novykov, O. F. Novikova, U. Y. Sadova 
and L. K. Semiv, P. I. Shevchuk. Some aspects of the problem from the standpoint of public 
administration were examined by A. O. Degtyar, D. V. Karamyshev, V. V. Nikitin, H. S. 
Odintsov and others. 

Statement of research objectives 
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- to form institutional environment in the sphere of social protection; 
- to identify current problems of social protection of population in Ukraine; 
- to justify the formation of new institutions and institutional environment in the 

context of the major problems of social protection of population. 
Results 
In the context of the main problems of social protection of population at various 

institutional levels, not enough attention is paid to the practical implementation of theoretical 
developments of "compensatory" protection mechanisms for society that would help its 
citizens to adapt to specific conditions of formation of new institutions and institutional 
environment. 

The recognition of Ukraine as a country with market economy imposes certain 
obligations on it. First of all they relate to problems associated with the rethinking of the new 
state economic policy, which should provide the maximum mobilization of all resources of the 
country, promote economic initiative and independent action of the population especially in the 
form of small and medium business, strengthen the social orientation in the development of 
enterprises, regions and the economy as a whole. This long-term socially oriented policy 
should be aimed at reducing the real level of unemployment, strengthening economic activity 
and mobility of the population, increasing its income, living standards, that is improving social 
protection of population. The convergence of living standards of population to average 
European standards of its quality, indicators of human development is expected on the basis of 
socially oriented economy of the modern type [4, p. 38]. 

Economic support to effectively working national commodity producer on both 
domestic and foreign markets remains the actual problem. Its solution lies in optimizing the tax 
burden, expanding support of export activities within the international legal framework, using 
potential of international organization and economic integration.  

In state regulation of market economy economic mechanisms and levers of influence 
and control with differentiated approach to state and non-state (private) sectors of the economy, 
spheres of distribution and redistribution, circulation and consumption acquire great 
importance 

Along with the reform of the wage system, the concept of which is supported by the 
state, it is necessary to achieve the reduction of economic inequality by introducing a flexible 
tax policy, rational social transfers, promotion of small and medium business, protection of 
minority shareholders’ rights. 

Optimization of tax rates, reduction of the types of taxes and collections while 
simultaneously expanding the tax base and ordering the established benefits of income tax on 
citizens for all groups of taxpayers contribute to the expansion of production, reduction of 
burden on the state financial system in the part of state payments to the population for social 
programs, which should be targeted. Therefore, it is important to strengthen the revenue base 
of budgets of all levels, which should lead to understanding, rethinking and as soon as possible 
adopting the Tax Code of Ukraine. It, according to experts, will allow to increase incomes of 
the population, stabilize the domestic tax law and adapt it to the European legal framework [3, 
p. 57]. 

The primary problem in the context of social protection of population is the 
enforcement of full-scale reform of pension system. It should be carried out on three levels: 
solidarity system of pension payments (first level), system of cumulative individual pension 
accounts within the mandatory state pension insurance (second pillar) and the system of private 
pension insurance, which will provide additional pension payments through voluntary pension 
contributions of citizens (third level). 

Modus operandi of the first and second levels of the pension system and the 
mechanism of transition to mandatory funded system are defined in the Law “On Compulsory 
State Pension Insurance” [1]. 
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To improve the system, solve problems and tasks of social protection of disabled it is 
important to adopt the new version of the Law of Ukraine "On the basis of social protection of 
invalids in Ukraine" that creates a regulatory framework for social protection of disabled 
persons, forms an effective organization and its financial mechanism of its provision [2]. 

An important problem in the context of social protection of population is the 
development of humanitarian sphere, including education, science, health, culture, physical 
culture and sport, recreation and tourism. 

This development of areas of human capital helps to ensure social well-being of 
person at all stages of his/her life; it becomes a solid foundation of his/her self-defense. For 
instance, more than 50 percent of new graduates "find a job themselves" in Russia. State 
employment system of young professionals no longer exists there. This situation contrasts 
sharply with the employment of young professionals in other countries, where there is a 
common practice of conclusion of contracts of students with some firms, which pick up for 
themselves the appropriate professionals. For example, in the U.S. more than 80 percent of 
graduates are employed throughout the year. In Japan this figure exceeds 90 percent. Thus, it is 
possible because the education system in these countries is focused on flexible diverse 
specialization [7, p. 79]. International experience shows that spending on education should not 
be less than 5 percent of the GDP; UNESCO experts identified the lowest possible share of 
expenditures of the state on education around 3.5 percent. 

Collapse of the infrastructure of education will be inevitable in case of their 
noncompliance. Analyzing the obtained results, experts make the following conclusions: 

- there is a "blurring" of professional field, professional culture, the 
destruction of educational and occupational structure of society as the basis of social structure; 

- a question of supply and demand is not sufficiently closely studied by the 
educational institutions, the Ministry when forming personnel potential; 

- there is a concern about the quality of professional education, level of 
specialization and socio-economic justification of the number of professionally trained 
personnel for certain sectors [9, p. 54]. 

It should be noted that in general the quantitative parameters of education in Ukraine 
look not bad among the countries in the world. However, in terms of financial support for this 
important sphere of socio-economic activity, Ukraine is not far ahead of the least developed 
countries. 

Ensuring social cohesion in the country is directly related to solving by the state the 
most pressing problems of society - employment of the population and improvement of the 
level of its life. Employment should be a guarantee to ensure every worker his/her well-being 
according to the labor contribution of knowledge and skills. 

Serious socio-economic problem, the resolution of which depends on the state of 
social protection of population, is the increase of unemployment level. It threatens the adverse 
social consequences. Analysis indicates that the population, which has been without work for a 
long time, increases presently. Extension of terms of unemployment is a very dangerous socio-
economic process, which shows the trend of its transition to congestive form. Of course, it has 
a negative impact on the potential professional and qualification level of unemployed persons, 
because the allowable period of job search, when the loss of qualification, skills and habits to 
work has not started yet, is 3 months. 

It is unfortunate that a significant contribution to the formation of unemployment in 
Ukraine provides a hidden form that is the unwillingness or the inability of a significant part of 
really unemployed people of working age to register in the employment services. The most 
important factor at the present stage of economic reform is the increase of the management 
efficiency of the employment of the population by improving the administrative, legal and 
socio-economic mechanisms. This is primarily the development of new and additions to 
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existing legislative acts on labor, determination of the competence of the public administration 
bodies at various levels in the implementation of employment policy. 

This is the inclusion of new economic mechanisms aimed at creation of material 
conditions for the functioning of state guarantees in the sphere of employment such as targeted 
funding, preferential loans and provision of additional benefits to business entities, which 
ensure the expansion of production, creation of new jobs, the increase of employment of the 
population [6, p. 95]. 

Income of the population is one of the most important indicators featuring the level of 
economic and social status and security of society. Analysis of the legal framework on this 
issue confirms the fact that workers and their families are guaranteed the right to receive 
adequate minimum income as at present as well as in the future to satisfy the material needs, 
accessibility to quality education, health services and recreation, which ensures normal life 
opportunities and human development. 

One of the major factors, which reduce income, is delayed wages. By the middle of 
2011 debts on wages in the economy grew more than 10%. This tendency, unfortunately, was 
observed in all kinds of economic activity [5, p. 178]. 

The latter, in its turn, prevents rapprochement of Ukraine to the European countries in 
terms of equalizing wages, and not only to the countries with economies that are obviously 
much stronger than the Ukrainian one, but also to the new EU member states. 

Presented facts give grounds for some people, especially socially and economically 
active, to seek a normal life for themselves and their children abroad. There are several million 
of such people for the period of independence of Ukraine. They reduce the share of officially 
registered unemployed people in the country and "beautify" the statistics of relevant 
government agencies. The silent neutrality is arrayed between them and the state: they do "not 
notice" each other. In this neutrality the disturbing phenomenon of weakening and negation 
of connection of a citizen with country up to the subjective rejection of such a connection is 
hidden. 

Analysis of economic issues related to timely payment of wages suggests that wages, 
as before, are not earned, but are charged at face value. Thus, wages as a major component of 
labor incomes in Ukraine do not always perform their functions, because they remain very low; 
its inter-sectoral and inter-regional differentiation is too noticeable; differences between 
qualifications are excessive in sectors with high wages and are such that verge on leveling in 
the sectors with low wages [8, p. 41]. 

In turn, low levels of labor incomes and unjustified differentiation and controversial 
structure inevitably lead to a crisis of motivation of work, resulting in low labor activity, 
incomplete use of labor potential, reducing the role of labor and its full or partial exclusion 
from the list of basic life values of economically active people. 

The release of a significant number of workers and employees exacerbates two 
problems. Firstly, it is their financial security, and secondly, it is the timely implementation of 
professional retraining of unemployed people. 

Conclusions 
Existing problems give grounds to state a lack of attention from the ministries and 

agencies on personnel training at all levels in accordance with existing and future needs of the 
market economy. The specified above is in a high level of controllability of these processes. 
There is almost no mechanism for ahead of training and retraining of workers, who are at risk 
of dismissal. This important leverage can significantly mitigate the problems of employment, 
reduce the level of unemployment. 

The transition to a market economy brings to the first place a problem of forming a 
"middle class". According to the definition, the middle class is the main part of the social 
structure in the countries with developed market economies. In these countries small and 
medium-sized owners, farmers, managers, state officials, scientists, doctors, lawyers, highly 
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paid part of the engineering and technical personnel and workers, people of so-called liberal 
professions rank as the middle class. 
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DIRECTIONS OF STATE SOCIAL POLICY OF UKRAINE IN MOD ERN 
CONDITIONS 

 
Annotation  
Basic directions of a state social policy of Ukraine in modern terms are determined. 

The problem of forming of a new model of social policy of the state is explored as an optimum 
correlation between “distributing” responsibility for the fate of every individual between 
him/herself and the state. 

Keywords: mechanism, positive improvement, regulation of employment, social 
policy, social service. 

Величко Л.А. Направления государственной социальной политики Украины 
в современных условиях 

Аннотация 
Определены основные направления государственной социальной политики 

Украины в современных условиях. Исследована проблема формирования новой модели 
социальной политики государства как оптимальное соотношение между «распре-
делением» ответственности за судьбу каждого индивидуума между государством и им 
самим. 

Ключевые слова: механизм, положительное совершенствование, регулирование 
занятости, социальная политика, социальная услуга. 

Introduction 
At the present time there have been serious changes both in the content of social 

policy and also ways to expand the objects of its influence. Its influence is not limited to 
certain categories of population (working, disabled). As a direct object the living conditions of 
almost all demographic and social categories begin to serve. Social policy went beyond the 
correction of negative consequences of economic development. It focuses on prevention and 
positive development in the economic system. A significant place takes not only the 
redistribution of income, but also the implementation of new ways of providing social services 
to the public, regulation of employment, wages, etc. In other words, through the social policy a 
state seeks to influence the behavior of households as the sellers of labor, consumers, agents of 
savings, etc. 

Analysis of resent research  
In recent years the attention of leading scientists of Ukraine to the question of social 

protection has greatly increased. To this research are devoted the works of local scholars as D. 
P. Bogynya, N. B. Bolotina, I. K. Bondar, I. F. Hnybidenko, O. A. Hrishnova, S. M. Zlupko, S. 
V. Mochernyy, M. I. Carlin, V. I. Kutsenko, B. D.Lagutin, E. M. Libanova, O. K. 
Prokopyshak, P. T. Sabluk, U. Y. Sadov, L. K. Semiv, V. A. Skurativsky, L. T. Shevchuk, P. I. 
Shevchuk, S. I. Juriy, K. I. Yakub and many others who didn’t just elucidated the problem, but 
introduced the directions of how to resolve those  problems by implementing some economic 
and social mechanisms of improving the social welfare. 

Statement of research objectives 
- to determine the main directions of a state social policy of Ukraine in modern terms; 
- to  investigate the formation of a new model of social policy as the optimal ratio 

between the "distribution" of responsibility for the fate of each individual between 
himself/herself and the state. 

Results 



J. “ekonomisti”, #6, 2012 
 

 

 
 
 

33

An analysis of conceptual approaches towards the formation of a social policy in 
Ukraine shows that currently the real model is increasingly "migrating" towards the state 
subsidiary. In this situation it is necessary to develop new conceptual priority of social policy 
in regards to both global trends and the features of the transitive stage in the development of a 
national economy. 

In our opinion, the key issue of forming a new model of social policy is to find the 
optimal balance between "distribution" of responsibility for the fate of each individual between 
himself/herself and the state. In the transformation societies a model that foresees "a gradual 
decline in the paternalistic position of the state and increasing the responsibility of the 
population and economic entities for their decisions” is generally accepted. In Ukraine a totally 
unreasonable idea that the market is the perfect regulatory mechanism not only for the state 
economy, but also to some extent to the social sphere eventually prevailed. 

Therefore, we see three mandatory components of social policy in the transition 
period as the justified ones: 

- maintenance and enhancement of the role of institutions of social protection. By this 
we mean not the traditional understanding of social protection as a tool for distribution of 
various benefits and compensations, but more deep awareness of its objectives and thus the 
increase of the role of this social institution; 

- concerted efforts in improvement of labor relations and labor market 
- creation of social institutions that will participate in the formation of social policy, 

the implementation of its provisions and the control over its execution, 
One of the most sensitive areas of social policy is the organization of the social 

security system. Very often the functioning of the system is fully identified with social policy. 
Unfortunately the current system is extremely inefficient, and the model of social 

support which is being currently worked on is heated by a debate. However, while trying to 
work out the most adequate form of social support a number of factors are still not being 
considered. 

First, the weakness of the socio-economic and political organizations that provides 
social self-protection of the population. Hence we get the dominance of the centralized 
bureaucratic and / or "charitable" forms of social protection. Only after nearly half a decade 
since the beginning of the reform an effort is being made with an aim to connect them into a 
single system that provides real guarantees for disabled, as well as the guarantees of the 
minimum wage. 

Second, most of these forms, with nomenclature origin, in most cases tend to the 
corporate model of organization, which creates a tendency to form closed and bureaucratically 
organized forms of social protection. Equity of use, the general rules of functioning, 
democratic functioning of the system of social security are just an abstract slogan in this case, 
an unattainable goal, and not the actual mechanism. The system of social protection in this case 
"works" only for certain categories of workers, individual groups of workers, certain categories 
of citizens, for those who are close to a particular system. 

Such a model of social protection inevitably gives rise to the gap between formal and 
substantial objectives. If a formal goal appears to support socially vulnerable people, to the 
number of real, meaningful tasks, accomplishing which a social protection systems is 
orientated on and which include, for example, a conservation of a power of a particular social 
layer, prevention of the escalation of tensions in society and the establishment of minimum 
social protection that guarantees stable economic development. 

While analyzing the prospects of the new model of social protection one should, first 
of all, refuse to consider social welfare as an abstract and charitable activity designed to ensure 
the implementation of certain moral imperatives. In the economy moral imperatives can play 
an important role, but never decisive, with the exception of global social problems. Economic 
approach focuses primarily on considerations of efficiency, the most efficient use of resources 
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(with the human being to become the most important resource in the turn of the XXI century) 
with the aim to ensure the free development of personality. 

In other words, in our opinion, the social security system should be built based on the 
challenges of the real socio - economic efficiency, rather than narrow considerations of 
efficiency of the market system. At the same time social protection every time appears to be an 
industrial relations system objectively deterministic on one hand, and correspondative to the 
requirements of the current state of world economy and the human community as a whole on 
the other. 

A modern economy needs such a system of social protection that would allow using 
labor and innovation potential of every person, regardless of socioeconomic status and the 
socio-economic group belonging. That is exactly how the guarantee for the effective use of 
human potential and what is called "confidence in the future" can be achieved. If this guarantee 
is not provided, it becomes impossible or substantially difficult to use skilled labor that must 
have the ability for requalification, innovation, creativity. In other words, an efficient social 
security system is an economic imperative of the economy in the XXI century. 

In the Soviet era, despite the inefficient use of vast material and human resources, a 
"momentum" of social security was created. He assured everyone with a guarantee of 
employment, obtaining education, normal (exceeding the standards in the developing 
countries) terms of medical care, recreation and a guarantee of the possibility of some 
retraining. We should not exaggerate these possibilities, but we can say that the level achieved 
in the late 1970s - early 1980s can also be regained in the terms of transformation of the 
economy but only under the circumstance that the management mechanisms  of the economic 
relations will be more, not less effective than the ones that existed in a "socialist" past. 

Under an effective social security should be understood a system of economic 
relations, which is providing each member of society with guarantees for a certain standard of 
living, required to the minimum for the development and use of his/her abilities (labor, 
business, personal) and also guarantees secured by the state to him/her in case of the loss 
(absence) of certain abilities (oldness, sickness, disability, childhood, etc.). 

During this approach of defining the essence of social protection such components 
are guarantees: 

1) a work for capable population (protection of employment); 
2) a normal standard of living based on income gained from employment or 

guidance (including consumption of basic utilitarian goods, especially food products); 
3) providing aids to disabled and other socially - fragile groups of population 
4) the necessary minimum  of providing housing, services in the sphere of culture 

and health, recreation and opportunities to get education required for the formation of the 
skilled labor. 

The main problem, however, is not the transfer of the component of social 
protection, but the answer to the question on how the tasks of social protection can be decided. 
Currently social security is primarily a function of state bodies. 

We believe that the effective implementation of the functions of social protection is 
possible only if the following conditions apply: 

1. Changing approaches towards the management of social processes. Their basis 
must be reliable information being dynamically monitored on the topic of the needs of people 
in social care, services and available resources (financial, logistical, instrumental, institutional, 
and organizational). Such information at state and local levels should be kept in constantly 
developing automated data banks that contain comprehensive information about the age, sex, 
professional, social, domestic, financial and other information about people and about the 
structure and condition of the social sphere. These options should correspond to the criteria of 
social protection in accordance with legal documents that will determine the distribution of 
social problems, identify the most needful categories of the population and determine the need 
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for specific types and forms of assistance to specific groups, set priorities in solving social 
problems, establish accounting and control resources in order to develop strategic scenarios of 
a social complex, promptly correct the decisions which are taken; create targeted programs and 
social order that meet the needs of the population and public expectations. 

2. Financing of social protection should enhance greater participation of the private 
equity funds, charitable foundations and social organizations. We think that the domestic 
business has fully realized the extent of its social responsibility. Charity in Ukraine has a long 
and deep tradition. Another thing is that no purposeful work concerning more active 
involvement of private and corporate funds for the implementation of social programs have 
been carried out. There is very limited number of state-controlled and public charities, and a 
number of organizations which seem to support charity are seriously discredited in their 
activities. As the researchers of the features of social investment in Ukrainian business note, 
fixed investment is extremely uneven and is based on currency decisions of the management 
companies. Thus, society loses its vast resources in order to implement targeted financial 
support of the domestic social programs. 

Analyzing the features of the Ukrainian society during the transitive state of the 
economy another phenomenon should be noted - social marginalization of the vast majority of 
population. In this case we are not talking only about economic component of the problem, but 
also about how not to include hundreds of thousands and possibly even millions of our citizens 
into any social structure. In other words, one of the worst consequences of the conducted in the 
1990's political and economic reform became not just a violation, and often direct destruction 
of a large number of social networks that combined citizens. But at the same time, a set of 
social ties and relations, including the accumulated mutual obligations, is the social capital of 
any society. 

It is well known that the most success achieve those communities in which social 
capital as norms of reciprocity and structures of civil involvement is inherited (R. Burke has 
argued that the civil society lays the foundation of a civilized trade, not vice versa). Extreme 
weakness of the solidarity values in Ukraine led to the simultaneous blocking of the civilian 
trends in society, the authoritarian involution of the state and to a large extent to the expansion 
of traditional relationships within society. 

Modern Ukrainian social environment is vastly marginalized, atomized. Only a 
minority of the population is joined in the ruling elite layer, the middle class and organized 
trade unions of workers. In this situation the formation of collective means of survival and 
social support, which are preventing from social degradation and help to accumulate social 
capital which then will be used to the form a civil relationship, is required. 

These social networks need to be aligned at the bottom and even if they are not very 
durable still they allow including the vast majority of the population, which is marginalized, 
into the society. This exact "inclusiveness" characteristic is the most important in terms of 
formation of civil relations, because the presence and density of social networks, which 
prevents the mass descending of mobility or social degradation is more significant than the 
presence of potential, which provides customized mobility. 

Conclusions 
Thus, the experience of quite effective NGOs in Ukraine exists. It is important to give 

it more publicit in order to encourage this process, because the creation of civil society is not 
possible by simple "instructions from above" or even increased funding. 

In our opinion, in this case one should more actively use the experience of the 
countries which are solving the problems of their employment in the most successful way. In 
particular, one of the most characteristic features of a social policy since the mid 90-ies in the 
West was moving accents in the policy of social solidarity from passive to active moments. If 
before it was limited primarily to the income support of wider groups in society by user 
through income redistribution, since 1994 a great meaning on the labor market gained the focus 
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on maximalizaion of economic effect from the ensuring the measures of employment. At the 
forefront came such active programs as grants to entrepreneurs who claimed to be ought to 
maintain a certain level of employment and financial assistance to the unemployed and those 
wishing to open their own business and others. In contrast to that, passive programs and the 
measures that included social protection of unemployed were significantly reduced. 
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ganviTarebis marketinguli strategiebiganviTarebis marketinguli strategiebiganviTarebis marketinguli strategiebiganviTarebis marketinguli strategiebi    

        
ssamomxmareblo saqonlis bazarze mdgomareobis gaumjobesebis 

mizniT, mniSvnelovania gavigoT Tu rogori damokidebuleba aqvs momx-
marebels aRniSnuli bazrisadmi, konkretulad ki sarecxi manqanebisad-
mi. sanam SeviswavlideT momxmarebelTa damokidebulebas, mniSvnelovania 
movaxdinoT sarecxi manqanebis samomxmareblo Tvisebebis analizi, rome-
lic SemdgomSi mdgomareobs. 

saqonlis TiToeul jgufs gaaCnia samomxmareblo Tvisebebi da maC-
veneblebi, romlebic gansazRvraven mis unars, daakmayofilos myidvelTa 
sxvadasxva moTxovnilebebi. yvela saqonels gaaCnia sxvadasxva sasargeb-
lo Tvisebebis nakrebi, mxolod erTsaxovani saqoneli, gamoSvebuli 
sxvadasxva mwarmoeblebis mier, da erTi da imave saqonls gansxvavebuli 
modifikaciebiT  aqvT araerTgvarovani xarisxis done. amitom saqonlis 
jgufebis samomxmareblo Tvisebebis Sedareba udides rols TamaSobs 
rogorc myidvelebis, romlebic apireben saqonlis SeZenas, ise mwarmoeb-
lebisaTvis, romlebic iReben gadawyvetilebas axali produqtis gamo-
Svebis Sesaxeb. 

sarecxi manqanis arCevisas Zalian mniSvnelovania gaviTvaliswinoT, 
ramdenad komfortul samuSaos uzrunvelyofs is magaliTad, eleqtro-
nuli marTva mniSvnelovnad moxerxebulia meqanikurze rigi parametre-
bis mixedviT. sarecxi manqanebisTvis eleqtronuli marTviT, umetes 
SemTxvevaSi, sakmarisia avirCioT qsovilis tipi, davaWiroT gaSvebis Ri-
laks da yvelafer danarCens manqana Tavad gaakeTebs. 

marTvasTan mimarTebaSi sarecxi manqanis arCevisas yuradReba unda 
mivaqcioT energiis ekonomiurobaze, saxeluris mowyobilobaze, rome-
lic aRebs luqs, Rilakebis da marTvis saxelurebis ganlagebas, di-
zains. displeis zoma, muSaobis damTavrebis signalebis (ganaTebi-
Ti/xmovani) da sxva, aseve Zlier gavlenas axdens sarecx manqanasTan mi-
marTebaSi. 

samwuxarod, Zalian xSirad myidvelebs, ganmasxvavebeli maxasiaTeb-

lebis, msurvelebs, aviwydebaT am “wvrilmanebis” Sesaxeb. es ki Zalian 
mniSvnelovania, amaze bevrad iqneba damokidebuli, darCeba Tu ara myid-
veli kmayofili SenaZeniT. 

momxmarebelTa damokidebulebis Sesaswavlad CavatareT mosaxleo-
bis gamokiTxva. gamoikiTxa 160 respondenti, romelTa gamokiTxvis Se-
degebi asakis mixedviT ase ganawilda (ix. cxrili 1). rogorc cxrilidan 
Cans, didi wili _ 36% ukavia 25-dan 35 wlamde asakis respodentebs, ami-
tom pirvelad ganvixiloT maTi gamokiTxvis Sedegebi. am asakis gamo-
kiTxulebidan socialuri mdgomareobis Tanafardoba ix. cxrilSi 2. 
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cxrili 1 
asaki gamokiTxulTa 

raodenoba 
% Tanafardoba 

18-dan 25 wlamde 46 29 
25-dan 35 wlamde 58 36 
35 weli da zemoT 56 35 

rogorc cxrilidan Cans, respondentTa umetes wils Seadgens 
mosamsaxure _ 16%, romlis Semosavlis done aris 400-dan 600 laramde, 
zog SemTxvevaSi ki 600-dan 800 laramde da 800 lars zeviT. Semdgom 
modis sajaro moxele _ 9%. droebiTi umuSevrebis wilobrivi maCveneb-
lebi am asakis jgufSi aris 8%, romelTa Semosavlis done umetes SemT-
xvevaSi aris 200 laramde, xolo 2% ki saerTod aranairi Semosavali ar 
gaaCnia. saerTod ki aRniSnuli asakis jgufSi Semosavlis donis mixed-
viT respondentTa Sedegebi ase ganawilda (ix. cxrili 3): 

cxrili 2 
socialuri 
mdgomareoba 

gamokiTxulTa 
raodenoba 

% Tanafardoba 

sajaro moxele 15 9 
mosamsaxure 25 16 
studenti 4 3 

droebiT umuSevari 14 8 

 
cxrili 3 

Semosavlis done gamokiTxulTa 
raodenoba 

% Tanafardoba 

200 laramde 12 7 
200-dan 400 laramde 10 6 
400-dan 600 laramde  21 13 
600-dan 800 laramde 8 5 
800 lars zeviT 4 3 

araferi 3 2 
asakis mixedviT respondentebis gamokiTxvis Sedegad, Tu ras 

mianiWebdnen upiratesobas sarecxi manqanis yidvis dros, Sedegebi ase 
ganawilda (ix. cxrili 3.4). rogorc gamokiTxvam gviCvena, respondentebi 
upiratesobas aniWeben xarisxs -20%, xolo komfortulobas - 11%. 5% 
upiratesobas aniWebs wonadobas (ix. diagrama 1).  
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samomxmareblo bazris ganviTarebisaTvis mniSvnelovania potenciu-
ri klientebis moZieba da maTi dakmayofileba Sesabamisi saqonliT. 
masTan dakavSirebiT mniSvnelovania gamokiTxvis Sedegebi, romelic 
migvaniSnebs potenciuri myidvelebis raodenobaze (ix diagrama 2). 

 rogorc diagramidan Cans, gamokiTxuli 160 respondentidan sarecxi 
manqana aqvs 135, xolo ara aqvs 25. swored  es 15 % aris asaTvisebeli  da maTi 
moTxovnebi unda daakmayofilos rogorc Tavad mwarmoebelma ise distri-
buciulma kompaniebma. Semdegi maCvenebeli, romelic aseve gasaTvaliswi-
nebelia mwarmoebelebisa da savaWro sawarmoebis mier, aris fasi, radganac  
gamokiTxulebidan 16 %  sarecxi manqanebis yidvisas upiratesobas aniWebs 
fass, amitom kiTxvaze, Tu romelia yvelaze xelsayreli fasi sarecxi 
manqanis SeZenisas, Sedegebi ase ganawilda (ix. diagrama 3). 

    
diagrama 2 

 
diagrama 3 

Semdegi, razec yuradReba aris gasamaxvilebeli, esaa moxmarebis 
sixSire, romelic Semdegnairad ganawilda (ix diagrama 3.4). respondentTa 
52% moixmars sarecx manqanas kviraSi ramdenjerme, xolo dReSi ramden-
jerme moixmars gamokiTxulTa 14%. aRsaniSnavia, rom ZiriTadi  yuradReba 
gamaxvilda im momxmareblebze, romlebic manqanas moixmaren TveSi erTxel. 
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diagrama 4 
Semdegi, rasac did mniSvnelobas aniWeben momxmareblebi yidvis dros, 

esaa yidvis adgili. amasTan dakavSirebiT SeiZleba vTqvaT, rom  gamo-
kiTxulTa 56%  upiratesobas aniWeben teqnikis maRaziebs, xolo bazrobebs  
13% , orives anabrad ki gamokiTxulTa 33% (ix. cxrili 3.4). 

cxrili 4 
obieqtebis dasaxeleba raodenoba % Tanafardoba 

teqnikis maRaziebs 90 52 
bazrobebs 30 15 

orives Tanabrad 40 33 

        
amasTan, unda aRiniSnos, rom sarecxi manqanis yidvisas mniSvnelo-

vania is garemoeba, Tu ramdenad informirebulia potenciuri myidveli, 
raTa SeiZinos saqoneli Tan kmayofili darCes Tavisi nayidiT. amasTan 
dakavSirebiT SeiZleba vTqvaT, rom gamokiTxuli respondentebidan in-
formacias ar flobs  20%, xolo 80% informirebulia da arCevans ake-
Tebs sworad. 

rogorc viciT, sawarmoebi iyeneben sxvadasxva komunikaciis saSua-
lebebs momxmarebelTa informaciisaTvis. rogorc kvlevam gviCvena, 
sarecxi manqanebis yidvisas respondentebi iTvaliswineben sakuTar ge-
movnebas  _ 26%, megobrebis rCevas _  28%, xolo reklamas _ 27%, fas-
daklebas 14%, xolo 5% ramdenimes erTad.  

rogorc zemoT aRvniSneT, myidvelisaTvis mniSvnelovania saqonlis 
fasi, amitom isini yovelTvis im periodSi yiduloben sarecx manaqanebs, 
roca gamocxaddeba aqciebi, romelic gulisxmobs mniSvnelovan fas-
daklebebs sarecx manqanebze.  amas mowmobs gamokiTxvis Sedegebi, saida-
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nac Cans, rom 160 gamokiTxulidan 100-ma sarecxi manqana SeiZina fas-
daklebebis periodSi, xolo danarCenma sxva dros an ar SeuZenia saer-
Tod.   

eleqtronul bazarze aseve mniSvnelovania  is, Tu romel bren-
debs arCeven momxmareblebi sarecxi manqanis yidvis dros. gamokiTxvam 
gviCvena, rom am kategoriaSi 160 gamokiTxulidan 34-ma gamorCeul bren-
dad daasaxela LG-34,  Gorenje -16, BOSCH -27-ma, BEKO -16-ma, Samsung -21-ma, 
Indezit-5-ma, SIEMENS-7-ma, VESTEL-1-ma, Hitachi-1-ma. aqedan gamomdinare SeiZ-
leba davaskvnaT, rom am brendebis gayidvebi SemdgomSic gaizrdeba, mag-
ram, amasTan, saWiroa gavarkvioT danarCeni brendebis Sesaxeb  ratom  
amjobineben mowinaves.  

sabolood Catarebuli kvlevis Sedegad SeiZleba gavakeToT daskv-
na, rom momxmareblebs urCevniaT saukeTeso xarisxis saqoneli Sedare-
biT dabal fasad. aseve yuradRebas aqceven dizains, wonadobas da kom-
fortulobas. amasTan, fasebis done, rac surs  momxmarebels, arc ise 
dabalia _ 400-dan 500 laramde. 

aRniSnuli saqonlis warmoeba saqarTveloSi ar xdeba, saqarTvelo 
mxolod maT realizacias axdens sxvadasxva savaWro sawarmoebisa da 
distribuciuli kompaniebis daxmarebiT. 

TviT bazris potenciali sakmaod maRalia, rac saSualebas aZlevs 
samomxmareblo saqonlis mwarmoeblebs, gazardon warmoebis da gayid-
vebis moculoba.   

warmoebis gazrdas xels uwyobs Semdegi: 
1. rogorc saqarTvelos sxva regionebis, aseve imereTis,  samomx-
mareblo saqonlis bazari mudmivad zrdas ganicdis, magram mas 
jer ar miuRwevia ganviTarebis umaRlesi wertilisaTvis; 

2. samomxmareblo bazris Siga SesaZleblobebi jer kidev ar amo-
wurula. ekonomikuri mdgomareobis gaumjobeseba, rac ukavSir-
deba mosaxleobis Semosavlianobis zrdas, SesaZleblobas iZle-
va, ganxorcieldes aRniSnuli bazris ganviTareba da gazrda.  

3. savaWro sawarmoebi da kompaniebi produqciis da savaWro markis 
warmosaCenad anxorcieleben kompleqsuri marketinguli Ronis-
Ziebebis gatarebas. 

samomxmareblo bazari gayidvebis moculobis zrdis miuxedavad 
cvalebadia, amasTanave, bazari maRalkonkurentulia. es yvelaferi aiZu-
lebs sawarmoebs, gaataron sxvadasxva marketinguli RonisZiebebi, rom-
lebic mimarTuli iqneba rogorc ukve arsebuli konkretuli momxma-
reblebisadmi, ise axali momxmareblebis mosazidad.  

marketinguli strategiis SemuSaveba gulisxmobs im mimarTule-
bebis arCevas, romliTac unda moxdes zogadad bazris da konkretulad 
sawarmos ganviTareba. samomxmareblo bazarze gasatarebeli marketingu-
li RonisZiebebidan umTavresia pozicionireba, diferenciacia da bren-
dingi.  

bazris analizma aCvena, rom bazari jer kidev ar aris gajerebuli 
da zrdis stadiazea. amasTanave, zrdis tempebi TandaTan izrdeba da 
gayidvebis moculoba uaxloes momavalSi miaRwevs pikur maCvenebels. 
Sesabamisad yoveli kompania, gayidvebis moculobis zrdis misaRwevad, 
cdilobs gazardos bazarze sakuTari wili. am winapirobebidan ga-
momdinare unda moxdes marketinguli strategiis SemuSaveba. 
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aseve mniSvnelovania, rom strategiebi SemuSavdes kvlevis Sedegad 
respondentebisagan miRebuli informaciis gaTvaliswinebiT, romelic 
SemdegSi mdgomareobs: 

• unda moxdes xSiri fasdaklebebi; 
• gaakeTon saintereso SemoTavazebebi, gaTamaSebebi, aqciebi; 
• iyos komfortuli; 
• sasurvelia ukeTesi xarisxis da naklebi eleqtroenergiis 
xarjviT da dabal fasad; 

• kargi momsaxureba teqnikis maRaziebSi; kargi dizaini; 
• bazarze arsebul yvela saqonels hqondes Sesabamisi fasi da ara 
10-jer gazrdili; 

• reklamis dros sxva brendTan SedarebiT realuri upiratesobis 
Cveneba; 

• gayidvebis menejeris teqnikur specifikaSi garkveuloba, rac 
daexmareba momxmareblebs, ukeT gaerkvnen informaciaSi, romelic 
xels Seuwyobs,  swrafad miiRon gadawyvetileba sarecxi 
manqanebis SesaZenad; 

• realuri sagarantio momsaxureba. 
aRniSnuli sakiTxebis gaTvaliswinebiT SemuSavebuli strategiebis 

ganxorcielebis Sedegad, sawarmoebi  mkveTrad gazrdian eleqtronul 
bazars, rac aseve gaaumjobesebs kompaniebis finansur mdgomareobas. 

rogorc kvlevam gviCvena, imereTis regionSi samomxmareblo (eleq-
tronuli) saqonlis gasaRebisaTvis saWiroa arsebobdes realuri pi-
robebi. amis garda, sakmaod mniSvnelovani faqtoria Psareklamo kompani-
is ganxorcieleba sxvadasxva segmentebis interesebis gaTvaliswinebiT. 

informaciis gavrcelebis saSualebebis arCevisas aucilebelia 
kargad vicodeT TiToeuli maTganis maxasiaTeblebi: gadacemis sixSire, 
gavrcelebis areali da zemoqmedebis Zala. mniSvnelovania miznobrivi 
auditoriis mier aRiarebuli faseulobebi. qarTul realobaSi infor-
maciis gavrcelebis ZiriTadi saxeebi aris televizia da presa.  

televizia _ sakuTar Tavze yuradRebis yvelaze metad koncentri-
rebadi informaciis gavrcelebis saSualebaa. masSi reklamas SeiZleba 
hqondes mravali saxe: 

• uSualod reklama (e.i. informacia sawarmoze, produqciaze da 
a.S.); 

• SekveTili gadacema, romelSic saubari iqneba sawarmos 
istoriaze, mis miRwevebze da xarsisxis gazrdaze da a.S. 

presa _ esaa saSualeba, publikaciebisa da statiebis saxiT moxdes 
samomxmareblo (eleqtronuli) saqonlis mwarmoeblis Sesaxeb informa-
ciis gavrceleba. konkretuli gamomcemlobis arCeva dakavSirebulia 
miznobrivi auditoriis mier ama Tu im gamomcemlobisadmi miniWebul 
upiratesobebze.  

pozicionirebis zemoT aRwerili strategiebi kompanias saSualebas 
aZlevs, momxmareblis cnobierebaSi Camoyalibdes, rogorc maRali xa-
risxis mqone produqciis mwarmoebeli kompania. 
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ekaterineekaterineekaterineekaterine    mmmmaRlakeliZeaRlakeliZeaRlakeliZeaRlakeliZe    
Tsu asocirebuli profesori,  

elisabedelisabedelisabedelisabed    malaniamalaniamalaniamalania    
Tsu asocirebuli profesori 

 
rararara    undaundaundaunda    gavakeToTgavakeToTgavakeToTgavakeToT    kompaniiskompaniiskompaniiskompaniis    mudmivadmudmivadmudmivadmudmivad    SemcirebadiSemcirebadiSemcirebadiSemcirebadi    

marketingulimarketingulimarketingulimarketinguli    biujetisbiujetisbiujetisbiujetis    pirobebSipirobebSipirobebSipirobebSi????    
 

 marketingis menejerebi konstanturad ejaxebian problemas, rome-
lic marketingis biujets exeba. personaluri dakvirveba da socialur 
mediaSi, kerZod ki, www.surveyanalytics.com blogze gavrcelebuli infor-
macia kidev erTxel adasturebs mosazrebas imis Sesaxeb, rom metis keTeba 
klebadi biujetis pirobebSi azrovnebis da moqmedebis Cveulebriv wesad 

Camoyalibda12. Kkompaniebi, rogorc wesi, gamoyofen biujets axali pro-
duqtisaTvis, servisis an proeqtisaTvis, magram Semdeg es biujeti TiTqmis 
yovelTvis 5-10%-iT mcirdeba. bunebrivia, ismis kiTxva _ rogor miviRoT 
maqsimaluri Sedegi mudmivad Semcirebadi marketinguli biujetis da, 
imavdroulad, aRmasrulebeli menejmentis mxridan mudmivad zrdadi moT-
xovnebis pirobebSi? samwuxaro faqtia, rom ise, rogorc aravis kompaniaSi, 
marketingis samsaxuris muSakebs moeTxovebaT gaamarTlon xarjebi marke-
tingul aqtivobebze. amisaTvis globalur kompaniebSi sistematurad 
tardeba marketinguli gazomvebi. amgvari gazomvebis gamoyeneba SeuZliaT 
brendis menejerebs marketinguli programebis SemuSavebis dros da, aseve, 
umaRles menejments finansebis gamoyofis Sesaxeb gadawyvetilebis misa-
Rebad. Mmarketologebi ukeT SeZleben marketingSi ganxorcielebuli inves-
ticiebis efeqtianobis dasabuTebas umaRlesi menejmentis winaSe, Tu 
SeZleben marketingul saqmianobaSi Cadebuli investiciebidan amonagebis 

gaangariSebas13.  
marketinguli gazomvebis mniSvnelovani nawili kompaniis momxmareb-

lebTa muSaobis Sedegebis gazomvebs exeba, kerZod imas, Tu rogor muSaobs 
kompania wlidanwlamde momxmareblebTan, rogoria cifrebSi gamosaxuli 
momxmarebelTa kmayofilebisa da loialurobis maCveneblebi, ramdeni momx-
mareblis mozidva da SenarCuneba SeZles konkretul saangariSo periodSi 
marketinguli aqtivobebis xarjze, ramdeni momxmarebeli dakarges da a.S. 
saSualo da mcire biznesis menjerebis umravlesoba an saTanadod ver 
afasebs marketinguli kvlevebis mniSvnelobas kompaniis saboloo Sedege-
bis gaumjobesebaSi, an amisTvis aSkarad ar yofniT saxsrebi. maTi azriT, 
aranairi didi aRmoCena ar iqneba Tu gairkveva, rom gamokiTxuli popu-
laciis 60% ambobs, rom maT axali produqti sWirdebaT! aseTi msjeloba ki 
arasworia. zogjer kompaniisaTvis sasicocxlod mniSvnelovani informa-
ciis mopoveba arc iseTi problematuria, rogorc es SeiZleba erTi Sexed-
viT Candes. magaliTad, momxmarebelTa samomavlo qcevis saukeTeso prediq-
torad SeiZleba iqces modeli, romelic mxolod ori cvladisagan Sedgeba 
- yidvis xandazmuloba da yidvis sixSire, e.w. RF    modeli. aRniSnuli 
modelis mixedviT, momxmarebelTa qcevis amsaxveli istoriuli monacemebis 
warmoeba martivi programuli uzrunvelyofiTac savsebiT SesaZlebelia, 
romlis Seqmnasac Cveulebrivi programistic ki iolad gaarTmevs Tavs, da 

                                                   
12 The QuestionPro Blog.Rretrived June 26,2012 from http://e.mail.ru/cgi-bin/readmsg.htm. 
13 Kotler Ph., & Keller K.L. (2008). Marketing Management. New Jersey. Upper Saddle River. p.117. 



J. “ekonomisti”, #6, 2012 
 

 

 
 
 

45

romelic saukeTesod muSaobs onlainze dafuZnebul marketingSi. sasar-
gebloa, agreTve, momxmarebelze orientirebuli kompaniebis gamocdilebis 
gaziarebac, romlebic brendis kapitalis periodul gazomvebTan erTad 
klientis kapitalsac zomaven maTi Seqmnis wyaroebis gamovlenisa da 
aRricxvis mizniT, radgan iTvleba, rom  es orive kapitali kompaniis mniSv-
nelovani aramaterialuri aqtivia.  

Cveni statiac swored kompaniisaTvis momxmareblebis Rirebulebis 
gazomvebs eZRvneba. am konteqstSi warmogidgenT momxmareblis sasicocxlo 
ciklis koncefcias, radgan mxolod am ciklis gamovlena iZleva momxma-
reblis Rirebulebis gazomvis SesaZleblobas. imavdroulad, SevexebiT 
yidvis xandazmulobis gazomvis instrumentsac, romelic maRali ukugebis 
marketinguli programebis SemuSavebaSi gvexmareba da, maSasadame, marketin-
gul saqmianobaze gamoyofili saxsrebis optimalurad gamoyenebis SesaZ-
leblobasac iZleva.  

ratom viyenebT xandazmulobis koncefcias? albaT imitom, rom is, rac 
uaxloes warsulSi moxda, waruSlel kvals tovebs Cvens mexsierebaSi. 
marketingis konteqstSi xandazmuloba momxmareblis sasicocxlo cikls 
asaxavs. momxmareblebi kompaniasaTan urTierTobis procesSi sxvadsxva 
etaps gadian da am periodis ganmavlobaSi maTi saWiroebebi icvleba. es 
procesi  grZeldeba manam, vidre kompaniis produqtebi/servisebi momxmareb-
lebs ukve aRar sWirdebaT. am wertilSi sasicocxlo cikli sruldeba da 
momxmareblis Rirebulebis zrdac (dadebiTi Tu uaryofiTi) Cerdeba. 
maSasadame, vidre ar gvecodineba momxmareblis sasicocxlo cikli, Cven 
verc mis sasicocxlo Rirebulebas ver viangariSebT, radgan ar gveco-
dineba sad iwyeba da sad wydeba es cikli.  

 modiT daviwyoT xandazmulobis koncefciis ganxilviT. momxma-
rebeli es _ es aris iwyebs Tqveni produqtebiT/servisebiT sargeblobas. es 
niSnavs imas, rom raRac Seicvala mis cxovrebaSi, davuSvaT, momxmarebelma 
samsaxuri iSova, ramac ubiZga mas esargebla Tqveni SeTavazebiT. magram 
Semdeg raRac moxda iseTi momxmareblis cxovrebaSi, magaliTad, samsa-
xurebrivi dawinaureba, ramac Secvala momxmareblis moTxovnileba da axla 
mas sxva, ufro maRali xarisxis produqtebi/servisebi sWirdeba. maSasadame, 
Cvens konkretul magaliTSi samsaxuris dawyeba SeiZleba ganvixiloT, 
rogorc wamqezebeli movlena, ramac momxmareblis qceva Secvala. Tu es 
konkretuli movlena qmnis Tqveni kompaniis produqtebiT/servisebiT sar-
geblobis moTxovnilebas, savaraudoa, rom momxmarebelma kidev da kidev 
gaimeoros maTi Sesyidva, da es gagrZeldeba manam, vidre isev raRac ar 
Seicvleba momxmareblis cxovrebaSi. garkveuli drois gasvlis Semdeg 
momxmarebels sul naklebad da naklebad dasWirdeba Tqveni produqte-
bi/servisebi, radgan an ukve aqvs is, rac sWirdeba, an, SesaZloa, monaxa maTi 
saukeTeso Semcvleli. Tu es scenari marTebulia, maSin unda vivaraudoT, 
rom albaToba imisa, rom is momxmarebeli, romelmac uaxloes warsulSi 
ganaxorciela transaqcia Tqvens kompaniasTan, kvlav iyidis Tqvengan 
produqtebs/servisebs, vidre is momxmarebeli, visi Sesyidvis xandazmuloba 
ufro didia. maSasadame, albaToba imisa, rom is momxmareblebi, romlebsac 
didi xnis ganmavlobaSi ar ganuxorcielebiaT transaqcia, kidev SeiZenen 
rames TqvenTan, naklebia im momxmareblebisagan gansxvavebiT, vinc axlaxan 
SeiZina misTvis sasurveli produqtebi/servisebi. amgvarad, Cven mxedve-
lobaSi gvaqvs ara absoluturi, aramed   fardobiTi sidideebi.  
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maSasadame, Tu axlad SeZenili momxmareblebis mier transaqciis 
ganaxorcielebis albaToba ufro didia, maSin aqedan gamomdinareobs  ori 
mosazreba:  

1. rac ufro axalia momxmareblebi, miT ufro didia 
albaToba imisa, rom isini reagirebas moaxdenen marketingul 
stimulebze;  

2. rac ufro axalia momxmareblebi, miT ufro metia maTi 

potenciuri Rirebuleba biznesisaTvis14.  
pirveli mosazreba Zalian martivia asaxsnelad Tu momxmarebeli ukve 

momwifebulia imisaTvis, rom ganaxorcielos transaqcia, is bunebrivia, 
ufro reagirebs im stimulebze, romlebic mas am transaqciis 
ganxorcielebisaken ubiZgeben. meore mosazreba ki ubralod logikuria, 
Tumca, odnav SeniRbuli.  momxmarebelTa transaqciebi, Cveulebriv, momxma-
rebelTa Rirebulebas zrdian. momxmarebeli, romelic savaraudod gana-
xorcielebs transaqcias da savaraudod regairebas moaxdens stimulebze, 
misi potenciuri Rirebuleba biznesisaTvis, bunebrivia, ufro didia, vidre 
im momxmareblis, romlis mier transaqciis ganxorcieleba da reagireba 
naklebad savaraudoa.  

xandazmulobis koncefciaSi ukeT garkvevis mizniT ganvixiloT Sem-
degi magaliTi. gamoviyenoT xandazmuloba imisaTvis, rom SevadaroT erTma-
neTs ori sxvadasxva erTdroulad mimdinare da erTnairi xangrZlivobis 

reklamiT (reklama #1 da reklama #2) moziduli momxmareblebis poten-
ciuri Rirebuleba. amisaTvis ki saWiroa eleqtronuli cxrilis Seqmna da 
momxmarebelTa Sesyidvebis amsaxveli istoriuli monacemebis Cawera. 
kerZod: 

1. gamoavlineT momxmarebelTa ori damoukidebeli jgufi, romelTa 
potenciuri Rirebulebis Sedarebac gsurT. Cvens konkretul magaliTSi 

momxmareblebi, romlebmac “daklikes” #1 reklamaze, es erTi jgufi, da  

momxmareblebi, romlebmac “daklikes” #2 reklamaze, es meore jgufi.  
2. gadawyviteT romeli aqtivoba unda aRricxoT SerCeul momxma-

rebelTa jgufSi. Tu gamomcemeli xarT, albaT, lodini an vebgverdis 
monaxuleba yvelaze mniSvnelovani aqtivoba iqneba TqvenTvis, Tu produq-
tiT vaWrobT, maSin umjobesia aRricxoT Sesyidvebi da a.S.  

3. SeitaneT im momxmareblebis mier ganxorcielebuli Sesyidvis yvela 

monacemi, romlebmac “daklikes” #1 da #2 reklamaze Sesabamisad eleqt-
ronuli cxrilis sxvadasxva gverdze. yvela transaqcia unda iyos 
daTariRebuli.  

4. SearCieT drois periodi Sesyidvis xandazmulobaze dakvirvebis 
mizniT. vebgverdebis monaxulebis SemTxvevaSi es SeiZleba iyos 1 kvira, 
xolo SesyidvebisTvis - 30 dRe. zusti xangrZlivobis dadgena Zalian 
mniSvnelovani ar aris, radgan Tqven erTmaneTs adarebT ori sxvadasxva 
reklamiT mozidul momxmarebelTa ori damoukidebeli jgufis aqtivobas 
da gainteresebT gaigoT, romeli reklama qmnis ufro maRali potenciuri 
Rirebulebis momxmarebels.   

5. daaxarisxeT #1 reklamiT moziduli momxmarebelebis Sesyidvis 
Canawerebi. daiwyeT yvelaze uaxloesi SesyidvebiT da daasruleT 
SedarebiT xandazmuli  SesyidvebiT. daadgineT, ramdenma momxmarebelma, 

                                                   
14Novo, J. (2004). Drilling Down. Turning Customer Data into Profits with a Spreadsheet. USA. p.57 
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romlebmac #1 reklamaze “daklika”, ganaxorciela Tundac erTi Sesyidva 
bolo 30 dRis ganmavlobaSi. Semdeg miRebuli ricxvi gayaviT eleqtronul 

cxrilSi moxvedril momxmarebelTa mTlian raodenobaze, romlebmac  #1 

reklamaze “daklikes”, da ase miiRebT #1 reklamiT moziduli momxmareb-
lebis procentul raodenobas. davuSvaT, aseTi momxmareblebis procen-
tuli raodenoba aris 20.   

6. CaatareT igive kalkulaciebi im momxmareblebis mier ganxor-

cielebul aqtivobebTan dakavSirebiT, romlebmac #2 reklamaze “dak-

likes”. davuSvaT, am momxmarebelTa procentuli raodenoba aris 15 bolo 30 
dReSi. 

7. axla Tqven ukve iciT pasuxi. reklamebis gasvlidan pirveli 30 dRis 

ganmavlobaSi moziduli momxmareblebis procenti, romlebmac #1 rekla-

maze “daklikes”, ufro maRalia, vidre #2 reklamiT moziduli momxma-

reblebis procenti. es ki niSnavs, rom reklama #1 ufro maRali potenciuri 
Rirebulebis momxmareblebs qmnis. es informacia reklamis efeqtianobis 
gansazRvraSi dagexmarebaT. Tumca, vidre momxmarebelTa sasicocxlo 
cikls ar gamoavlenT, saboloo daskvnis gakeTeba TiToeuli reklamiT 
moziduli momxmareblebis potenciur RirebulebasTan dakavSirebiT jer 
naadrevia. 

 ufro siRrmiseuli da, imavdroulad, swori analizis gasakeTeblad 
xandazmulobis monacemebi momxmarebelTa sasicocxlo cikls unda davu-
kavSiroT (ix. diagrama).  

 
 
es diagrama momxmarebelTa sasicocxlo cikls asaxavs. vertikalur 

RerZze reklamebiT moziduli momxmareblebis procentuli maCvenebelia 
gamosaxuli, romlebmac Sesyidva bolo 30 dRis ganmavlobaSi ganaxor-
cieles, horizontalur RerZze ki _ Tveebi (6 Tve), romelTa ganmavlobaSi 
xorcieldeba Sesyidvebze dakvirveba. Tu mocemul diagramas daakvirdebiT, 

dainaxavT, rom reklama #1 (wyvetili xazi) im momxmarebelTa 20%-iT iwyeba, 
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romlebmac Sesyidva #1 reklamis gasvlidan pirveli 30 dRis ganmavlobaSi 

ganaxorcieles.  6 Tvis Semdeg maTi procenti 5%-mde mcirdeba. marTalia, #1 
reklama Tavdapirvelad momxmarebelTa  met procents izidavs, magram 
drois gasvlasTan erTad es momxmareblebi TandaTan kargaven Tavis 

potenciur Rirebulebas. reklama #2 (uwyveti xazi) im momxmarebelTa 15%-

iT iwyeba, romlebmac Sesyidva #2 reklamis gasvlidan pirveli 30 dRis 
ganmavlobaSi ganaxorcieles. es procenti me-3 TveSi daaxloebiT 11 pro-
centamde ecema, magram Semdgom TveebSi kvlav iwyebs zrdas da ufro maRali 
procentiT mTavrdeba, vidre daiwyo da, imavdriulad, zrda grZeldeba. 

maSasadame, xangrZliv periodze gaTvliT, #2 reklamiT moziduli momxma-

reblebis potenciuri Rirebuleba ufro maRalia, vidre #1 reklamiT 

moziduli momxmareblebis. amdenad, Tu kargad daakvirdebiT #1 reklamiT 
moziduli momxmareblebis sasicocxlo cikls, aRmoaCenT, rom miuxedavad 

imisa, rom reklama #1 ukeTesad gamoiyureba xandazmulobis mixedviT 

drois konkretul periodSi (20%), mxedvelobaSi gvaqvs #1 reklamis gasv-

lidan Sesyidvis pirveli Tve, reklama #2 ufro maRali potenciuri 
Rirebulebis momxmareblebs qmnis drois xangrZliv periodze gaTvliT 
(igulisxmeba reklamebis gasvlidan 6 Tvis periodi). maSasadame, momx-
mareblebis potenciuri Rirebulebis Sesafaseblad aucilebelia momxma-
reblebis sasicocxlo ciklis gansazRvra. Cven mier ganxilul magaliTSi 

aRmoCnda,  rom #2 reklamiT mozidul momxmareblebs cotaTi meti dro das-
WirdaT Sesyidvis Sesaxeb gadawyvetilebis misaRebad, magram ufro maRali 
Rirebulebis momxmareblebi gaxdnen xangrZliv periodze gaTvliT. es aris 
yvelaze gavrcelebuli mocemuloba momxmarebelTa qcevis kartografiaSi 
da Tu Tqven ar adevnebT Tvalyurs am qcevas, ver SeZlebT sareklamo an 
nebismieri gasaRebis mastimulirebeli kampaniis momgebianobis Sefasebas.  

momxmarebelebi SeiZleba daajgufoT agreTve produqtebis mixedviT, 
romelsac isini pirvel rigSi iZenen da daadginoT, romeli produqti qmnis 
yvelaze maRali potenciuri Rirebulebis mqone axal momxmarebels. es aris 
imis martivi magaliTi, Tu rogor axerxeben kompaniebi, romlebsac gar-
keveuli gamocdileba aqvT klientis kapitalis marTvaSi, gayidvebis mocu-
lobis gazrdas marketingze minimaluri danaxarjebis pirobebSi.    

 axla ganvixiloT momxmarebelTa sasicocxlo  Rirebulebis 
(LifeTime Value)  koncefcia, romelic xSirad arasworad aris xolme gagebu-
li biznesis mesveurebis mier. momxmareblis sasicocxlo Rirebuleba _ es 
aris wminda mogeba, romelic momxmarebels moaqvs kompaniasTan TanamS-
romlobis mTeli sasicocxlo ciklis ganmavlobaSi. momxmareblis sasi-
cocxlo Rirebulebis gansazRvra dagexmarebaT marketingul saqmianobaze 
gamoyofili  biujetis ganawilebaSi im ideebs Soris, romlebic maRali po-
tenciuri Rirebulebis mqone momxmareblebs qmnian da, Sesabamisad, aramom-
gebiani ideebis gacxrilvaSi. amisaTvis ki dagWirdebaT TiToeuli ideiT, 
gnebavT marketinguli aqtivobiT Seqmnili momxmareblebis fardobiTifardobiTifardobiTifardobiTi    
sasicocxlo ciklis Seswavla. amrigad, Tu iciT rogor gamoiyureba 
momxmareblis sasicocxlo cikli, SeZlebT gansazRvroT momxmareblis 
potenciuri Rirebuleba Tqveni biznesisaTvis da, Sesabamisad, ufro advi-
lad miiRebT gadawyvetilebas imis Sesaxeb, Tu romeli momxmareblisaken 
mimarToT gasaRebis mastimulirebeli RonisZiebebis kompleqsi. amiT da-
zogavT saxsrebs naklebmomgebiani an aramomgebiani momxmareblebis mozid-
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vaze da TviT Semcirebadi biujetis pirobebSic SeZlebT maRali komer-
ciuli mogebis uzrunvelyofas.  
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WHAT TO DO WHEN THE MARKETING BUDGET OF A COMPANY  

TAKE A DIVE 
Summary    

    
In the present article we tried to highlight the importance of the concept of Recency in 

making business decisions, and at the same time, to prove the close relationship between the 
concept of Recency, customer LifeCycle, and customer LifeTime Value. First of all, we have 
made an important conclusion about Recency: Recent customers are more likely to transact, 
and if so, then two other ideas follow: 1. The more recent they are, the more likely they are to 
respond to promotions; 2. The more recent they are, the higher their potential value to the 
business.  

The LifeTime Value is used to make decisions about allocating marketing or service 
efforts to activities that generate high potential value customers, and away from activities 
generating low potential value customers. And to do this, all you need to know is the relative  
LifeTime Value of the customers generated by each activity. So if you know what the 
LifeCycle look like, you should be able to do a pretty good job of determining who the highest 
LifeTime Value customers are, relative to each other. If you do your Recency tracking on ads, 
PPC keywords, newsletter links, and so on, you should be able to compare the relative potential 
value of the customers generated by each approach and easily decide where your promotion 
budget is most profitably spent.  
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PROCESS OF THEORETICAL COMPREHENSION OF PRIVATE EDU CATION AS 

A NEW SOCIAL PHENOMENON 
 
Defined strategy for public and private universities in the education market of Ukraine. 

Explored ways to enhance the efficiency of private universities through the mechanism of 
competition. 

Keywords: higher educational institution, non-governmental education, educational 
policy, business, process, social phenomenon, strategy, theoretical reflection. 

Борецкая Н.А. Процесс теоретического осмысления негосударственного 
образования как нового социального феномена  

Определена стратегия развития государственных и частных вузов на рынке 
образовательных услуг Украины. Исследованы пути повышения эффективности 
деятельности частных вузов через механизм конкуренции. 

Ключевые слова: высшее учебное заведение, негосударственное образование, 
образовательная политика, предпринимательство, процесс, социальный феномен, 
стратегия, теоретическое осмысление. 

Introduction 
Modernization of higher education as determined by the imperatives of a modern 

national education policy of Ukraine is carried out under market conditions. Market relations 
gradually enter into the sphere of education. They determine the directions and forms of higher 
education institutions’ (HEIs) activities, orient them to the needs of consumers and to the 
diversification of funding sources, increase competition as between universities on the market 
of educational services as among graduates in the labor market. 

Analysis of recent research 
Certain attention to the problems of state regulation of education in the overall context 

of the knowledge economy was paid by well-known scientists G. Becker, E. Bowen, E. 
Denison, J. Kendrick, J. Minser, and T. Schultz. In the works of domestic scientists L. I. 
Antoshkina, T. N. Boholib, A. I. Butenko, V. A. Visyaschev, V. V. Geyts, O. A. Hrishnova, B. 
M. Danylyshyn, G. A. Dmytrenko, T. A. Zayets, S. N. Zlupko, I. S. Kalenyuk, O. A. Kratt, 
V. G. Kremin, V. I. Kutsenko, L. K. Semiv, A. P. Sologub, D. M. Stechenko, L. A. Jankowski 
and others specific organizational and economic problems faced by the system of higher 
education are highlighted. However, market conditions of functioning of higher education 
require the elaboration of new mechanisms of state regulatory activities in the sphere of its 
management. 

Statement of research objectives 
- to identify the development strategy of public and private universities on the 

market of educational services in Ukraine; 
- to explore the ways of increasing the efficiency of private universities’ activities 

through the mechanism of competition. 
Results 
A word combination “business structure” in relation to higher educational institutions 

shows in particular the type of connections and relationships within it, the way of its 
organization and management. Legislative provision of the business status for the private 
higher educational institutions will allow them to implement a strategy to maximize the present 
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net income, to openly conduct its business activities (for example, to publish annually a 
balance sheet). 

It should be recognized as an important advantage of private higher educational 
institutions that they, having a high level of freedom and mobility, are able to diversify their 
activities. Their main business of teaching students, in our opinion, must be unprofitable. 
However, in the price of educational and other services private higher educational institutions 
can lay down a certain level of profit. 

Entrepreneurship in education, which is apparent in the functioning of private higher 
educational institutions, changes the economic nature of the student. The student becomes a 
client of higher educational institution. This approach has advantages and generates a number 
of challenges. The changing role of the student to the client, on the one hand, will involve 
strengthening of the higher educational institutions’ responsibilities for the quality of services 
provided. On the other hand it can lead to the situation where the student is not recognized as 
unfit for education in order not to lose money that he pays to the university. Or, conversely, 
this situation can lead to the exemption of marginal students with the aim of not to lecture them 
once again, which is associated with additional expenditures [6]. 

Analysis of 20 years activities of private higher educational institutions allowed 
formulating certain strategies for their development and comparing them with the relevant 
strategies of public higher educational institutions [8]. 

Most of higher educational institutions have used various modifications of the above 
mentioned strategies. To make the operation of private higher educational institutions more 
transparent and understandable to the public, there is a need to continue to formulate their own 
strategy (including the mission and goals), and to make it concise, clear and show it to the 
general public. 

It is understandable that even within a certain time private higher educational 
institutions can not create hard competition for public system of education. At the 21st year of 
independence of Ukraine, which gained the status of market economy, in the Programme of 
Education Development developed for the years 2010-2015, nothing is said about the role and 
prospects of private education. And this is despite the significant number of existing privately 
owned higher educational institutions (over 200 at all levels of accreditation). This is an 
indication that private higher education institutions still have no significant achievements 
recognized by the state and are not regarded as an important factor in increasing the 
competitiveness of national education. 

Today much is said about the difficulties in system of public higher education in 
Ukraine. These are the isolation from the economic practices, corruption, an aging 
infrastructure and others. However, these deficiencies do not affect a lot the level of 
competition to public higher educational institutions, which remains high. This can be 
explained, on the one hand, by the conservatism and inertia of the Ukrainian society, and, on 
the other hand, by the long-term and absolutely deserved fame of these schools, which has 
developed in Soviet times. 

Performance improvement of private higher educational institutions is possible 
primarily through the mechanism of competition. Because public higher educational 
institutions raise “the bar” on the activities in the educational services market, the state must 
take all measures to improve the quality level of education and scientific work at public 
universities. Then private higher educational institutions will be forced to or “pull-up” to the 
level of public higher educational institutions, or to terminate their activities. The lack of 
requirements from potential university entrants and their parents to the quality of teaching 
makes viable unscrupulous private universities. 

It should be recognized that in Ukraine private higher educational institutions can not 
compete favorably with public higher educational institutions unless they find their niche on 
the educational services market, unless they offer entrants educational services on such a level, 
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that are not offered to them by public educational institutions. In these circumstances for the 
Ukrainian private higher education extremely important is what I. Ilyinsky calls “self 
identification” [4, p. 10], in other words, the understanding private higher education’s essence, 
its advantages over paid public higher education. It is important to understand which feature 
will allow the private education, if paid public higher education remains, to preserve its 
sovereignty. 

The advantages of private higher education institutions, whose use can improve their 
competitiveness in the market of educational services include: 

1. Orientation of private higher education institutions to narrow demand. Public 
education, of course, pays attention to the market and to the demand. But public education as 
paid and free nevertheless focuses on mass that is standard training. Private education is more 
independent and flexible. It has the ability to effectively focus on the individual and low 
income demand for human resources, to pay more attention to specific areas of demand, to 
consider not only its various aspects, but also the individual tones. 

2. Focusing on individual work with students. Private higher education institutions are 
freer in building the educational process; they can create individual programs. This allows 
private institutions to apply an individual approach to their students to as talented ones and, as 
to those whose level of training is below average. After all, public education, occupied with 
mass training, often ignores the first ones and simply does not consider the second. 

In private higher education institutions it is possible to establish special groups for 
various contingents of students, such as those with insufficient level of training (if such 
students’ income level of parents allows to pay for their individualized training, which will 
enable them to get full education); who in the future is going to inherit parents’ business, or 
planning to start their own small business. It is possible to offer more intense programs, 
additional courses, and classes in their spare time for gifted students. 

3. Greater opportunities for education of comprehensively advanced people. Paid 
education and orientation to the appropriate contingent of students gives the educational 
institution great opportunities. For instance, higher education institutions may offer classes in 
elite sports, music, art, rules of etiquette, in-depth study of foreign languages (not necessarily 
international), and so on. In addition, private higher education institutions have more 
opportunities to take into account the wishes of certain ethnic groups, religious settings of 
parents and so on. 

4. Development and use of flexible schedules for students who found employment in the 
specialty (i.e. not earlier than after five semesters), had a baby, but do not want to transfer to 
the distance education or to take sabbatical leave. Still high standard of requirements for 
knowledge of such students should be kept; the composition of academic groups may be 
unstable. 

5. Ability to more effectively organize practical training (academic, industrial-
technological, pre-diploma) of students. Most public higher education institutions do not offer 
students a place of practical training. Practice manager of the company, without having 
financial rewards for his/her work with the student, is not interested in effectively carrying out 
the role of mentor, adviser and, in the best case, limits his activity to providing material for 
student’s report. Private higher education institutions have wider possibilities to establish long-
term contacts with enterprises and organizations, to pay for the work of practice manager of the 
enterprise, to monitor student’s work in the enterprise, which should improve its passing. 

6. Ability to abandon the ideological settings of the state. With no ideology private 
higher education institutions can invite as representatives of different parties, as scientists-
carriers of different conceptual visions of this or that field of science to speak to their students. 

7. In private higher education it is easier to try new teaching methods, new applications, 
new subjects and specialties. In this regard, private higher education institutions become a 
testing ground for various experiments (for example, the famous case-method appeared in the 
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Harvard University). For innovation public higher education institutions need a long time 
because their initiatives are considered, agreed and approved in many regional and state 
bureaucracies. Private higher education institutions are more flexible and quicker for such 
decisions. 

8. Private higher education institutions are attractive for faculty who are willing to 
experiment, to seek new approaches to teaching, to change the content of the subjects. Work in 
private educational institutions is usually more highly paid and more flexible, because teachers 
can focus all their energy on teaching and scientific work and not to seek additional sources of 
income. 

We agree with I. Ilyinsky, who upholds the principle of “rescue of the drowning is in 
the hands of the drowning”. He defends the idea that attention and support from the state and 
society need only those private higher education institutions which have proven worthy in the 
education market and were able to confidently stand on their feet. Instead, helping outsiders is 
impractical: “Let them firstly help themselves... Let them prove that their intentions are real. 
Let them prove that they are capable and are strong enough to carry them out” [4]. This 
approach is a market approach, because under the conditions of competition the strongest 
“survive”. 

At the beginning of 2007/08 academic year in Ukraine operated 202 privately owned 
higher education institutions, out of them - 42 universities, 9 - academies, 80 – institutions, 71 - 
technical schools and colleges [8]. A significant number of private universities highlight the 
scientific component of their activities, their material, technical and personnel security’s base. 

The contribution of private higher education institutions in the development of the 
education system (as of 2010) [7]: 

• created thousands of workplaces (in private higher education institutions the total 
number of core staff is about 25 thousand people, including doctors of sciences 14.5%, Ph.D.s - 
70%.); 

• provided an opportunity for tens of thousands of young people to get education, 
particularly in new specializations. In the higher education institutions of private ownership as 
of 2010 426,000 students are enrolled (in private higher education institutions 14% of all 
students in Ukraine are enrolled, that is every seventh student); 

• in 199 universities in private ownership more than 10 doctoral dissertations and more 
than 100 candidate (Ph.D.) dissertations were defended in the last three years; 

• private universities paid about 15-17 millions UAH of wages monthly; from this 
amount they paid more than 2 million UAH of income tax and 6 million UAH of other taxes 
and fees; 

• except for teaching staff the private sector employs about 17 thousand employees: 
managers, accountants, financiers, lawyers, business managers, maintenance staff. 

• private universities annually prepare 70-100 thousands of specialists; 
• for the years of their activities private universities have invested in Ukraine’s economy 

1.2 billion UAH; 
• made a significant contribution in publishing educational and methodological 

materials for higher education. For the first 10 years of their activity private higher educational 
institutions prepared and released into the world over 300 titles of textbooks, collections, and 
methodical materials; 

• made a step in the creation of lifelong learning, successfully worked on development 
of distance learning’s mechanisms (for instance, distance learning technology has been 
successfully implemented already for several years in Kharkiv Humanitarian-Technical 
Institute, in European University); 

• for a quite short period gained considerable experience of computerization of the 
whole educational process. 
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• have gained experience of individualization of students’ education, along with 
traditional commonly used new forms of training (training methods, teaching author’s courses, 
workshops, role-playing and business are used; the introduction of flexible pedagogical 
techniques and individual lessons). 

Employers point out that private higher educational institutions are ideal for getting 
second higher education [2, p. 51]. But there are also major shortcomings in the functioning of 
private higher educational institutions; they are not so unambiguous and include: 

- payment for educational services and, therefore, the inability (or constraints) of 
educational use of material incentives; 

- difficulties in the employment of graduates because employers are wary of the newly 
established educational institutions, especially if they operate on a commercial basis; 

- specificity of the psychological mood of students (all is paid, you can rest); 
- low level of base preparation of many entrants; 
- significant psychological and physical burden on the university’s management who 

has to solve a wide range of issues. The main one is the need to form model of collective 
organization in the collective that would best meet the nature of the institution of such kind; 

- small number of staff, the need to attract part-time workers, which increases the 
burden on the payroll; 

 - problems of conducting researches. 
Concerning the latter, there are private higher educational institutions which are 

successfully engaged in scientific activities. The distinctive features of scientific work in 
private higher educational institutions are the conclusion of various agreements on scientific-
technical and creative collaboration with academic research institutions, governance structures, 
creation of scientific, educational and industrial complexes, laboratories [5]. Conferences on 
the problems of education are regularly organized (Vinnitsa Finance and Economics 
University, Donetsk Institute of Social Education, European University, Kharkov Institute of 
Economy and Market Relations Management) [3]. 

We assume that one of the reasons of the poor level of scientific activity of private 
universities is ignoring this important component by public universities, especially by classical 
universities. Private universities must understand that it is not enough to obtain a state license 
and have a set of students. The affiliation to the sphere of higher education requires active 
conduction of scientific activities. 

There were many state audits of private universities in 2010. As a result of these audits 
number of private higher educational institutions lost their license. Among the most common 
deficiencies were indicated the following: 

1. Some private universities do not comply with licensing requirements, or work 
without a license at all. 

2. Organization of educational process does not always meet modern requirements of 
high school. 

3. Do not always have the opportunity to ensure human resources, mainly through 
regional features. A lot of lecturers work part-time, and, therefore, they do not have interest in 
using their authoring. 

4. Material and technical base sometimes fails against any criticism; there are not 
enough teaching areas and those that are there often rented without sufficient guarantees and 
are difficult to adapt to the learning process; not always there are libraries, reading rooms, 
computer networks, medical points, and dining room etc., without which it is impossible to 
imagine the normal functioning of the institution. 

5. Most private universities are not enough purposefully engaged in research work, and 
if it is done, then at a low, primitive level. 

6. Occasionally engaged in educational work. 
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7. Positive side is that computer skills and modern information technologies have 
become a mandatory requirement for applicants to the private university put in unequal 
conditions children from urban and rural areas. 

Analyzing the experience of private higher educational institutions’ activities, they are 
divided into three groups [1]. 

1. Innovative universities that have proved worthy of the education market, have a 
steady replenishment of applicants and work on the development of national system of 
education. These universities are active and productive in research work, especially in the 
educational field. (The total number of such private universities is not more than 20% of the 
total number of higher educational institutions). These include The Interregional Academy of 
Personnel Management, Kharkiv University of Humanities “People’s Ukrainian Academy”, 
Graduate School of Business - Institute of Economics and Management (Alchevsk city), 
Nikopol Institute of Management, Business and Law, Dnipropetrovs’k University of 
Management, Business and Law. These universities are characterized by extensive 
infrastructure, existence of their own modern computer database, and powerful libraries. 

2. Higher educational institutions that received the license for educational activity and 
even accreditation. However, their situation is not yet stable and in the pursuit of funding 
sources they sometimes implied violations of licensing conditions, making business activities 
not related to education. Majority of these higher educational institutions in the foreseeable 
future will be able to fill up the first group, if consistently accept the rules offered by the 
Ministry of Education and Science, Youth and Sports of Ukraine and the Association of 
educational institutions of private ownership. 

3. Higher educational institutions that have come to the market of educational services 
for the sake of “making money”. These higher educational institutions are characterized by 
persistent advertising and unrestrained distribution of promises to teach everything and in the 
short term. (Their share in the market of educational services according to various estimates 
reaches 40%). Such clearly commercial activity is characteristic of young “neglected” market 
of educational services. 

The main directions of improving the operation of private higher educational 
institutions in Ukraine include: 

− finding a niche in market of educational services, where private higher educational 
institutions may be more effective and invoked; 

- formation in the public consciousness a positive image of private higher educational 
institutions, but based on real data by means of systematic information about the valuable work 
they are doing and about improvements in their activities; 

- strengthening the legal framework of private education, enhancing its legal protection, 
involvement of private higher educational institutions to the legislative process; 

- overcoming the existing gap in the quality of educational services in non-state higher 
educational institutions in major cities and regions; 

- establishing a new paradigm of self-government of all non-public education. 
In economically developed countries all higher educational institutions, regardless of 

ownership, operate and are funded within a single educational space of the country; they claim 
the state order concerning training practically on the same principles. And this is despite the 
fact that public and private higher educational institutions objectively function as quite 
different models of education and form of ownership with different structure and management 
system. The state should approach the regulation of non-state educational institutions not on 
the basis of ownership, but on the basis of the quality of services provided by them. 

The state must protect its citizens from abuses in the sphere of private education, 
primarily by creating an effective legal framework. To ensure the quality of training the state 
should support the policy of accreditation of private higher educational institutions and 
certification of training programs by approving them with the level of national standards. 
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Private higher educational institutions operate based on the same principles as other 
business structures: economic independence, self-financing and self-support. They are inherent 
in such business signs as riskiness, initiative, and innovation as a condition to ensure 
competitiveness and development. Because of the aforementioned it can be argued that the 
operation of private higher educational institutions is one of the areas of entrepreneurship in 
education. The consequence of the freedom of their activities can be both successes and 
failures; the latter depends solely on them. As for policy, private higher educational institutions 
build it relying on their own strengths, cultivating entrepreneurial spirit and such type of 
internal organizational relations, characterized by trust, understanding, responsibility, clarity, 
performance, and discipline. 

The current stage of development of Ukrainian private higher educational institutions 
can be characterized as a “time of “break” between non-state higher educational institutions: 
the separation of good from bad, important from the unimportant, best of backward, honest 
from dishonest”. 

Conclusions 
Thus, despite the prejudice and difficulties, private higher education sector in Ukraine 

took place. However, today is the process of serious theoretical understanding of private 
education as a new social phenomenon. The emergence of private higher educational 
institutions is an objective and logical process for a country on the path of building a market 
economy. Basic foundations of the market - freedom and private property are deep and 
fundamental reasons for private education’s emergence; the role of other factors is secondary. 
Given the irreversibility of market transformations in Ukraine and public opinion, it is logical 
to assume that in the next decade the sector of private higher education will remain as more 
flexible shell of powerful state’s nuclei, which are public universities. Further “fate” of private 
higher educational institutions will depend on many factors, but the key one among them is the 
efficiency of their operation. 
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Introduction 
The gradual formation of the basic elements of the knowledge economy actualizes the 

problem of forming a system of continuous education. Ability to continuing education and to 
obtaining new knowledge is the most important indicator of the competitiveness of the 
individual in the labor market. In the European context, the concept of education throughout 
life involves the formation of a society that learns. Education throughout life (lifelong learning) 
on the mass level is one of the priorities of the European education policy. 

Analysis of recent research 
Certain attention to the problems of state regulation of education in the overall context 

of the knowledge economy was paid by well-known scientists G. Becker, E. Bowen, E. 
Denison, J. Kendrick, J. Minser, and T. Schultz. In the works of local scientists L. I. 
Antoshkina, T. N. Boholib, A. I. Butenko, V. A. Visyaschev, V. V. Geyts, O. A. Hrishnova, B. 
M. Danylyshyn, G. A. Dmytrenko, T. A. Zayets, S. N. Zlupko, I. S. Kalenyuk, O. A. Kratt, 
V. G. Kremin, V. I. Kutsenko, L. K. Semiv, A. P. Sologub, D. M. Stechenko, L. A. Jankowski 
and others specific organizational and economic problems faced by the system of higher 
education are highlighted. However, market conditions of higher education’s functioning 
require the elaboration of new mechanisms of state regulatory activities in the sphere of its 
management. 

Statement of research objectives 
- to justify the system of regulation “education throughout life”; 
- to identify directions of formation of educational services in Ukraine. 
Results 
The EU documents related to the issue of the development of the European education 

and creation of a “Europe of knowledge” tell about the system of continuous education [2, p. 
26]. Final communiqué of the meeting of observers on the Bologna process in Prague in 2001 
stressed the importance of lifelong learning as a basic element of the European area of higher 
educational [8, p. 23]. The document of the European Commission gives the following 
definition of the term “lifelong learning”:  “All activities of education, carried out during life, 
in order to improve knowledge, skills and competencies in the interest of personal, civic and 
social development, and / or to get a job” [8, p. 13]. 

In countries where there is the highest level of modern technological lifestyles, for 
example, in the U.S.A. up to 60% of the adult population studies, and in Germany - up to 40% 
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[7, p. 22]. In other words, education throughout life is the requirement of development of 
higher technological structures of knowledge economy’s formation. 

If obtaining the higher education can be regarded as a powerful instrument of long-
term strategy of personnel training and human resources development, the diversity of 
programs of lifelong education (formal and informal structures of education and training) is an 
instrument of solving short-term objectives, which make rapid “adjustment” of qualifications to 
changing conditions of labor market. The criteria for the functioning of each subsystem are the 
maximum competitiveness of personnel and their compliance with the requirements of the 
labor market. 

The education and training is called the primary, when the person receives it before 
entering labor market. The education received during working life is the education of the adult 
population. It can be agreed that the line between these two components is determined by the 
start of employment rather than age of the person and duration of education [1, p. 17]. So when 
we are talking about education throughout life, it is advisable to use the term of “the adult 
population education” or in case of getting the second higher education – “postgraduate 
education”. 

Given that education is the most important factor in augmenting human capital, 
education of the adult population should be seen at the state level as a defining social 
institution. The activity of this institute provides addressing important social, economic, 
political, educational, moral and educational problems of modern society. 

Postgraduate education in the modern world is seen as the most important component 
of the system of lifelong learning that allows each individual to gain a new level of competence 
to carry out constant creative renewal, development and improvement throughout life. 

According to paragraph 1 of Article 10 of the Law of Ukraine “On higher education” 
postgraduate education is a specialized improvement of education and professional training of 
individual by strengthening, expanding and updating his/her professional knowledge, skills and 
abilities or getting another specialty based on previously acquired education and qualification 
level and practical experience. Postgraduate education creates conditions for continuity and 
succession of professional growth and includes: 

- retraining - getting another specialty based on previously acquired education and 
qualification level and practical experience; 

- specialization - the acquisition of abilities by a person to perform certain tasks and 
responsibilities that have peculiarities within the specialty; 

- expansion of profile (qualification upgrading) - the acquisition of abilities by a 
person to perform additional tasks and responsibilities within the specialty; 

- internship - gaining experience by a person in fulfillment of tasks and 
responsibilities of a certain specialty. 

A person, who has been retraining and successfully passed the state certification, 
receives appropriate document on higher education. A person who has successfully passed the 
internship or specialization or broadened profile (raised qualification) receives the appropriate 
document on postgraduate education [8, p. 11]. 

Postgraduate education is carried out by higher educational institutions of 
postgraduate education or by structural units of higher educational institutions of the 
appropriate level of accreditation, including on the basis of concluded agreements. 

According to paragraph 1 of Article 48 of the Law of Ukraine “On Education” the 
institutions of post-graduate education, in particular, include: 

- academies, institutes (centers) of training, retraining and development; educational 
and course complexes; 

- higher educational institutions units (affiliates, departments, branches, etc.). 
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More than 30 thousand of specialists with higher education exercise retraining 
(rehabilitation) and about 300 thousand of specialists - qualification upgrading in 562 
institutions and departments of postgraduate education in Ukraine every year [4, p. 69]. 

Special attention is given to postgraduate education in high school activities. It is 
recognized that state policy in the field of postgraduate education is practically nonexistent. In 
this regard, there is an urgent need in creation of independent system of postgraduate education 
and to identify promising directions for its development.  

The structure of educational institutions of postgraduate education has changed 
recently. Over 200 of them operate in the higher educational institutions. The number of small 
educational institutions and departments of postgraduate education has decreased, which 
contributes to improving both human resources and educational and methodological support of 
the system of postgraduate education. 

There are no statistics on how many people have two (or more) higher educations. 
Second higher education is paid, as citizens of Ukraine have the right to receive higher 
education free of charge in state and municipal higher educational institutions if the citizen gets 
certain education and qualification level for the first time (Article 4 of the Law “On higher 
education”). Higher educational institutions can provide second higher education only if they 
have a license for this type of educational activity. Postgraduate higher educational institutions 
(universities and institutes) that have received license and have opened faculties or departments 
of a second education, also operate in Ukraine. They carry out education and professional 
program, pass the state certification. They have different terms of learning, content and 
programs. People get second higher education at the expense of legal and physical entities; 
there are few cases when the state pays for education. Person may study on state money, 
especially in case he/she lost his/her job and was registered in the employment center. 

It may be considered that the choice of specialty for the second higher education is 
determined by the situation on the regional labor market. And if the economic and legal 
specialties were popular by 2005, today there is a growing interest in engineering specialties 
and specialties of information and computer technology. Popularity of humanitarian specialties, 
including psychology, sociology tends to decrease. Thus, many graduates want to become 
engineers and metallurgists in Dnipropetrovs’k, engineers of coal industry – in Donetsk. Most 
relevant professions for Kyiv are related to computer technologies. Among people, who wish 
to obtain second higher education, the most numerous group can be identified. It is the heads of 
different levels. For example, education in the Central institute of postgraduate education was 
established particularly for training the heads of educational institutions, heads of educational 
institutions of different types [6, p. 255]. 

Education of the adult population, on the one hand, poses range of serious tasks to the 
educational institutions, and, on the other hand, - opens broad possibilities to enhance business 
functions of universities. Business in the educational sphere of the adult population higher 
educational institutions can implement within the traditional postgraduate education in the 
following areas: 

- providing the second higher education; 
- working with corporate customers; 
- working with individuals. 

To resolve problems that occur in the system of postgraduate education it is needed to 
create in each industry a clear system of postgraduate education with an adequate system of 
management and coordination, scientific and methodological support, normative and legal and 
material and technical support. That is why the state should ensure elaboration of normative 
and sub normative regulations that would combine the system of continuous education with 
predictable dynamics of the labor market. 

In Ukraine lifelong learning should primarily help citizens to adapt to changes in the 
economy and society, to promote the development of innovative culture. After all, the main 
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part of the working population received education in entirely different economic system. Not 
all people (especially 35-45-year old) could adapt to new conditions. This is a significant cause 
of unemployment. The inclusion of these people in economic activity is possible only with 
additional training, training or retraining. State should take measures to increase access to 
education for the economically active population, to form a system of training, courses that will 
orientate professionals to start their own business, to self-employment. 

Business education was formed in Ukraine as a separate field of educational services, 
as an educational activity on a paid basis for the preparation of specialists and heads of 
companies in business administration. Getting an MBA degree can be considered as particular 
case of investment in human capital. 

The emergence of business education was a response to the challenges of the market 
environment, which was dynamically developing. In the early 90's economic departments of 
the existing higher educational institutions have begun to prepare students with a focus on new 
business relationships. However, a new unfilled niche appeared on the education market, which 
experienced a period of formation. There is the need in prompt and quality training for 
practicing managers, capable of quick adaptation to market conditions and effective actions in 
the business environment. This applied primarily to people who have already had higher 
education and some experience of management, but their professional skills as well as 
worldview were formed during the administrative economy. They needed more than others 
knowledge and skills of doing business in the new conditions, and were ready to pay for their 
reception. Accordingly this market niche could not remain empty, especially because the global 
practice has developed an effective mechanism for preparation of managers to market economy 
– it is a business education. 

The main objectives of business education lie in the transfer of professional 
knowledge about the market, in development of abilities and entrepreneurial skills, in 
formation of personal qualities, life attitude and worldview of managers. Relevance of business 
education has led to the formation of a new type of schools – business schools. These 
educational institutions offer educational services in the field of business administration 
(MBA), organization and management of production in all areas. Training programs of such 
schools are focused on practical aspects of management and to a lesser extent they are focused 
on theoretical knowledge. The path to success of any companies and organizations in their 
economic development lies through modern business education. As one British expert 
mentioned “MBA is a door that should be opened today to get into the future of management” 
[5, p. 78]. 

We agree with the opinion of V.Zabolotniy that the MBA program is a postgraduate 
level of business education in the field of general management and business administration, 
which should provide preparation of highly qualified managers, personal development of 
students, career development and meet the high intellectual and academic standards of higher 
education [3, p. 28]. However, in a knowledge economy, in our view, the attention should be 
made on learning technologies of gaining and increasing new knowledge and its application in 
practice. 

The development of business education in Ukraine was due to the following 
circumstances: 

- the necessity to meet the needs of enterprises and organizations of different forms 
of ownership in educational services of a high quality needed to managers and entrepreneurs 
who are oriented towards personal initiative,  market conditions of management; 

- backlog of system of higher education from rapid pace of development of business 
environment because of its inherent fundamentality and certain inertia; 

- strengthening a pragmatic approach to education on the part of students; 
- the need for regular updating of knowledge and improving skills of specialists 

almost in all areas, managers at various levels and sectors of entrepreneurship; 
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- the need to realistically see one or another theoretical aspect in action that is 
necessary to gain good practical skills, which are often required during the selection of staff; 

- not all aspects of doing business that are included in the process of economic 
activities of enterprises in the real environment, are developed in the system of academic 
education in the framework of this or that discipline; 

- the necessity of education of people in the spirit of entrepreneurship and innovation; 
- the necessity of mastering of new forms and methods of training focused on 

development of leadership skills; 
- the need to provide students and specialists with the most advanced information for 

successful employment or for the improvement of adaptability. 
The main criterion of business schools’ success is career and financial successes of 

their graduates. The source, which determines the required level of fundamentality of training, 
is not so much educational institution, but the real consumer of educational services. Business 
education provides unique opportunities to develop leadership skills, intuitive sense of the 
situation, the ability to find solutions in all, at first glance, hopeless situations. 

Currently Ukraine has rather broad offer of business education of  
variety of author programs and trainings. However, MBA degree in its classical (closest to 
Western standards and national features) versions provide: International Management Institute 
(IMI), Kyiv; International Institute of Business (IIB), Kyiv; “Kyiv-Mohyla Business School” 
(KMBS); Lviv Institute of Management (LIM); Dnepropetrovsk University of Economics and 
Law (DUEL). 

According to many experts, understanding and vision of business education begins 
with understanding of its differences from the economic education. This difference is a 
condition of strengthening the status of business education in our society. 

In contrast to economic education, which provides an understanding of the laws of 
management, business education produces skills and creates the desire to gain profit within a 
particular economic activity. The main characteristics of business education that distinguish it 
from economic education are determined the following: 

- applied aspect of business education - emphasis on the practical application of 
acquired knowledge; 

- postgraduate level: business education can be regarded as a segment of adult 
education; 

- non-state character (private ownership, non-state funding sources); 
- the most globalized sector of education; 
- the most highly profitable form of educational activity; 
- focus on the practical needs of business environment. 
The disadvantages of Ukrainian business schools may be considered the following: 
- lack of foreigners in the groups, which eliminates the possibility of Ukrainian 

students to make new useful contacts, to share career and cultural experience of doing business 
in different countries; 

- culture of attracting highly qualified practicing lecturers, business analysts and 
experts have not yet been formed; 

- high cost of education, which often can not be afforded by Ukrainians, and 
undeveloped system of crediting the education; 

- low level of competition for admission; entrance tests do not pursue goals to “filter 
out” someone from potential students; 

- no accreditation in majority of business schools. 
State regulation makes little impact on business education, as on the segment of 

education market. The main disadvantage of Ukrainian MBA programs is no recognition of 
their diplomas not only outside of Ukraine, but also inside the country. In Ukraine, it is 
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impossible to accredit the MBA-program in the State Accreditation Commission, because it is 
not in the state register of educational programs. 

Training of economists, managers, marketers in the system of business education can 
be an alternative to their preparation in higher educational institutions. If a person with basic 
technical and liberal education will be able to get, if needed, the necessary knowledge and 
skills in business school, he/she will not go to study to be an economist or manager, knowing 
the substantial excess of such specialists in the labor market. This way business schools will be 
able to “unload” economic departments of higher educational institutions, which are accused of 
“overproduction” of specialists in economic specialties. 

Institutions for business education should offer to the different categories of 
professionals the most comprehensive range of services, programs from the classic four or five 
years of higher education to two-week training courses in a particular subject. 

Foreign experience and the importance of business education for the successful 
development of market relations show the need to include the following components in 
business education: undergraduate programs; postgraduate education with MBA degree; 
postgraduate education without a degree: trainings and short-term programs. All three areas are 
important and require development. Thus, if trainings and courses have a greater effect in the 
short term, the MBA and BA programs will have a greater effect in the longer term. 

Training is one of the types of educational services provided by business schools. The 
words of Chinese philosopher Chuang Tzu can serve as the basic principle of training: “Truth 
must be experienced rather than described”. Nowadays in developed countries, if there is 
information about passing professional training, job prospects increase greatly. 

 In general training is a method of active learning, built on the analysis of business 
situations which “students” immediately reproduce and “solve”. Trainings are organized 
primarily for entrepreneurs or employees of companies on demand and last from 1-2 days to a 
week; classes are conducted with several participants at once (anonymity is provided 
optionally). 

The trainings aimed at the product promotions, successful presentation, as well as 
related to marketing and sales are the most common today. Such trainings have too narrow 
focus, aimed at activities that are specifically targeted for maximizing profits. We consider it 
reasonable to conduct trainings (even with the creation of specialized training centers) for 
students and university graduates, civil servants, employees of services sphere. 

Training programs are formed, focusing on the needs of the target group of students 
through questionnaires, market research and more. Training programs for these or other 
subjects are formed in accordance with them. These programs should be based on deep 
theoretical aspects and integrate them into current practical situations. It is advisable to invite 
qualified specialists in the specific field, lecturers-trainers for conducting trainings.  

Training can be a kind of educational services provided by higher educational 
institutions (or institutions of post-graduate education) on a paid basis. They must pass the 
accreditation, but not the state one, but the accreditation of employers’ associations. The 
problem of attracting highly qualified teachers (trainers), who can be as university professors 
as well as invited lecturers from the outside the university, is the problem with which the 
higher educational institutions may face in carrying out such trainings. The state must establish 
a system of certificates issued to graduates, who passed the system of training and mastered 
certain competencies. 

Conclusions 
So, sector of educational services related to post-graduate education is perspective in a 

society based on knowledge. However, it has not yet sufficiently developed in both quantitative 
and qualitative aspects in the regions, and in Ukraine in general. Most of higher educational 
institutions of fourth level of accreditation in the regions in response to growing demand on 
this segment of the education market have created departments of postgraduate education. 
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However, in order to increase the effectiveness of postgraduate education, to make it an 
instrument of increasing the competitiveness of specialists in the labor market, a set of state 
measures is required. Lifelong learning should receive recognition as one of the principal 
components of the Strategy for the development of education in the future. 
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                         akaki wereTlis saxelmwifo universiteti, 
                       ekonomikis akad. doqtori, asoc. profesori 

 
personalis motivaciapersonalis motivaciapersonalis motivaciapersonalis motivacia    _ _ _ _ konkurenciaSi warmatebiskonkurenciaSi warmatebiskonkurenciaSi warmatebiskonkurenciaSi warmatebis    

pirveladi wyaropirveladi wyaropirveladi wyaropirveladi wyaro    

        
konkurenciaSi warmatebis indikatori aris organizaciis is konkre-

tuli maCvenebeli, romelic mas metoqeebTan mimarTebaSi privilegirebul 
mdgomareobas uqmnis bazarze. sxvadasxva industriebSi (erTnairi da 
msgavsi produqciis mwarmoebeli firmebi) warmatebis indikatori SeiZleba 
sxvadasxva iyos. erTisTvis igi produqciis dabal xarjebze orienti-
rebuli warmoebaa, meorisaTvis - adgilmdebareba, mesamisaTvis - saukeTeso 
sawarmoo simZlavreebi, meoTxisaTvis - gamocdilebaze orientacia da a. S. 
aRsaniSnavia aseve, rom TiToeul industrias SesaZlebelia erTi an ram-
denime warmatebis indikatori gaaCndes. Sesabamisad, menejerTa mcdeloba 
dafuZnebulia swored industriaSi warmatebis indikatoris gamocnobaze, 
Tu ra maCvenebeli ganapirobebs industriaSi warmatebis mopovebas da ra 
unda gavakeToT imisTvis, rom warmatebis indikatoris yvelaze saukeTeso 
maCvenebeli gaaCndes Cvens organizacias.     

industriaSi warmatebis indikatoris gamocnoba SedarebiT iolia. 
misi dadgena SesaZlebelia Zlier konkurentebze garegani dakvirvebiT. 
ratom aqvT maT ukeTesi poziciebi bazarze? ratom iyideba maTi produqcia 
Cvenze swrafad? ra faqtorebi ganapirobebs imas, rom isini Cvenze ukeTes 
pirobebSi imyofebian? zogadad, msoflio gamocdilebiT cnobilia, rom 
nebismier industriaSi biznesis warmatebis faqtors, anu konkurentul 
upiratesobas warmoadgens: dabal xarjebze orientirebuli lideroba 
industriaSi; diferencirebuli produqciiT lideroba industriaSi an/da 
bazris viwro segmentze fokusireba _ lideroba. magram bevrad rTulia 
davadginoT Tu ra wyaroebs eyrdnoba maTi aseTi upiratesoba. 

industriaSi konkurentuli upiratesobis miRwevis mravali wyaro 
arsebobs, rogoricaa: maRalxarisxiani produqciis warmoeba, umaRlesi 
samomxmareblo servisis SeTavazeba, konkurentebze naklebi danaxarjebis 
miRweva, mosaxerxebeli geografiuli adgilmdebareoba, produqciis uke-
Tesi dizaini, organizaciis ukeTesi imijis Seqmna da mravali sxva. maT 
Soris, Cveni azriT, erT-erTi yvelaze mniSvnelovani aris personalis mo-
tivacia. ufro metic, konkurentuli upiratesobis miRwevis umetesi way-
roebi azrs kargavs Tu personali saTanadod ar aris motivirebuli.  
swored amitom aris personalis motivacia konkurenciaSi warmatebis pir-
veladi wyaro. 

dRes arsebul agresiul biznesgaremoSi, rodesac teqnologiebis 
ganviTarebis done kompaniebs aZlevs imis saSualebas, rom mokle vadebSi 

gaimeoron „guSindeli“ inovacia, saimedo konkurentuli upiratesobis miR-
weva SesaZlebelia mxolod personalis efeqturi motivaciis safuZvelze. 
mis warmatebul marTvazea damokidebuli nebismieri organizaciis konku-
rentuli upiratesobis miRweva da ganviTareba. Tu ukanaskneli aTwleu-
lebis manZilze sawarmoo resursebis triadaSi (adamianuri, materialuri 
da finansuri resursebi) organizaciis samewarmeo garemos, misi ganviTa-
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rebis miznebisa da amocanebis Sesabamisad icvleboda TiToeuli maTganis 
strategiuli mniSvneloba, dRes organizaciis warmatebis ZiriTad wyarod 
swored adamianuri resursebis SesaZleblobebia miCneuli. 

sawarmoo personalis efeqtur gamoyenebaze aqcentis gadatanas 
ganapirobebs is garemoebac, rom, rogorc cnobilia, ekonomikuri sistemis 
yvela resursis saerTo TaviseburebebTan (SezRuduli raodenobiT arse-
boba, cveTa da ganaxlebis aucilebloba) erTad, adamianuri resursebi gamo-
irCeva mTeli rigi misTvis damaxasiaTebeli specifikuri TaviseburebebiT, 
riTac faqtobrivad gamoixateba misi gansakuTrebuli adgili da roli 
ekonomikur sistemaSi. manqanebisa da nedleulisagan gansxvavebiT, adamiani 
aris pirovneba, rac yvelaze umTavresia, romelsac inteleqti da emocia 
axasiaTebs. am saxis resursis produqtiulobas sazRvari ar aqvs, amitom 
swored masSia yvelaze didi rezervi organizaciis efeqturobis amaR-
lebisa da misi konkurentunarianobis miRwevisaTvis.    ufro metic, teqnolo-
giuri da organizaciuli siaxleebis danergvas mxolod im SemTxvevaSi 
moaqvs sasurveli Sedegi, Tu arsebuli siaxle integrirebuli da koor-
dinirebulia personalis motivaciasTan.  

organizaciis personalis marTvisas yvelas da gansakuTrebiT ki 
menejerebs mudam unda axsovdeT, rom adamianebis marTva SeuZlebelia 
ganxorcieldes standartuli meTodebiT, receptebiT, rom esa Tu is saqme 

“mxolod ase unda gakeTdes”. Sesabamisad, ar SeiZleba arsebobdes “standar-

tuli adamiani”, swored amitom adamianTa marTva xelovnebaa, romelic ara 
mxolod maT funqciur valdebulebebsa da uflebamosilebebs, aramed maT 
grZnobebs, ganwyobas, sulierebas da sxva pirovnul maxasiaTeblebsac 
ukavSirdeba. es Taviseburebebi aucilebelia saTanadod iqnes gaTvalis-
winebuli personalis marTvis strategiis SemuSavebisas da gamoyenebuli 
iqnes misi realizebis procesSi. 

dasavleTSi sakmaod gavrcelebulia e.w. „adamianuri kapitalis 

Teoria“. am Teoriis mixedviT, momuSaveTa codna da kvalifikacia miCneulia 
maTi organizaciis kuTvnilebad, romelsac moaqvs Semosavali. am codnis 
miRebaze gaweuli dro da danaxarjebi (personalis mozidvaze, SerCevaze, 
adaptaciaze, treningze, atestaciaze, Sromis pirobebis gaumjobesebaze da 
a.S. gaweuli xarjebi) miCneulia investiciebad. aq adamianur kapitalSi 
dabandebaTa aRricxvis ori modeli arsebobs: aqtivebis modelebi, roca 
xdeba adamianur kapitalSi danaxarjebis aRricxva da sargeblianobis 
modeli, roca xdeba aseTi danaxarjebis efeqtianobis Sefaseba.  

unda iTqvas, rom adamianuri resursebis ganviTarebaSi dabandebuli 
kapitali erT-erTi ZviradRirebuli investiciaa, magram, rogorc msoflios 
mowinave qveynebis gamocdileba adasturebs, es, amavdroulad, yvelaze 
efeqtiani da momgebiani investiciaa. aqsiomaa, rom yoveli organizaciis 
mier Tavisi miznebisa da amocanebis ganxorcielebaSi, adamianuri resur-
sebis ganviTarebasTan dakavSirebul sxva faqtorebTan (profesionalizmi, 
kvalifikacia, gamocdileba) erTad, gadamwyvet rols am miznebisa da amo-
canebis Semsrulebeli adamianebis motivacia TamaSobs.     

imis miuxedavad, rom dasavleTSi (da ara marto dasavleTis qveynebSi) 
adamianis faqtors Zalze did yuradRebas aqceven, am qveynebis saswavlo da 
samecniero literaturaSi mainc SexvdebiT Canawerebs, rom adamianebi maTi 
yvelaze mniSvnelovani resursia, magram es sfero yvelaze ufro naklebad 
aqvT xolme ganviTarebuli, vidre, magaliTad, finansebis, warmoebis, mar-
ketingis, materialuri resursebiT momaragebis menejmenti. qarTul 
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sinamdvileSi, am mxriv, jer mxolod pirveli nabijebi idgmeba, isic 
ekonomikis ganviTarebis, Sromis anazRaurebis, adamianTa dasaqmebisa da 
cxovrebis donis Zalze cud fonze. miuxedavad amisa, roca organizaciis 
personalis strategiul marTvazea saubari, mTeli principulobiT unda 
iTqvas, rom am sferoSi investiciebis SezRudva, adamianis faqtoris 
ignorireba, personalis arasaTanado motivacia da socialuri daucveloba 
bumerangiviT ubrundeba organizaciis winsvlasa da mis ganviTarebas. aq 
mniSvnelovania menejerisagan iseTi atmosferos Seqmna, romelSic Ti-
Toeuli TanamSromeli SeZlebs Tavisuflad akeTos saqme da romelic 
uzrunvelyofs maTi ideebis praqtikul danergvas.  

samwuxaroa, magram dResac arcTu ise cota xelmZRvaneli fiqrobs, 
rom sawarmoo personalis warmatebuli saqmianobis mTavari da xSirad 
erTaderTi motivi materialuri dainteresebaa. am faqtoris Zalze didi 
mniSvnelobis miuxedavad, gansakuTrebiT dRevandel qarTul sinamdvi-
leSi, iSviaTi rodia iseTi SemTxvevebi, roca adamiani didi mondomebiTa 
da TavdaviwyebiT muSaobs, Tumca mas ar akmayofilebs xelfasis done. 
ase rom, fuli yovelTvis da yvelafers ar wyvets da organizaciis war-
matebac mxolod mas ar ukavSirdeba.  

warmatebuli motivireba is aris, roca Sromis Sedegebi warmoqmnis 
motivacias da ara piriqiT, rogorc amas aqamde miviCnevdiT. swored ase-
Ti midgomiT mivalT maRali kulturis, Ria, TviTswavlebadi gundis 
cnebamde, romelSic mTeli organizaciis warmateba pirdapir aisaxeba 
masSi momuSave TanamSromelTa keTildReobaze. amasTan, organizaciis 
gunduri muSaoba araTu gamoricxavs, aramed sisxlxorceulad moicavs in-
dividualur pirTa motivacias. swored es aris menejmentis xelovneba _ 
waaxalise individualuri Semsruleblebi da amavdroulad SeinarCune 
muSa gundi.  

Tanamedrove menejmenti motivacias ganixilavs rogorc menejeris 
unars, ise marTos gundi, rom TiToeulma maTganma  gaakeTos is, rac saWiroa, 
roca saWiroa da rogorc saWiroa imitom, rom es TviTon mas surs. amasTan, 
Tuki adamians sakuTari saqme ar uyvars, igi mas warmatebiT ver Seasrulebs. 
konkretuli muSakis warumatebel saqmianobas ki mTliani organizaciis 
warumateblobaSi Seaqvs wvlili. swored amitom aris rom Tanamedrove 
organizaciebi sakuTar saqmeze Seyvarebul TanamSromelebs eZeben da 
vakansiebis ganTavsebisas aplikantebs erT-erT aucilebel pirobad TviT-
motivacias uyeneben.  

Tumca, motivacia amiT ar mTavrdeba. saWiroa misi mudmivi SenarCuneba. 
swored aq dgeba menejmentis problema, romelmac xeli unda Seuwyobs 
personalis TviT-motivaciis xangrZliv SenarCunebas da am motivaciis 
organizaciis miznebis ganxorcielebisaken warmarTavs. aRniSnulTan dakav-
SirebiT, yvela drois erT-erTma yvelaze didma menejerma, li iakokam 

erTxel ganacxada: „menejmenti sxva araferia, Tu ara adamianebis motivacia“ 
15. 

mainc ra ganapirobebs motivacias personalSi? Cveni azriT, organi-
zaciaSi personalis motivacias iwvevs Semdegi ZiriTadi faqtorebi (Tumca, 
SesaZlebelia fantaziis kidev ufro gafarToreba da sxva mravali faq-

                                                   
15 Lee Iacocca. Where have All the Leaders Gone? // RHYTHM journal-журнал РÍТМ, 2009 (4), 
http://www.rhythmjournal.com/folder2009_2/journal_archive/page2009_2_15.pdf, gv. 133. 
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toris moZiebac), amasTan, ara TiToeuli cal-calke, aramed yvela erTd-
roulad. es faqtorebia:  

�   TiToeuli adamiani unda grZnobdes, rom mis Sromas da mondo-
mebas saTanadod afaseben da es yvelaze kargad mis Sromis anazRaurebaSi 
gamoixateba; 

�   darwmunebuli unda viyoT, rom xelqveiTze dakisrebuli mova-
leoba Seesabameba mis kvalifikacias da interess aRZravs masSi; 

�   organizaciaSi unda arsebebdes karieruli da profesiuli 
zrdis Semdgomi SesaZlebloba. Sesabamisad, personalis mxridan, kvali-
fikaciis amaRlebis survili da treningebi Zalze mniSvnelovan moti-
vators warmoadgens xelmZRvanelis xelSi; 

�   yovel TanamSromels unda hqondes saSualeba, miiRos monawi-
leoba organizaciis saqmianobaSi da gamoxatos azri mis Sesaxeb; 

�   xelqveiTma aucileblad unda icodes, Tu ras fiqroben masze da 
mis mier Sesrulebuli samuSaos xarisxze. Tu mogvwons rogor muSaobs 
igi, aucileblad unda SevaqoT, xolo Tuki raime pretenzia gvaqvs masTan, 
esec vuTxraT, Tumca mxolod pirad saubarSi da ara sajarod; 

�   yvela TanamSromelma aucileblad unda icodes Tu ras emsa-
xureba organizacia, ra aris organizaciis misia, rogoria misi miznebi, 
amocanebi da Sesrulebis strategia, rom dainaxos mtkice kavSiri mis 
saqmianobasa da organizaciis sasurvel mdgomareobas Soris;  

�   ar davupirispirdeT organizaciis araformalur jgufebs. 
metic, xeli SevuwyoT TanamSromlebs Soris megobruli urTierTobis 
Camoyalibebas. menejeris mxridan araformaluri jgufebisadmi uaryo-
fiTi ganwyoba isev mas uSlis xels, dainaxos is potenciuri sargebeli, 
romelic SeiZleba man moutanos mocemul formalur organizacias; 

�   mniSvnelovan motivators warmoadgens personalis socialuri 
uzrunvelyofac. minimaluri socialuri garantiebic ki iwvevs Tanam-
SromelSi motivacias, radgan adamians uCndeba stabilurobis SegrZneba, 
rac keTilsindisieri muSaobisken ubiZgebs mas.  

personalis motivaciis aRniSnuli faqtorebis erToblivi moqmedeba 
faqtiurad qmnis gunds, romelTac erTmaneTTan gadajaWvuli saerTo 
miznebi akavSirebs. aranakleb mniSvnelovani da SeiZleba iTqvas, rom yve-
laze rTuli da Sromatevadi nawili gundis marTvaSi aris strategiis 
realizaciis sakiTxi. strategiis danergvis ZiriTadi amocana swored is 
aris, rom gundi Seikras, rogorc erTi mTliani organizmi. winaaRmdeg 
SemTxvevaSi strategiis danergvis procesi uSedego iqneba. magaliTad, 
fexburTis kargi gundi ar niSnavs mxolod karg fexburTelebisgan 
Semdgar nakrebs. gundis TiToeuli wevris mizania, Tu ramdenad Zlieri 
iqneba is uSualod gundSi. radgan maTi popularoba da warmateba 
swored gundis warmatebebs ukavSirdeba.  

amasTan, aucilebelia vicodeT, rom arsebobs sxvadasxva tipis gun-
debi, romlebic gansxvavdebian, rogorc miznebis, aseve strategiebis 
mxrivac. Tumca ra gundzec ar unda vmsjelobdeT, misi wevrebi sxva-
dasxva, magram urTierTSemavsebel strategiebs asruleben. faqtiurad, 
gundis strategia es aris misi TiToeuli wevris strategiaTa erTob-
lioba da gundis Sedegi damokidebulia am strategiaTa koordinaciis 
xarisxze. amdenad, es ori, gundisa da misi TiToeuli wevris strategia, 
erTmaneTTan logikur mTlianobaSi unda warmovidginoT, radgan ar 
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SeiZleba gundis strategia da misi wevrTa strategiebi erTmaneTisagan 
damoukideblad arsebobdes. 
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PERSONNEL MOTIVATION- PRIMARY SOURCE OF SUCESS IN C OMPETITION 

Summary  
 

The success indicator in competition is the specific index of organization which makes 
privileged position to organization in relation with the competitor in the market. It isnkt 
difficult to guess success indicator in industry. Itks comparatively difficult to establish what 
sources their privileges is based on. There are many sources to achieve competitive preference 
in industry. Though, the most important is personnel motivation, as other sources of 
achievement of preference lose significance if personnel arenkt properly motivated.  

Successful motivation is when the results of work make motivation and not to the 
contrary, as we admitted before. Modern management discusses motivation as a managerks 
ability to manage team in such manner that each of them to do what is necessary and when it is 
necessary as he likes it. Many factors make impact on personnel motivation not separately but 
all of them simultaneously.  
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                                                     fatifatifatifati    SengeliaSengeliaSengeliaSengelia       
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komunikaciis roli  organizaciis marTvaSikomunikaciis roli  organizaciis marTvaSikomunikaciis roli  organizaciis marTvaSikomunikaciis roli  organizaciis marTvaSi    

    
komunikaciis sakiTxi nebismieri organizaciisTvis sasicocxlo mni-

Svnelobisaa. meoce saukunis amerikeli sociologis, Cikagos sociologiis  
skolis TvalsaCino  warmomadgenlis  C.kulis ganmartebiT:   

,,komunikacia aris kacobriobis azrovnebis aqtualizaciis erT-erTi 
mTavari saSualeba”.  komunikacia umniSvnelovanesi faqtoria organizaciis 
ganviTarebisaTvis. gansakuTrebiT ki mniSvnelovania komunikacia meneje-
rebsa da masze daqvemdebarebulebs Soris.  bolo wlebSi, teqnikis ganvi-
Tarebis gamo, menejerebi iyeneben komunikaciis sxvadasxva meTodebs. esenia:  
satelefono, Sexvedrebi, formaluri prezentaciebi, tradiciuli fosta, 
radio, televizia, eleqtronuli fosta, kompiuteruli konferenciebi da 
videokonferenciebi da a.S. zogadad,  komunikaciis gareSe sazogadoebis 
arseboba warmoudgenelia. sazogadoeba komunikaciis safuZvelze warmoqm-
nili urTierTobebis jaWvia.  

komunikaciebi aris SemoqmedebiTobis, ideebis, faqtebis, Sexedule-
bebis da grZnobebis gadacemis da interpretaciis procesi. komunikaciaze 
saubrisas aqcenti yovelTvis keTdeba pirovnebaTaSoris, e. w. interperso-
nalur komunikaciaze. TviT sityva “komunikacia” (laTinuridan Communico- 
saerTos vxdi) farTo gagebiT niSnavs individTa Soris informaciis gacv-
las simboloTa saerTo sistemis meSveobiT. informaciis gacvla, ur-
TierTkavSiri xorcieldeba werilobiTi an zepiri formiT, Jestebis, xmis 
tembris, mimikis, vizualuri mxaris detalebis gaTvaliswinebiT da to-
taluri komunikaciis elementebis (faqtebi, grZnobebi , faseulobebi, 
mosazrebebi) gamoyenebiT, efeqturi urTierTobis damyarebis mizniT. mag-
ram ra aris komunikaciis amosavali wertili? riTi iwyeba yoveli urTier-
Toba? amgvar amosaval wertils warmoadgens intrapersonaluri (Sidaper-
sonaluri)  komunikacia, anu adamianis unari, sakuTar emociebsa da azrebSi 
gaerkvios. misi roli aRsaniSnavia Tundac imitom, rom Tu adamiani ar aris 
darwmunebuli sakuTar TavSi, qmedebebSi, ar aris sakmaod motivirebuli da 
Tavis azrebSi garkveuli, is verc sxvas daumtkicebs Tavis simarTles. 
sakuTar TavTan Segueba, Tavisi emociebisa da ganzraxvebis marTva, 
sakuTari Secdomebis aRiareba da TviTkritika, zogjer gacilebiT ufro 
Znelia, vidre amave qmedebebis ganxorcieleba sxvasTan mimarTebaSi. ufro 
metic, sxvebTan urTierTobis problemas, gaugebrobebs, ukukavSiris uqon-
lobas, anu, sxva sityvebiT, interpersonaluri da totaluri komunikaciis 
problemebs safuZvlad udevs intrapersonaluri komunikaciis araswori 
warmarTva. Sidapersonaluri komunikaciis mniSvnelobis wina planze 
wamoweva ar unda iqnes miRebuli, rogorc saqmisadmi egoisturi da subieq-
turi midgoma, piriqiT, kargi komunikatori muSaobs sakuTar Tavze raTa 
ukeTesad SeuTavsdes gare samyaros, gaxdes misi harmoniuli nawili, 
Seimecnos igi da Tavisi Tavic Rirseulad waradginos. ar SeiZleba viRacas 
SevxedoT mxolod, rogorc menejers, direqtors, ufross, xelqveiTs, 
TanamSromels an muSaks. pirvel rigSi igi pirovnebaa, adamiani Tavisi 
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dadebiTi da uaryofiTi TvisebebiT. intrapersonaluri komunikacia mWid-
rod aris dakavSirebuli SemecnebasTan, introspeqciasTan. TviTSemecnebiT, 
efeqturi intrapersonaluri komunikaciis damyarebiT TiToeul adamians 
SeuZlia Sinagani wesrigis  damyareba. Sinaganad mowesrigebuli adamiani ki 
ufro saRad azrovnebs, mas SeuZlia faqtebis swori dalageba da gaana-
lizeba, swor gadawyvetilebamde mokle da optimaluri gziT misvla. umetes 
organizaciebSi komunikaciebi aRiqmeba vertikaluri urTierTobebisTvis. 
gansakuTrebiT menejmentis politikis, gegmebis, informaciis da instruq-
ciis gasavrceleblad _ organizaciis qveda safexurebze momuSaveTa idee-
bis, winadadebebis, komentarebis da saCivrebis zemoT gadasacemad. qvemoT 
mimarTuli urTierToba miiRweva menejerTa jaWvis daxmarebiT, xolo 
zemoT mimarTuli urTierToba _ samuSao jgufebis Sexvedrebis, erTiani 
sakonsultacio meqanizmebis da sxva procedurebis saSualebiT. lateralu-
ri komunikaciisas xorcieldeba informaciis nakadis gavrceleba orga-
nizaciis gavliT. yvela organizacia awarmoebs garkveul SeTanxmebebs 
sxvadasxva ganyofilebebis an seqciebis saqmianobis koordinaciisTvis. es 
unda gakeTdes urTierTdamokidebuli Sexvedrebis da komitetis saSuale-
biT. es aris integraciis problemisadmi racionaluri da kontrolirebadi 
midgoma. am SemTxvevaSi organizacia aris metad organuli muSaobis pro-
cesSi. kompaniis ganviTarebisTvis gacilebiT sasargebloa erTi da imave 
specialobis mqone da erTsa da imave sakiTxze momuSave adamianebs Soris 
informaciis gacvla. aseT SemTxvevaSi informaciis nakadis umetesi nawili 
aris maRalteqnologiuri an davalebaze orientirebuli da aadvilebs 
jgufebs Soris TanamSromlobas. Sida organizaciuli komunikaciebi miz-
nad isaxavs kompaniis TanamSromlebis Sexedulebisa da qcevebis marTvas 

xelmZRvanelTan, kompaniasTan da aseve konkurentebTan mimarTebaSi imi-

saTvis, rom Seqmnas myari faseulobebi, razec TanamSromlebi iqnebian 
orientirebuli sakuTari qcevis formirebisas da sakuTari Tavis kompa-

niaSi pozicionirebisas; anu Seqmnas koleqtivSi kulturuli TviTregu-

lirebis efeqti; samizne auditorias aq warmoadgenen: xelmZRvanelebi, 

specialistebi, muSebi, savaWro qselis gamyidvelebi, filialTa warmo-

madgenlebi, veteranebi, TanamSromelTa ojaxebi. gamokvlevebis Sedegad 
dadgenilia, rom martivi problemebis mosagvareblad saukeTeso  Sedegs 
iZleva centralizebuli sakomunikacio arxebi. kompleqsuri probleme-
bisaTvis ki piriqiT, yvelaze misaReb Sedegs iZleva decentralizebuli 
sakomunikacio arxebi, sadac metia saerTo faqtebis, Sexedulebebis da 
grZnobebis mxardaWera. komunikaciisTvis arsebobs uamravi barieri, kerZod: 

• individualuri Sexedulebebi da arCeviToba, anu adamiani 
kiTxulobs da usmens mas, risi wakiTxvac da gagonebac surs. ada-
mianebi xSirad ar arian garkveuli TavianT SexedulebebSi, sanam ar 
miaqcevineben yuradRebas. umetesi Sexeduleba dakavSirebulia 
kulturasa da pirad faseulobaTa sistemasTan; 

• gansxvaveba statusSi, anu SesaZloa qveSevrdomebma waikiTxon 
ufro meti, vidre gaTvaliswinebuli iyo ufrosebis SetyobinebaSi. 
an,  piriqiT, ufrosebma SesaZloa naklebad yuradRebiT moisminon 
informacia, romelic qveSevrdomebidan wavida zemoT. erT-erTi 

mizezi ,,Ria karis“  politikis nawilobrivi warumateblobisa, aris 
qveSevrdomebis mier organizaciis bunebrivad daculi da statu-
sobrivi barierebis gadalaxva; 
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• SiSi da sxva emociuri qveteqsti amZimebs komunikaciur 
Setyobinebebs.  Tu pirovnebas axali ambavi aqvs gasavrcelebeli, 
romelic, savaraudod, gaanerviulebs adresats, igi ecdeba Tavidan 
aicilos sruli simarTlis Tqma da SesaZloa gaagzavnos  nawi-
lobrivi Setyobineba. es emociuri barieris sakiTxi gansakuTrebiT 
relevanturia wyenis Semsubuqebis mcdelobisas. gabrazebuli ada-
mianebi ar arian kargi msmenelebi da, amitom, umjobesia, menejeri 
daelodos garkveuli periodi, sanam ecdeba problemis mogvarebas.  
swored emociur sferos uWiravs gadamwyveti adgili adamianebs 
Soris urTierTobaSi; 

• ndobis nakleboba kidev erTi winaaRmdegobaa efeqturi ko-
munikaciebisTvis. Tu vinmeSi ar varT darwmunebuli, maSin Tavs 
vikavebT am pirovnebasTan urTierTobisagan. aseTi eWvebi SesaZloa 
warmoiqmnas informaciis mimRebis motivaciis an misi aRqmis unaris 
Sedegad; 

• gaugebrobis da aRSfoTebis mizezi xSirad aris verbaluri 
siZneleebi. isini warmoiqmneba gamgzavnis informaciis miwodebis 
arasrulyofili unaris an Jargonebis gamoyenebis Sedegad. 
werilobiT SemTxvevaSi barierebi ZiriTadad asocirdeba drouli 
da konkretuli informaciis miRebis siZnelesTan; 

• sxva mniSvnelovan barierebs komunikaciebSi warmoadgens 
informaciis simravle (roca pirovneba gadatvirTulia uamravi 
CanaweriT, SetyobinebebiT, werilebiT, satelefono SetyobinebebiT 
da a.S), araadekvaturi  meqanizmebi da sakomunikacio unar-Cvevebis 
nakleboba. 

barierebis daZlevisTvis saWiroa zemoCamoTvlili sakiTxebis ga-
daWra. komunikaciebis gaumjobeseba SesaZloa sxvadasxva strategiebis meS-
veobiT, davrwmundeT, rom TanamSromlebma ician sakomunikacio prob-
lemebis Sesaxeb, davnergoT Sesaferisi meqanizmebi komunikaciisTvis (ze-
moT mimarTuli, qvemoT momarTuli da lateraluri) da vavarjiSoT per-
sonali Sesabamisi sakomunikacio saSualebebis gamoyenebaSi. qvemoT mimar-
Tuli komunikaciis dros jgufis lideri acnobs movlenebs jgufis wev-
rebs, ikribeba mTeli gaerTianebis an ganyofilebis personali da mimdi-
nareobs azrebis gacvla; maRla mimarTuli komunikaciisas mimdinareobs 
gaerTianebuli sakonsultacio komitetebis Sekreba, sadac menejerebi da  
personali atareben konsultaciebs saqmianobis Sesaxeb, xdeba sqemebis 
SemoTavazeba; lateraluri komunikaciebi xorcieldeba urTierTdamokide-
bul komitetebs, specialur saproeqto jgufebsa da  sakoordinacio 
komitetebs Soris. 

unda gvaxsovdes, rom yvela ver flobs  kargi komunikaciis unars, 
yvelas ar SeuZlia Tavisi azrebis sworad dayvana msmenelamde, amitom 
mniSvnelovani informaciis miwodebisas unda SeirCes pirovneba, romelsac 
endobian da romlis Sexedulebebsac iziareben. gansakuTrebuli mniSv-
neloba eniWeba komunikacias TanamSromlebTan maSin, roca organizacia 
krizisul situaciaSi imyofeba. arc erTi  organizacia ar aris dazRveuli 
garkveuli siZneelebisgan, romelic warmoebis procesSi SeiZleba war-
moiSvas. sabazro ekonomikis pirobebSi zemoaRniSnuli situacia nebismier 
dros aris mosalodneli. oRond es movlena ar unda iqnes katastrofad 
aRqmuli, mTavaria, arasworma menejmentma organizaciis xelmZRvanelobis 
mxridan  situaciis ufro gamwvaveba da gauareseba ar gamoiwvios. pirveli 
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nabiji, romelic unda gadaidgas  menejerebis mxridan, aris mizanmimarTuli  
komunikacia da samizne jgufis sworad SerCeva.. arasasurveli informaciis 
miwodebas Tavisi wesebi aqvs, romlis gaTvaliswineba aucilebelia sasur-
veli Sedegis misaRwevad. pirvel rigSi Cven unda viyoT gulwrfeli in-
formaciis miwodebisas, TiToeuli TanamSromeli unda grZnobdes, rom mas 
simarTles eubnebian, rom menejerebi grZnoben pasuxismgeblobas momxdaris 
gamo, maT unda ganemarto mizezi, Tu ram gamoiwvia msgavsi sirTuleebi, rom  
organizaciis strategiuli miznebisa da amocanebis dasaxvisa da organi-
zaciis Semdgomi ganviTarebisTvis gadamwyveti mniSvneloba aqvs mis xedvas, 
unda vecadoT individualurad vesaubroT TiToeul maTgans sanam erTad   
SevkrebT da gavacnobT arsebul situacias. farTo auditoriasTan  Sexved-
ris dros Cven gveyoleba dasayrdeni im adamianebis saxiT, romlebisTvisac 
ukve miwodebulia informacia. isini unda grZnobdnen, rom organizaciaSi 
mniSvnelovani figurebi arian, aseTi damokidebuleba dadebiTad imoqme-
debs maTze da gauzrdis motivacias muSaobis procesSi. cudi ambebis 
miwodebis paralelurad unda davsaxoT samomavlo gegmebi,  rom  vaCvenoT 
TanamSromlebs Cveni mzaoba organizaciis Semdgomi ganviTarebisTvis. 
aRvweroT ra strategiuli kursi aqvs  dasaxuli organizacias  msgavsi 
situaciis Tavidan asacileblad.  unda vTxovoT mxardaWera da movisminoT 
maTi mosazrebebi, problemis gadawyvetis maTeuli xedva. gavmarToT dis-
kusia maTTan, gavceT pasuxi yvela dasmul kiTxvas raoden arasasurvelic 
ar unda iyos is. SevpirdeT rom isini erTnairi sixSiriT iqnebian infor-
mirebuli siaxleebze, anu maT unda vagrZnobinoT rom Cven pativs vcemT maT 
azrs da viTvaliswinebT maT mosazrebebs. es dagvexmareba samomavlod uke-
Tesi Sedegebis miRwevaSi, rac, Tavis mxriv, organizaciis warmatebis  ga-
ranti iqneba. xSir SemTxvevaSi krizisi aris kargi gakveTili, romelic 
aucileblad unda gaiTvaliswinos organizaciis xelmZRvanelobam gan-
viTarebis Semdgom etapze. unda gaviTvaliswinoT, rom TiToeul adamians 
mis TavSi dabadebuli azri ufro gasagebad da marTebulad eCveneba. sxvisi 
azri ki mis mier aRiqmeba, rogorc gare samyarodan Semosuli informacia, 
romlis gagebasa Tu miRebas yovelTvis win uZRvis misi gaanalizeba, 
recepientis gonebaSi gatareba da gaanalizeba. raoden maRali ar unda iyos 
adamianis obieqturobis done, am cxovrebas TiToeuli Cvengani Tavisi pi-
radi aRqmebis, faseulobebisa da rwmenebidan gamomdinare Wvrets. am Semad-
genlebis ugulebelyofa araviTar SemTxvevaSi ar SeiZleba. swored isini 
gansazRvravs adamianis pirovnuli poziciis Camoyalibebas. intraperso-
naluri komunikaciis donis amaRleba exmareba komunikators, ar ahyves Ta-
vis crurwmenebs da gaumarTlebel survilebs, aramed aiyolios isini da 
swori mimarTuleba misces maT.  

amrigad, kompaniis warmateba mniSvnelovnad aris damokidebuli imaze, 
Tu rogor floben menejerebi komunikaciis xelovnebas. marTvis procesSi 
udidesi mniSvneloba eniWeba  intrapersonaluri da interpersonaluri 
komunikaciis  sworad warmarTvas. rac ufro maRalia komunikaciis kultu-
ra, miT ufro metia motivirebuli personali  organizaciaSi, Sesabamisad 
maRalia Sromisnayofiereba da sabolood warmatebis maCvenebeli. efeqturi 
sakomunikacio arxebis SerCeva, samizne auditoriis gansazRvra da misi 
ZiriTadi maxasiaTeblebis dadgena,  sakomunikacio strategiis SemuSaveba 
xels uwyobs organizaciaSi krizisis warmoqmnis Tavidan acilebas.  
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THE ROLE OF COMMUNICATION IN ORGANIZATION MANAGEMEN T 
Summary 

 
Communication (from Latin "communis", meaning to share) is the exchange of 

thoughts, messages, or information, as by speech, visuals, signals, writing, or behavior. 
 Communication requires that the communicating parties share an area of communicative 
commonality. The communication process is complete once the receiver has understood the 
message of the sender. Communication is the key factor in the success of any organization. 
When it comes to effective communication, there are certain barriers that every organization 
faces. People often feel that communication is as easy and simple as it sounds. No doubt, but 
what makes it complex, difficult and frustrating are the barriers that come in its way. 
Sometimes communicating bad news is as "simple" as having to admit that you made a 
mistake.  Being accountable, direct, and prepared with a plan to move forward, all apply to 
admitting mistakes.  It is also important to add on a "lessons learned" to your thought process 
and your discussion...How did the mistake happen, what are you doing to ensure it does not 
happen again?  Holding on to information because you are afraid to come forward is not the 
answer.  You will earn respect by owning your error and asking for help when you need it. . If 
you are an effective communicator all the time, people will feel you have respect for them by 
your constant connection.  This respect will make them more willing to listen to what you have 
to say and understand why you have to say it. . Effective communication can be achieved only 
when the words used are brought to a common level of understanding for both parties. 
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Annotation 
Effective implementation of investment projects aimed at socio-economic development 

of the region is determined. Mechanism of state’s stimulation of economic entities to carry out 
economic activities on the defined area is grounded.  

Keywords: рublic policy, investments, stimulation mechanism, implementation, region, 
socio-economic development. 

Клуб А.И. Разработка механизмов согласованных мер на национальном, 
региональном уровне регулирования и стимулирования инвестиций 

Аннотация 
Определена эффективность реализации инвестиционных проектов, направ-

ленных на социально-экономическое развитие региона. Обосновано механизм сти-
мулирования государством субъектов хозяйствования к осуществлению экономической 
деятельности на определенной территории. 

Ключевые слова: государственная политика, инвестиции, механизм стимули-
рования, регион, социально-экономическое развитие. 

Introduction 
Construction of the rational models of state regional policy plays an important role, 

namely it ensures the realization of long-term goals of socio-economic development of regions 
and country; helps to realistically assess the potential of regions and the possibilities of 
maneuvering with it; takes into account possible options for the emergence and impact of 
investment climate’s factors and helps to minimize their negative influence on the economy; 
reflects the advantages and disadvantages of the respective regions’ development; provides a 
combination of national and regional interests: identifies the main criterion of evaluation of the 
ways of the developed models’ realization and preconditions of strategic changes in the overall 
structure of management of regional development. 

Under conditions of social and economic relations’ transformation solving this problem 
requires formation of such a management model on the regional level, the basis of which will 
be the establishment of an effective cooperation of the authorities with businesses. 

Analysis of recent research 
Problems of state regulation of the regions’ development are investigated by both 

foreign and local scientists. Works by P. Samuelson, A. Smith, J. Fischer, D. Hicks, and W. 
Sharp should be noted among the foreign scientists; local scientists are O. M. Alymov, P. Y. 
Byelenkiy, M. P. Butko, M. I. Dolishniy, O. O. Yeroshkina, O. M. Ivanytska, O. V. 
Ivanchenko, V. Y. Keretsman, M. H. Koretskiy, Y. B. Korotych, O. P. Kraynyk, M. A. 
Latynina, A. S. Lisietskiy, O. H. Topchiev, Y. M. Hvesyk, and others. In particular, the 
essence, the main directions and the priorities of state regional policy have been identified by 
M. M. Mykolaychuk and D. V. Nekhaychuk. 

Statement of research objectives 
- to determine the effective implementation of investment projects aimed at socio-

economic development of the region; 
- to justify the mechanism of state’s stimulation of economic entities to carry out 

economic activities on the defined area. 
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Results 
The principles of European democracy, forcefully stated in the draft of the European 

Charter of Regional Democracy, should be put as the basis of cooperation between local 
authorities and higher and central authorities. In particular, it is the principle of “cohesion” of 
interests, which involves joint solving of the problems that they face. That is, state and the 
regions have to work closely together (to cooperate) in order to achieve consensus between 
national and regional interests [2, p. 137]. 

Article 3 of the draft of the Charter establishes that the recognition and implementation 
in the system of public administration of the institute of regional governance is one of the 
elements of democratic governance. Activities of regional authorities should be based on 
democratic principles: recognition of human rights, securing peace, stability and prosperity, 
lasting solidarity development. Thus, the draft of the European Charter of Regional Democracy 
is focused not only on developing the structure of regional democracy, but also on ensuring its 
effectiveness [1, p. 104]. Principles of regionalism have found theoretical justification and 
consolidation in a number of documents of the Council of Europe - institution that produces the 
standard of modern democracy [1, p. 98].  

The formation and implementation of the proposed model should be based on the 
provisions of the concept of democratic governance, the theory of social networks, new 
institutional theory involving the formation of the equilibrium mechanism of interaction 
between sectors of society, built on the principles of dialogue, consultation and cooperation. 
Provisions that have decisive importance need to be identified from the concept of democratic 
governance: 

- participation of citizens (done by ensuring the right of citizens to vote in decision 
making - either directly or through legitimate institutions that represent their interests, freedom 
of association and speech, delegation of certain powers from authority institutions to civil 
society, readiness of the parties of publicly-management relations for a constructive dialogue 
and cooperation); 

- partnership (public authorities, business, civil society organizations unite efforts to 
solve urgent problems of social development); 

- transparency (completeness of information about the activities of public authorities, its 
accessibility for all those interested in it); 

- sensitivity (the ability of public institutions to be responsive to the needs of citizens); 
- focus on consent (compliance with the balance of interests to achieve broad consensus 

on the issues that correspond the most with the interests of citizens and their groups, and ways 
in which this should be achieved); 

- effectiveness and efficiency (most efficient use of resources to meet social needs. 
Basic criterion of evaluation is the development); 

- accountability (public authorities are accountable to citizens, institutional bearers of 
law); 

- responsibility (responsibility of bodies of administration to the politicians who 
determine policy, and to citizens, consumers of services); 

- strategic vision (authorities, business, civil society organizations and their leaders 
think about the policies from long-term prospects and clearly imagine ways of their 
implementation [3, p. 48].  

It should be noted that the model of democratic governance, with recognition all its 
potential, not yet fully finds its implementation in the system of public administration in 
Ukraine. The control of authorities by the citizens at central and regional levels is not 
systematic. The authorities often only formally introduce elements of partnership with citizens. 
Significant problems exist with the rule of law, fair character of courts’ and other government 
agencies’ operation. Irresponsibility, low efficiency and effectiveness, lack of strategic 
thinking are characteristics of modern management process in Ukraine [1, p. 105–106].  
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However, among some achievements of today is recognition of the fact that the 
partnership, including public-private partnership, can be a primary mean of solving social and 
economic problems. So, there is a need in concrete actions aimed at forestalling theoretical 
understanding of current issues of social development, at their timely and consistent practical 
solution, and finally – the implementation of the mission of public power as a mechanism of 
self-government and self-development of society. 

Summary results of the analysis allow determining the conceptual parameters of such a 
model, including implementation process of state regional policy and organizational and 
structural mechanism for its maintenance. 

Thus, in order to create the most effective environment for the development of certain 
areas taking into account balance of their self-sufficiency and assuming that the development 
of regions of Ukraine should be based on principles of self-development, state regional policy 
should be realized on the basis of the contextual model. 

In the formation of regional development policy ideas, goals and directions, which are 
incorporated in the State Regional Development Strategy until 2015, should be considered. The 
ultimate goal of the Strategy is to create conditions for increasing competitiveness of regions, 
ensuring their sustainable development on modern technological basis, high productivity and 
employment. 

This approach will enable sustainable and balanced development of the country as a 
whole, to bring the standards of living to European standards and to create conditions for 
increased economic activity in all regions of the country. This will facilitate the gradual 
mitigation of regional disparities, reduction of risk of depressed areas’ formation and will 
protect society from significant costs to restore proper conditions of their life. 

To ensure the effective implementation of state regional policy in accordance with the 
proposed model the main instruments and mechanisms should be distinguished.  

Effective implementation of investment projects aimed at social and economic 
development will encourage economic and social development of the territories. 

To increase the effectiveness of regional development policy’s implementation it is 
necessary to attract attention to the development of the coherent measures’ mechanism of 
national and regional regulations and stimulation of investment. And the first direction of 
concerted actions should be to strengthen state control over the target expenditure of budget 
funds, channeled into investments in the form of irrevocable financing and lending. 

There should be extended common practice of public and commercial financing of 
investment projects and also the use of part of the budgetary funds for the especially effective 
and quickly paid-off investment projects and small businesses’ subjects regardless of their 
industry affiliation and ownership to accelerate structural adjustment and technological 
production. This list should also have measures to guarantee loans, export credit, cover of 
venture capital from the state budget, state insurance at preferential rates and more.  

Of course, limited budget does not give grounds to hope for active involvement in the 
system of stimulation of direct state activities’ investment. However, the minimum required 
level of them, which should provide conditions for directing investment flows to achieve the 
objectives of integrated sustainable development, requires special attention of researchers and 
regional authorities. 

Creation of favorable economic conditions for realization of innovative projects is a key 
point towards public support for innovative projects and programs for socio-economic 
development of territories. This question is the basis for a successful regional strategy of 
innovative development. 

So far determination of activities financed by the relevant budget item was of a chaotic 
nature, contrary to the rules specified in the Budget Code of Ukraine. This Act states that 
investment projects are implemented according to the procedure and conditions for granting 
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subsidies for the mentioned purposes and are determined by the Cabinet of Ministers of 
Ukraine. 

However, this rule has been not executed for seven years. And only action plan on the 
implementation of the National Strategy of Regional Development till 2015, approved by the 
Cabinet of Ministers of Ukraine from July 21, 2006 № 1001, identified the development and 
approval by the Cabinet of Ministers of Ukraine the procedure and conditions for granting 
subsidies for realization of investment projects [6].  

This procedure should consider the following directions of investment projects’ 
realization aimed at socio-economic development of regions, and funded from the State Budget 
of Ukraine: 

- compensation of banks’ interest rates for granted loans to entities doing business 
within the defined by the state area of economic activities and territory; 

- direct financing: implementation of agreements on regional development; 
implementation of projects and programs on development of energy-saving technologies; 
implementation of venture projects, etc. 

- financing agreements for regional development between the Cabinet of Ministers of 
Ukraine and the regional representative body, concluded in accordance with the applicable law. 

That is, the state may participate in the investment process in different ways. In case of 
the direct participation in the investment process, it invests resources for implementation of 
investment programs envisaged in the state budget, or it is directly involved in the investment 
projects in the form of subsidies subventions and budget loans on the basis of repayment 
(subsidizing lending rate of the loans to finance investments; co-financing from the state and 
regional budgets, etc.). 

The main condition for obtaining the right to implement investment projects should be 
the selection on competitive conditions with conducting a careful examination of both the 
projects and subjects that wish to implement them. 

The criteria for selection of the compensation interest rates should be the following 
results of projects’ implementation: 

- value of the development of the relevant field to the socio-economic development of 
the territory in which the project is proposed to be implemented; 

- increasing the amount of tax payment to all levels of budgets; 
- creation of new jobs and improvement of social standards available to employees; 
- development and modernization of the area’s infrastructure. 
For this purpose a subsidiary body - the Foundation for Regional and Local 

Development should be created under the umbrella of the central executive body, whose 
purpose will be the realization of state regional policy. Management of this body will be 
carried out collectively from a number of governing people (first deputies and deputy ministers 
or heads of committees), other interested representatives of central executive bodies, leading 
scientists and the public. It will be chaired by an appropriate representative of the central 
executive body, whose purpose is the implementation of the state regional policy. 

The financial institution “Austrian Economic Service” (AWS) serves as an important 
instrument of state and European regional development policy’s implementation in Austria. 
The question of management of the financial support from the European funds of support is 
assigned to its competence. Bank provides subventions, soft loans (with an average annual rate 
of 3.75%), guarantees on private bank loans, and service maintenance of projects. Depending 
on the status and size of the business (small, medium or large according to the classification of 
the EU), total amount of aid from all sources of financing at European and national levels can 
reach 100%. Instead, today the backward regions of Austria receive support for projects’ 
realization on average level of 15% of their value. This limit was increased to 40% in the 
Burgenland. According to the financial report of the AWS already in 2005 the sum of 
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requirements on financial liabilities that were granted under support of the European Union, 
exceeded 1.2 billion EUR [5, p. 126].  

Such practice is also used in the Russian Federation [4]. Investment Fund of the Russian 
Federation was formed on the 1st of September, 2006. A year later it came under the 
jurisdiction of the Ministry of Regional Development of the Russian Federation (resolution of 
the Russian Federation dated from October 25th, 2007 № 701 “On some issues of structure and 
organization of the activity of the Ministry of Regional Development of the Russian 
Federation”). Budget allocation (through direct funding) of the Investment Fund is available 
for projects implementation aimed at socio-economic development of the country’s territory, 
which have national significance. 

The main difference between our proposed model from the one operating in the Russian 
Federation is that in addition to direct funding it is proposed to give the Foundation for 
Regional and Local Development the right to compensate the banks’ interest rates on loans 
granted to economic entities for doing business in the defined by the state economic area and 
territory. 

To increase the effectiveness of these activities it is worth to consider the possibility of 
choosing one of the state banks (Ukreximbank, Oschadbank), which will grant loans to 
businesses on the standard conditions if they participate in the implementation of the 
investment projects aimed at socio-economic development of regions. 

In addition, the following responsibilities should be put on the Foundation: 
- involvement of international grants for regional development; 
- organization of calls for proposals for regional development, including the ones 

that are financed by the international organizations; 
- provision of guidance and practical assistance to the regional development 

agencies in the regions; 
- monitoring of current and prospective legislation of Ukraine; 
- rating evaluation of territories and cities of Ukraine; 
- organizing and conducting national exhibitions of the country’s regions, and 

representing them abroad; 
- participation in the development of strategies of development of the state and 

regions, appropriate targeted programs; 
- study of the competitive advantages of the regions; 
- organization of the polls. 
Ukraine has already implemented a similar mechanism of stimulation of development of 

small and medium businesses. Initiated by the Ministry of Economy and the State Commission 
on Enterprise, the regional and local Support Funds for businesses in the regions have been 
created. Their task is to compensate the interest rates on a competitive basis at the expense of 
state and local budgets. However, these institutions do not have sufficient financial capacity. 
On average, their annual financial resources are 1 million UAH for the region. So it is possible 
to say with full confidence that the state shifted the entire financial burden on regional and 
local budgets. On the other side, the state should retain the function of control over the 
allocation of appropriate resources and a good tool for the implementation of a comprehensive, 
balanced socio-economic development of all areas of the country. 

Conclusions 
This appropriate task should be carried out by our proposed mechanism of stimulation 

(realization of investment projects) of business entities by the state to undertake the economic 
activity in a defined territory. 

Agreements on regional development are the combination of state and regional interests. 
Mentioned instrument of regional development opens the possibility of joint activities of all 
subjects of regional development for the socio-economic development of regions. At the same 
time, it encourages local authorities to implement active work towards development of the 
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territories. This is because the state, represented by the Cabinet of Ministers of Ukraine, makes 
decisions on joint implementation of the agreement only if it is convinced that other potential 
actors (especially - local authorities) of its implementation have taken all possible measures to 
socio-economic development of their territories. Also during the implementation of the 
agreement the latter have to create favorable conditions to enable the effective implementation 
of the agreement. 

The activity of local self-government in Ukraine, including on the regional level, does 
not create enough opportunities for large-scale programs and projects to address strategic 
issues of regional development. The agreement allows overcoming significantly these and 
other restrictions. Its result is a combination of resources of the region (oblast) - intellectual, 
financial, and institutional - with government resources. The agreement guarantees that within 
a given region the state will act taking into account priorities of activity of regional authorities, 
and vice versa. 
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Substantiates the structure of markets of energy, differentiated by type of activity and 
development of their areas of state regulation. A basis of a systematic approach to the 
formation of effective state regulation of market power. 

Keywords: state regulation, energy industry reform, market power formation. 
Биркович Т.И. Основы системного подхода к формированию эффективной 

организации государственной регуляции рынка энергоснабжения  
Обосновано структуру рынков энергоснабжения, дифференцированных по видам 

деятельности и направлениям развития их государственного регулирования. 
Предложены основы системного подхода к формированию эффективной организации 
государственного регулирования рынка энергоснабжение. 

Ключевые слова: государственное регулирование, энергетическая отрасль, 
реформа, рынок энергии, формирования. 

Introduction 
Energy sector reform in terms of competition between producers had been implemented 

in order to achieve the lowest possible energy prices for consumers, while also being the best 
for its producers. Commercial relations between sellers of energy and its customers were 
executed by the means of the Agreement between the members of the wholesale electricity 
market, under which the wholesale energy-supply market was created. The subject of 
competition between producers of the energy (power generating companies) was the price, and 
between suppliers - the quality of provided services. In order to achieve this goal new market 
approaches towards pricing, methods of payment, the system of collection and distribution, the 
system of organization and regulation of relations between subjects of the wholesale market 
have been introduced. 

Analysis of recent research 
Quite actively the question of efficiency of state regulation of energy-supply market is 

being analyzed in the writings of such scholars as A. Amosha, V. Bogdanovich, V. Bushuev, 
A. Voinov, M. Gnidyi, V. Zhovtyanskyy, V. Konovalyuk, Y. Lega, V. Mikitenko, O. 
Novoseltsev, B. Pilyushenko, A. Prahovnyk, G. Sytnyk, O. Sukhodolya, S. Farenyk, A. 
Chemeris, A. Chylikin, A. Shevtsov, A. Szydlowski and others. 

Statement of research objectives 
- to justify the structure of energy-supply markets, differentiated by the type of activity 

and the development of their areas of state regulation; 
– to  provide the basis for the system of approach towards the formation of an effective 

state regulation of energy-supply market. 
Results 
Disputes from the side of the Energy Community on directions and ways to reform the 

energy-supply market (hereinafter - the market) do not subside in our country. The authority 
and official position of the experts involved in discussion and those posting their opinions in 
the press, the controversy of the polemics proof that we deal with a difficult question, and the 
ways to resolve it are directly involved with short-term and long-term public interests. 
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Goals and expectations from the side of the supporters of the reform can be formulated 
as a reduction of the content of the energy complex for the sake of the community by the 
means of introducing competitive market mechanisms and deregulation of the marker by the 
state. 

It is noted that one of the major trends in the development of the energy systems is the 
weakening of activities ties (autonomous) within vertically integrated regional energy 
companies. These include: generating of electricity and thermal energy, transportation of 
energy from sources to consumers and energy-sale activity. In line with the methodology of 
system analysis we will use one of the types of equivalenization, which means a 
dismemberment of a single system on independent systems with relatively weak links by the 
mean of decomposition [1, p. 21]. 

In order to determine the conditions for an effective functioning of the energy complex 
we shall consider the structure, type and characteristics of the energy-supply market separately 
with the help of the above stated activities and objectives of the effective state regulation of 
each of them. Market analysis is conducted based on those economic indicators that, to our 
point of view, reflect fundamental differences in the structures of markets to the fullest by the 
means of determining differences in their approaches on government regulation [2]. 

1. The degree of standardization (interchangeability). 
2.  Dependence of the effectiveness of meeting the demand from the presence of 

competition in the market. 
3. Dependence of the cost from production. 
4. Elasticity of demand at a price. 
5.  Potential of growth. 
6.  Barriers for the entry into the industry 
7.  Technical potential. 
8.  Public interest in introducing competition to the market. 
Before turning to more detailed consideration of the operating conditions of each market 

separately, we should define the types of goods, which are proposed by the supplier in each 
market by the criteria of its activity. 

 The subjects of the market for electricity producing are generating companies, 
individual state power plants, and independent power producers (including non-conventional 
energy sources). Product offered in the market will be the electrics of the power plants as the 
market players. 

 The subjects of a transmission of electric energy are transport companies, which 
operate the networks of NEC "Ukrenergo", networks of regional energy companies, and 
finally, local networks. The product, which is being offered by the suppliers in this market, is 
the service of transmission of electricity within the boundaries of each of the transport 
companies. 

Under sale we should understand the marketing services, which are provided by 
specialized organizations and which include the following functions: 

• Organization of exploitation of the technical means in commercial accounting; 
• Contractial work; 
• Monitoring of electricity consumption during the billing period; 
• Billing and accounting for the payment of debts. 
Let us analyze the structure of each of the energy markets, provided above more 

precisely: 
1. The market of power generation. 
1. Electricity which is released from any of the stations or generating company is a 

homogeneous product with similar quality characteristics that are standardized, meaning an 
interchangeable product. 



J. “ekonomisti”, #6, 2012 
 

 

 
 
 

82 

2.  One of the main indicators of market relationships between seller and buyer is the 
performance  in meeting the demand (utility) for electricity, which is determined by providing 
the necessary volume of production of quality electric power that meets the standards required 
by consumers daily schedule, with the lowest possible market price that maximizes the net 
benefit of both producers and consumers.  These requirements, which  enable the selection of 
goods according to consumer demand, are  possible only under the existence of competing 
companies that will allow consumers to select the product that matches their needs for quality, 
required amount, allowing consumers not to adjust to the regime of generating companies 
while breaking the daily schedule of individual loads. 

The existence of competition will not allow each generating energy company to 
separately influence the level of prices prevailing in the market, which provides choice for 
consumers. 

Thus, providing more efficient satisfaction of demand is achieved by the existnace of 
competing companies. 

Because the product, which is being offered in this particular market is standardized, 
companies come up primarily into a price competition, while the known factors of the 
economic theory of non-price competition are not essential. In this case, the decisive condition 
for the seller is to minimize the cost of 1 kWh. One of the options that is being described by the 
economic science is the so-called economies of scale production, which is when the volume of 
goods increases in the proportion that exceeds the proportion of resources spent. [3, p. 556] 

Notably, in addition to the traditional effect of saving conditionally fixed costs per unit 
of output with increasing volumes of production, there is also a variable cost in energy savings. 
Thus, partial load of the power plants is accompanied by an increaseament in the unit of 
variable costs, mainly due to the increased consumption of fuel and the reduction of efficiency. 
Thus, the work of the energy station at a full load (at nominal parameters), meaning an increase 
in the output, is the most economical mode of exploitation with minimal costs'. 

Thus, an increase in the production of the electricity’s generation is accompanied by 
more significant costs of reduction in production of one kWh than in other areas. 

4. As we know, the price elasticity of a demand is characterized by a change in the 
sensitivity of demand towards the changes is the prices of goods, provided that other factors 
that affect the demand remain constant. 

The seller by means of increasing the price of electricity will cause a shift of demand 
towards other, cheaper sources of energy. This pattern is confirmed by so-called income and 
substitution effects, when increasing prices of consumer goods actually reduces revenue and 
encourages the buyer to choose the cheaper goods from competing companies, which proves 
the price elasticity of demand, meaning E> 1. 

5. Over the period of 1991-1998 consumer demand for electricity dropped by 19%. 
However, since 1997 there has been a trend to increased energy consumption, followed by a 
projected growth, so we can talk about the existing growth of the potential in consumer market 
that is associated primarily with the prospects for GDP growth. 

6. The existing potential for growth of electricity consumption attracts investors for the 
investments into the market with a guaranteed income. However, it must be stressed out that 
the construction of major sources of electricity is very capital-intensive, which essentially 
serves as an investment restrictions for investor’s  entry into the industry. It affects primarily 
the construction of large energy facilities. The construction of relatively small sources of 
capacity enables greater participation in the market due to the number of investors. 

7. Up to date, the structure of production capacity alouds us to speak about the presence 
of a large reserve.  

8. The current interest of the society concerning the installation of market conditions 
(the emergence of competing companies) should be considered from different points of view 
[4]: 



J. “ekonomisti”, #6, 2012 
 

 

 
 
 

83

- The interest of the electricity consumer is in hoping for a price reduction while 
competing companies emerge; 

- From the side of the authorities - the emergence of new jobs, social infrastructure: 
gardens, schools, roads due to the emergence of new production volumes; 

- From the side of the salers of fuel for power stations - the possibility of concluding 
new long-term contracts for the supply of their goods. 

The market operates the number of power suppliers, which are limited by territorial 
boundaries.  It is necessary to consider the increased cost of services for power transmission in 
the structure of the final price for the consumer. Thus, we can identify the following specific 
features of electricity markets: 

• electricity - a standardized product; 
• the number of suppliers of electricity is limited by territorial boundaries; 
• the existence of financial barriers for the entry into the market from the side of new 

investors. 
According to the given economic criteria, the most appropriate type of market structure 

is oligopoly. 
2. The market of services for power transmission. 
Commodity in this market is the service to transmit electric power. 
Sellers are electricity distributors, NEC "Ukrenergo" – an organization of municipal 

energy power. 
1. While determining the degree of standardization of services for power transmission, 

one must  consider an isolated, rigid electrical connection between the consumer and electricity 
supplier on transmission services, as well as continuity in the time of production and 
consumption process. This once again confirms the possibility of providing services for power 
transmission from only that supplier whos networks a consumer is connected to. This proves a 
non- interchangeability meaning the low degree of standardization of transmission of 
electricity as a service. 

2. The effectiveness of meeting the demand for transmission services in providing 
electrical energy is being caused by an electrical network of bandwidth, which is required for 
transmission of electricity, retaining the quality at a minimal cost, which allows to expand the 
reproduction of an adjustable bandwidth. Consider these two situations: 

• when the consumer is connected to a transmission line and thre is one supplier; 
• when another supplier is building transmission lines and attaches the consumer. In this 

case, the question arises: how does the building of  parallel networks influence the 
effectiveness of meeting the demand for services in the sphere of  power transmission? 

Thus, the emergence of new sellers in the market under the condition of an unchanged 
consumer demand could have led to an increaseament of an  average production costs of each 
of them, and, consequently, higher prices for services. Therefore, meeting the demand in this 
market is more effective with an absence of competing companies. 

3. A transmission of electricity through networks is characterized by almost 100% of 
conventionally fixed costs (no fuel costs, etc.) [5, p. 158], is not dependent on the amount of 
transmitted product. So the total costs do not change regardless of the number of transmitted 
power. 

4. While considering the elasticity of demand for transmission services of electricity, 
three points should be considered: 

@ As long as there is a consumer demand for electricity, there will be also a demand for 
transmission services. 

@ If we consider the current structure of electricity prices, the share of the costs of 
network businesses is 3 times lower than the cost of electricity. Thus, the impact of the cost of 
transmission services on the total price for the consumer is less significant than changes in the 
cost of electricity. 
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� The cost of the transmission of enegy does not depend on the volume of 
transmitted energy. Therefore, the demand for transmission services while changing 
consumption can be characterized as inelastic (E <1). 

5. The presence of a potential of market growth shows the demand for the services of 
transmission and hence - the presence of the potential of growth in the market for the 
transmission of electrical energy 

6. The existing demand in the market of electricity producing is being coused by the 
constant demand for electricity transmission services, which makes it attractive for foreign 
investors to enter into the branch. However, the construction of new transmission lines is 
accompanied by large investments of investment funds, which is a barrier for the entry of 
potential investors into the field. 

7. During the construction of transmission lines the capacity of networks is being 
projected and designed to forecast consumer demand. The situation today is that the leave of 
electricity had decreased in 1.2 times, meaning that the real network traffic is below the 
network capacity, which indicatates a significant potential of the market. 

8. The construction of new, overlapping lines will require a deforestation, land 
alienation, additional expenditure of resources,which will cause a backlash from a side of a 
public. So we can talk about the lack of interest of public in implementing competition into the 
market. 

Summarizing all of the above stated, we can underline the following points: 
• Because of economic and technological features of services in the sphere of  

transmission of electricity it is an almost non-refundable commodity. 
• Demand for the price inelastic. 
• There is an investment barrier for the entry into the market of services for the 

transmission of electrical energy. 
Thus, according to economic indicators and specific features, it can be concluded that 

the market for electricity transmission has a monopoly character. Moreover, the feasibility of 
appearance of competing companies into the market shows that this is a typical natural 
monopoly. 

3. The market of sales services. 
A product is a service of distribution of electricity and services connected with the 

payments for consumed electricity. Sellers are energy-supplying  enterprises 
1.  In theory, the presence of large number of distributors should allow the buyer to 

choose a range of services, which are appropriate to consumer benefits: removal of data 
counters, billing, monitoring of passage of the payment, client  services, that shows the 
complete interchangeability of the proposed market services. In practice, however, goods may 
be differentiated only in connection with the peculiarities of specific marketing service 
provider. 

2.  The effectiveness of meeting the demand for services from sales  is by the means of 
ensuring timely billing for electricity supply under the contract and in accordance with the 
actual electricity-consumed quantity per billing period, at the lowest price for the service that 
allows an adjustable expanded reproduction services. This means enabling the buyer to choose 
the services which are appropriate to his consumer needs, which is possible if there are 
competing companies. But we can only theoretically  think about  the competition which exists 
in the market of sales services and must be accompanied by market supply and low prices, 
because the matter requires further study. 

3.  Since the amount of work for the provider of  marketing service does not depend on 
the amount consumed by the purchaser of electricity, unit costs of marketing services per unit 
do not depend on the value of consumption, and depend only on the number of serviced 
customers. 
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4. Today, the cost in structure of 1 kWh is the share of energy-consumed cost and is 
equivalent to 2-3%. Thus, higher prices for sales service hardly influence the consumer price of 
electricity, which indicates the inelasticity of demand (E <1). 

5. The continuous growth of energy consumption, relatively low sales activity give 
investors an incentive to join this market. 

6. Because in today's energy systems priority was traditionally given to the production 
and transmission, as well as due to the fact that the share of energy-consumption services in the 
structure of electricity tariffs is low (2-3%) the marketing activities are nowadays funded by 
the residual, resulting the technological level to be very far from the market requirements. 

7. Consumer is interested in a safe and secure energy supply, at the minimum prices for 
energy. On one hand, while having a variety of sales representatives, users can ,in theory, 
chose a particular company guided by their own preferences. On the other hand, because 
today's market conditions are characterized by low payment discipline, non-transparency of 
financial reporting, control of financial flows is much easier to be organized under the central 
energy supply. Also today the energy supply provides marketing services, conducts extensive 
work on the management of electricity consumption, particularly in emergency situations 
(during the shortage of power or fuel). Implementation of the above stated  problem is possible 
only through centralized management of sales activities or by the means of transfer of 
functions of management to future regional load dispatch control. 

According to this background, the current public interest should rather bow to the 
centralization of marketing, with the preparation for the introduction of competitive terms. 

While summarizing we can conclude, that depending on the level of standardization of 
goods and the number of sellers in the market it is theoretically possible to have a monopolistic 
competition in the marker of energy supply. However, it should be noted that such 
transformations are possible only with the course of a long period of time. It is, however, 
possible for a pegged so-called organized monopoly to exist due to technological features of 
the existing market today. 

Thus, by determining conditions for the effective functioning of the energy production, 
we made a decomposition of the energy supply system of separate markets for each of the 
activities, found their significant fundamental differences, and identified the types of market 
structures, showing their advantages and disadvantages. 

As the analysis revealed, oligopolistic competition should become dominant in the 
market of electricity generating in the course of its development and adaptation to the modern 
business environment. As for the market for energy transmission, it is the most efficient while 
operating in the mode of natural monopoly. The market of energy supply expects slow 
evolution from artificial monopoly of markets to competition, which doesn’t exclude the long 
time-period of centralization of services in the sphere of electricity sales. 

Conclusions 
Thus, we can conclude that the presence of specific features in the functioning of the 

markets, which are divided by the types of activity of the energy complex leads to a significant 
reduction in the effectiveness of state regulation of energy, which was so far carried out as a 
single universal approach. 

As a result of the above carried out analysis it seems appropriate to note the following 
trends in the system of state regulation of energy market exist: 

1. For the effective functioning of the oligopolistic market for energy generating the 
state regulation should be directed to support the competitive relations and promote investment 
activity vendors, which would reduce market prices and, ultimately, achieve more efficient 
satisfaction of consumer demand. 

2. In the monopolistic market for electricity transmission, including economic and 
technological features of the product, it is reasonable for a state to provide regulation aimed at 
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monitoring the costs of network firms and the establishment of economically reasonable prices 
for transmission services . 

3. Continuous transformation of the market of  supply of energy services from artificial 
monopoly to competitive one will require close attention from its regulators. Therefore the 
main task from the side of the  government regulation, taking into account different mentality 
of Ukrainian consumers, will become the legal (imperative) and financial policy of improving 
the payment discipline, improvement of logistics and service opportunities of energy supply 
companies. 

We have proposed the theoretical grounds for the foundation of a systematic approach 
of an effective state regulation of the energy market in our country. The definition of the term 
"energy-supply market” had been given. Also the definition of a public regulation of the energy 
supply sector had been revealed, as well as the concept elements that allow us to classify this 
system as a type of complex systems. 
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THE IMPORTANCE OF MULTINATIONAL MARKETING INFORMATI ON 
SYSTEMS (MMIS) TO MARKETING MANAGEMENT 

 
To understand the proper role of multinational marketing information systems to 

marketing management one must examine what managers do and what information they need 
for decision making on global scale. It is agreed that information is the life blood of marketing, 
therefore well organized information system plays crucial role in tackling decision making 
issues, which can be supported by formal marketing information systems.      

A marketing information system (MIS) is intended to bring together disparate items of 
data into a coherent body of information. An MIS is more than raw data or information suitable 
for the purposes of decision making. An MIS also provides methods for interpreting the 
information the MIS provides. Moreover, as Kotler's definition says, an MIS is more than a 
system of data collection or a set of information technologies:  

"A marketing information system is a continuing and interacting structure of people, 
equipment and procedures to gather, sort, analyse, evaluate, and distribute pertinent, timely 
and accurate information for use by marketing decision makers to improve their marketing 
planning, implementation, and control". 

Figure 9.1 illustrates the major components of an MIS, the environmental factors 
monitored by the system and the types of marketing decision which the MIS seeks to underpin.  

Figure 9.1 The marketing information systems and its subsystems  

 
Source: www.fao.org/docrep/w3241e/w3241e0a.htm 
 
The explanation of this model of an MIS begins with a description of each of its four 

main constituent parts: The internal reporting systems, marketing research system, marketing 
intelligence system and marketing models. MIS varies in its degree of sophistication. In the 
industrialised countries it is computerised, but developing countries lag behind in terms of 
technologies. In order to understand these components , we will discuss all four:  
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Internal reporting systems: All enterprises which have been in operation for any period 
of time nave a wealth of information. However, this information often remains under-utilised 
because it is compartmentalised, either in the form of an individual entrepreneur or in the 
functional departments of larger businesses. That is, information is usually categorised 
according to its nature so that there are, for example, financial, production, manpower, 
marketing, stockholding and logistical data. Often the entrepreneur, or various personnel 
working in the functional departments holding these pieces of data, do not see how it could 
help decision makers in other functional areas. Similarly, decision makers can fail to appreciate 
how information from other functional areas might help them and therefore do not request it.  

The internal records that are of immediate value to marketing decisions are: orders 
received, stockholdings and sales invoices. These are but a few of the internal records that can 
be used by marketing managers, but even this small set of records is capable of generating a 
great deal of information.  

Marketing research systems:. Marketing research is a proactive search for information. 
That is, the enterprise which commissions these studies does so to solve a perceived marketing 
problem. In many cases, data is collected in a purposeful way to address a well-defined 
problem. The other form of marketing research centres not around a specific marketing 
problem but is an attempt to continuously monitor the marketing environment.  

Marketing intelligence systems: Whereas marketing research is focused, market 
intelligence is not. A marketing intelligence system is a set of procedures and data sources used 
by marketing managers to sift information from the environment that they can use in their 
decision making. This scanning of the economic and business environment can be undertaken 
in a variety of ways, including: 

Unfo
cused 
scanning 

The manager, by virtue of what he/she reads, hears and watches exposes 
him/herself to information that may prove useful. Whilst the behaviour is 
unfocused and the manager has no specific purpose in mind, it is not 
unintentional 

Semi
-focused 
scanning 

Again, the manager is not in search of particular pieces of information that 
he/she is actively searching but does narrow the range of media that is scanned. 
For instance, the manager may focus more on economic and business 
publications, broadcasts etc. and pay less attention to political, scientific or 
technological media. 

Infor
mal search 

This describes the situation where a fairly limited and unstructured attempt 
is made to obtain information for a specific purpose. For example, the marketing 
manager of a firm considering entering the business of importing frozen fish from 
a neighbouring country may make informal inquiries as to prices and demand 
levels of frozen and fresh fish. There would be little structure to this search with 
the manager making inquiries with traders he/she happens to encounter as well as 
with other ad hoc contacts in ministries, international aid agencies, with trade 
associations, importers/exporters etc. 

Form
al search 

This is a purposeful search after information in some systematic way. The 
information will be required to address a specific issue. Whilst this sort of activity 
may seem to share the characteristics of marketing research it is carried out by the 
manager him/herself rather than a professional researcher. Moreover, the scope of 
the search is likely to be narrow in scope and far less intensive than marketing 
research 

Marketing intelligence is the province of entrepreneurs and senior managers within an 
agribusiness. It involves them in scanning newspaper trade magazines, business journals and 
reports, economic forecasts and other media. In addition it involves management in talking to 
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producers, suppliers and customers, as well as to competitors. Nonetheless, it is a largely 
informal process of observing and conversing.  

Marketing models: Within the MIS there has to be the means of interpreting information 
in order to give direction to decision. These models may be computerised or may not. Typical 
tools are:  

Time series sales modes 
 Brand switching models 
 Linear programming 
 Elasticity models (price, incomes, demand, supply, etc.) 
 Regression and correlation models 
 Analysis of Variance (ANOVA) models 
 Sensitivity analysis 
 Discounted cash flow 
 Spreadsheet 'what if models 
These and similar mathematical, statistical, econometric and financial models are the 

analytical subsystem of the MIS. A relatively modest investment in a desktop computer is 
enough to allow an enterprise to automate the analysis of its data.  

 
MULTINATIONAL MARKETING INFORMATION SYSTEMS 
Increased  marketing  activities by local and multinational firms has generated not only 

more data, but also understanding of its need. In addition to the changes in the quantity ant type 
of information needed, there has been increase in competent agencies whose primary functions 
are to gather information. As firms become established, and their information needs shift from 
those necessary to make initial market investment decisions those continuous operation, there 
is a growing demand for continuous source of information both at the country operational level 
and at the worldwide corporate level. However as the abundance of information increases, it 
reaches of ‘’information overload’’ and requires systematic methods of sorting, interpreting 
and analysing data.  Strictly speaking, companies need multinational marketing information 
system.  

Multinational marketing information system is very similar to information system, both 
of them contributes toward decision making, moreover both of these phenomena consists of 
people, machines and procedures designed to produce relevant information to management. 
There is minor difference between these two:  

• scope 
• Level of information 
This means, that multinational marketing information system covers two or more 

countries and operates at each country level.  
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Diagram 1 

8-16

Multinational Marketing 
Information System

Country 1
CMIS

Country 2
CMIS

Country n
CMIS

Corporate 
MMIS

Instruction
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fo
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Source: Cateora P & Ghuari P.2005 
 
 
MANAGERIAL ROLES AND IMPLICATIONS   
In developing of multinational marketing information system it is necessary to create 

country marketing information system to each given county/market. Because there can be 
significant differences between markets where company operates in. Once CMIS is adjusted to 
every country, then whole system of MMIS is designed and ready to contribute to company’s 
management. 

In order to understand the importance of MMIS to marketing management, we need to 
familiarise ourselves to what is the role of manager and what information they need for 
decision making. (Mintzberg 1983) suggests that managerial activities fall into 3 categories: 
interpersonal, information processing and decision making. An important interpersonal role is 
that of figurehead for the organisation. Second, a manager acts as a leader, attempting to 
motivate subordinates. Lastly, managers act as a liaison between various levels of the 
organisation and, within each level, among levels of the management team.  

A second set of managerial roles, termed as informational roles, can be identified. 
Managers act as the nerve centre for the organisation, receiving the latest, most concrete, most 
up-to-date information and redistributing it to those who need to know.  

A more familiar set of managerial roles is that of decisional roles. Managers act as 
entrepreneurs by initiating new kinds of activities; they handle disturbances arising in the 
organisation; they allocate resources where they are needed in the organisation; and they 
mediate between groups in conflict within the organisation.  

In the area of interpersonal roles, information systems are extremely limited and make 
only indirect contributions, acting largely as a communications aid in some of the newer office 
automation and communication-oriented applications. These systems make a much larger 
contribution in the field of informational roles; large-scale MIS systems, office systems, and 
professional work stations that can enhance a manager's presentation of information are 
significant. In the area of decision making, only recently have decision support systems and 
microcomputer-based systems begun to make important contributions.  

While information systems have made great contributions to organisations, until 
recently these contributions have been confined to narrow, transaction processing areas. Much 
work needs to be done in broadening the impact of systems on professional and managerial 
life. 
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CONCLUSION 
Information systems have to be designed to meet the way in which managers tend to 

work. Research suggests that a manager continually addresses a large variety of tasks and is 
able to spend relatively brief periods on each of these. Given the nature of the work, managers 
tend to rely upon information that is timely and verbal (because this can be assimilated 
quickly), even if this is likely to be less accurate then more formal and complex information 
systems.  

Managers play at least three separate roles: interpersonal, informational and decisional. 
MIS, in electronic form or otherwise, can support these roles in varying degrees. MIS has less 
to contribute in the case of a manager's informational role than for the other two.  

Three levels of decision making can be distinguished from one another: strategic, 
control (or tactical) and operational. Again, MIS has to support each level. Strategic decisions 
are characteristically one-off situations. Strategic decisions have implications for changing the 
structure of an organisation and therefore the MIS must provide information which is precise 
and accurate. Control decisions deal with broad policy issues and operational decisions concern 
the management of the organisation's marketing mix.  

 To conclude we can say, that multinational marketing information systems are intended 
to support management decision- making internationally. Hence, therefore MMIS is more 
complex phenomenon then MIS, because it has to bring several MIS of different countries in 
coordination.   
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mariam jibutimariam jibutimariam jibutimariam jibuti    
                                    iv. javaxiSvilis saxelobis Tsu 

ekonomikisa da biznesis fakultetis 
                    II kursis studenti  
xelmZRvaneli: ekonomikis doqtori,  

profesoriLleila qadagiSvili 
 

frenSaizingis ganviTareba: problemebi, perspeqtivebifrenSaizingis ganviTareba: problemebi, perspeqtivebifrenSaizingis ganviTareba: problemebi, perspeqtivebifrenSaizingis ganviTareba: problemebi, perspeqtivebi    
    

msoflio sameurneo praqtika adasturebs, rom Tanamedrove sabaz-
ro ekonomika efuZneba or ZiriTad fenomens: msxvil organizaciul 
sameurneo struqturebs da mcire bizness. Pisini TiTqos urTierTsa-
winaaRmdego, urTierTgamomricxav principebs eyrdnobian, radgan maTi 
miznebi, saqmianoba masStabi gansxvavebuli midgomebis safuZvelze ya-
libdeba. msxvili struqtura Tanamedrove sabazro ekonomikis karkasis 
mzidi konstruqciaa, xolo mcire biznesi xels uwyobs konkurentuli 
garemos Seqmnas, uzrunvelyofs moqnilobas da individualizaciis pro-
cesis gaRrmavebas. amitom es ori struqtura erTmaneTs avsebs. EaseTi 
urTierTobebi jer kidev XVIII saukuneSi warmoiSva did britaneTSi da 
mas ,,gadabmuli saxlebis” sistema ewoda. Aam sistemis arsi is iyo, rom 
britaneTis mTavrobam alkoholuri sasmelebis gayidva SezRuda da vaW-
robis ufleba misca mxolod licenziis mqone fardulebis mflobe-
lebs. ,,gadabmuli saxlebis” sistemam daamtkica, rom igi aris efeqtiani 
sameurneo meqanizmi. Ees sistema SemdgomSi ganviTarda, gafarTovda da 
frenSaizingi ewoda. frenSaizingi ukavSirdeba samewarmeo saqmianobas 
da ganixileba, rogorc materialuri dovlaTis Seqmnis strategia. 
,,frenSaizi” franguli _ franSizadan momdinareobs da ,,privilegias’’, 
,,SeRavaTs’’ niSnavs. frenSaizingis sistema gvTavazobs mTel rig 
damatebiT SeRavaTebs, uzrunvelyofs aprobirebuli biznes-modelis 
danergvas da muSaobs xangrZlivi periodis ganmavlobaSi. 

biznesis organizebis frenSaizinguli forma mewarmes ukve cno-
bili saqonlis gayidvis an momsaxurebis gawevis uflebas aZlevs, anu es 
aris licenzia, romelic iZleva ufro msxvili kompaniis savaWro niSnis 
gamoyenebis SesaZleblobas, an misi saqonlis sxva regionSi gayidvis 
uflebas. am uflebis gamo, frenSaizingis mflobeli, rogorc wesi, 
wvrili firmis mepatrone, msxvili firmis mepatrones-frenSaizingis 
warmomadgenels uxdis erTjeradad, xolo SemdgomSi yovelTviur Sena-
tans. 

frenSaizingis sistemis Camoyalibeba ekonomikuri aucileblobidan 
gamomdinareobda. XIX saukuneSi aSS-Si gaCnda biznesis gafarToebis 
axali modeli, romelic Tanamedrove frenSaizingis elementebs moi-
cavda. sakeravi manqanebis mwarmoebelma kompaniam ,,zingerma’’  moindoma 
distributorTa meSveobiT saqonlis gayidvis raodenobis gazrda sxva-
dasxva qveyanaSi. Kkompania ,,zingeris’’ frenSaizingis sistema gaxda mTel 
rig dargebSi frenSaizingis ganviTarebis safuZveli. 1898 wels kompania 
,,jeneral motorsma’’ damoukidebeli organizaciebi gamoiyena distribu-
torebad, raTa gasaRebis sistemaSi sakuTari danaxarjebi Seemcirebina. 
kompaniam damoukidebel organizaciebs mihyida misi produqciiT vaW-
robis ufleba garkveul periodSi garkveul teritoriebze. kompania 
distributorebisagan iTxovda saqmeSi sakuTari kapitalis dabandebas 
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da momsaxurebis maRali donis SenarCunebas. amasTan, kompania distribu-
torebs aZlevda garantias, rom maT teritoriaze sxva distributori, 
romelic ,,jeneral motorsis” avtomanqanebis gayidviT iqneboda dakave-
buli,  mas konkurencias ar gauwevda.  

,,frenSaizingi’’ warmatebiT gamoiyeneba ualkoholo sasmelebis in-
dustriaSi. cnobilma kompaniebma ,,koka-kolam’’ da ,,pepsim’’ frenSaizingis 
sistema gamoiyenes biznesis gafarToebisaTvis. Aam sistemis meSveobiT es 
kompaniebi saerTaSoriso biznesis grandebad gadaiqcnen. farTod gav-
rcelda ,,frenSaizingi’’ navTobis gadamamuSavebel kompaniebSi, romle-
bic navTobproduqtebis gayidvas ZiriTadad frenSaizingis sistemiT 
axorcieleben.  

AXX saukunis 30-iani wlebidan frenSaizingi iqca naklebriskian 
xelsayrel komerciul sistemad, romelsac sargebeli mohqonda rogorc 
frenSaizis gamcemisaTvis (msxvili sawarmo), ise frenSaizis mimRebi-
saTvis (operatori mcire sawarmo). frenSaizeri iRebs valdebulebas 
moamaragos operatori Tavisi saqonliT, teqnologiebiT, gaukeTos rek-
lama, iyos Tavdebi sesxis aRebisas. Ooperatori ki valdebulia awar-
moos da gaasaRos mxolod misi saqoneli da bizness uxelmZRvanelos 
frenSaizeris miTiTebiT.  

frenSaizingi sasyidlian xelSekrulebaTa ricxvs miekuTvneba. 
usasyidlo frenSaizingis xelSekruleba praqtikulad SeuZlebelia, 
vinaidan frenSaizingis xelSekrulebis erT-erTi ZiriTadi niSania fren-
Saizis mimRebis mier sazRauris gadaxda. frenSaizeris saxelis da 
savaWro markis gamoyenebisaTvis operatori sawarmo frenCaizers uxdis 
erTdroul, Tavdapirvel gadasaxads misi saxeliT moqmedebis uflebi-
saTvis. frenSaizeri adgens produqciis realizaciidan gadasaxadis 
normativs. Ggadasaxadi realizaciis 2-3%-is farglebSi meryeobs. Tumca 
aris sxva ganakveTebic.  magaliTad, kompania ,,makdonalds’’ frenSai-
zerebi uxdian realizaciis 12%-s. xelSekrulebaSi gaTvaliswinebulia 
gadasaxadis sxva formac (magaliTad, savaWro markis gamoyeneba), rome-
lic  SeiZleba 1-5% iyos [2]. 

msoflioSi  10 yvelaze  popularuli  frenSaizinguli kompanie-
bia:  1. Hampton Hotels  2. ampm   3. McDonald's   4.7-Eleven Inc.  5. Supercuts  
Request Info  6. Days Inn 7.  Vanguard Cleaning Systems   8.  Servpro   9.  Subway 10.  
Denny's Inc. frenCaizingma garkveuli ganviTareba saqarTveloSic hpova. 
amis magaliTia  XX saukunis bolos saqarTveloSi ,,koka-kolas’’ Semosv-
la. am kompaniam saqarTveloSi Semoitana investiciebi, daasaqma aseulo-
biT adamiani. saqarTveloSi igi erT-erT msxvil gadamxdelad miiCneva. 
,,koka-kolas’’ garda saqarTveloSi frenSaizingis sistemiT muSaoben 
iseTi saerTaSoriso transerovnuli organizaciebi, rogoricaa ,,makdo-
naldsi”, ,,baskinrobinsi”, ,,toiota”, maRaziebis qseli ,,babiloni”, ,,bata” 
da a.S. [3]. saqarTveloSi umetesad frenSaizings gascems sxva qveynis 
warmatebuli da cnobili kompania, romelsac aqvs franSaizingis xel-
Sekrulebis dadebis kargi gamocdileba da didi komerciuli potencia-
li, rac frenSaizers saSualebas aZlevs maqsimalurad gaiTvaliswinos 
sakuTari interesi da maqsimalurad gadaunawilos riski momavali fran-
Saizis mimRebs. ukeTesi iqneboda, Tu frenSaizingi saqarTvelos msxvil 
da mcire sawarmoebs Soris ganviTardeboda. misi elementebi gamoCnda 
kompania ,,yazbegisa‘’ da ,,nikoras” magaliTze. am sistemiT kompania ,,yaz-
begma” gaxsna 100-ze meti bar-restorani, sadac mxolod yazbegis ludi 
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iyideba. qarTvel mewarmeebs am mimarTulebiT muSaobis gamocdileba 
akliaT [1]. dReisaTvis kompania ,,yazbegis” mier gaxsnili bar-restor-
nebis mxolod 40% muSaobs, danarCeni  gakotrda. ram gamoiwvia gakot-
reba? albaT kompania yazbegs naklebad hqonda gaTvaliswinebuli is, 
rom partniorTa interesebi daculi unda yofiliyo teritoriuli li-
cenzirebis meTodiT. amitom gakotrebis donem maRali maCvenebeli aCvena. 

saqarTveloSi frenCaizingis sistemis ganviTareba xels Seuwyobs 
qveyanaSi konkurentunariani dargebis gamokveTas da qveynis CarTvas 
globalur ekonomikaSi. frenSaizingis ganviTarebas Sedegad mohyveba 
warmoebis aRorZineba-ganviTareba, inovaciebis Semotana, axali samuSao 
adgilebis Seqmna da mosaxleobis socialuri mdgomareobis gaumjo-
beseba. 

 
gamoyenebuli literaturagamoyenebuli literaturagamoyenebuli literaturagamoyenebuli literatura    

 
1. l. qadagiSvili. frenSaizingi-biznesis marTvis warmatebuli for-

ma, Jurnali `saqarTvelos ekonomika” #4, Tbilisi, 2010, gv77. 
2. Малый бизнес, под. ред.  В. Я. Горфинкеля, М., 2009, с.53. 
3. www.franchisegeo. org.ge.   

    
    
    

   

                                                                                                                   
Jibuti  Mariam 

Undergraduate Student of TSU 
 

DEVELOPMENT OF FRANCHISING: PROBLEMS, PERSPECTIVES 
Summary 

 
Work provides analysis of the substance of franchising; it provides study of the 

activities of ten world leading companies using franchising system for expanding of their 
businesses. Directions of franchising development are determined on the example of large and 
small enterprises of Georgia. Work demonstrates that development of franchising system 
would contribute to development of the competitive industries and involvement of the country 
into global economy. Franchising development will result in revitalization of production, 
introduction of innovations, creation of new jobs and improvement of the social condition of 
the population. 

 

    
    
    
    
    
    
    
    



J. “ekonomisti”, #6, 2012 
 

 

 
 
 

95

informaciainformaciainformaciainformacia    
    

    
************    

JJJJurnal ekonomistis redaqcia urnal ekonomistis redaqcia urnal ekonomistis redaqcia urnal ekonomistis redaqcia acxadebs konkurss acxadebs konkurss acxadebs konkurss acxadebs konkurss premiis premiis premiis premiis 
mosapoveblad 2013 wels JurnalSi gamoqveynebuli saukeTeso mosapoveblad 2013 wels JurnalSi gamoqveynebuli saukeTeso mosapoveblad 2013 wels JurnalSi gamoqveynebuli saukeTeso mosapoveblad 2013 wels JurnalSi gamoqveynebuli saukeTeso 
statiisaTvisstatiisaTvisstatiisaTvisstatiisaTvis. Ppremia miekuTvneba statias, romelsac gamoavlens . Ppremia miekuTvneba statias, romelsac gamoavlens . Ppremia miekuTvneba statias, romelsac gamoavlens . Ppremia miekuTvneba statias, romelsac gamoavlens 
maRalkvalificiuri JiurimaRalkvalificiuri JiurimaRalkvalificiuri JiurimaRalkvalificiuri Jiuri,,,,    samecniero statiisaTvis wayenebuli samecniero statiisaTvis wayenebuli samecniero statiisaTvis wayenebuli samecniero statiisaTvis wayenebuli 
moTxovnebidan gamomdinamoTxovnebidan gamomdinamoTxovnebidan gamomdinamoTxovnebidan gamomdinare. re. re. re.     

premiis mflobels gadaecema Sesabamisi diplomi da fuladi premia premiis mflobels gadaecema Sesabamisi diplomi da fuladi premia premiis mflobels gadaecema Sesabamisi diplomi da fuladi premia premiis mflobels gadaecema Sesabamisi diplomi da fuladi premia 
300 laris odenobiT.300 laris odenobiT.300 laris odenobiT.300 laris odenobiT.    

    
************    

2008 wlidan daarsda paata guguSvilis ekonomikis institutis  
samecniero  Sromebis  krebuli, romelic gamodis periodulad.  

Sromebis krebulSi daibeWdeba mecnier ekonomistTa (mecnierebaTa 
doqtorebi, akademiuri doqtorebi) Sromebi, aseve, bakalavrebis, ma-
gistrebis, doqtorantebisa da praqtikos ekonomistTa saTanado mecnie-
ruli donis statiebi.    

avtorTaTvis krebulSi statiebis gamosaqveyneblad moqmedebs Sem-
degi wesebi: 
1. krebulSi gamosaqveyneblad gankuTvnili samecniero naSromebi un-

da iyos damoukidebeli kvlevis Sedegi. naSromi ar unda arRvevdes 
saavtoro uflebebs da ar unda iyos gamoqveynebuli romelime sxva 
organoSi. 

2. redaqciaSi warmodgenili statiis originali xelmowerili unda 
iyos avtoris, xolo Tanaavtorobis SemTxvevaSi yvela Tanaavtoris 
mier saxelis, gvaris, samuSao adgilis, samecniero xarisxisa da 
wodebis, sruli safosto misamarTis, telefonis, faqsis, eleqtro-
nuli fostis miTiTebiT. 

3. statia dabeWdili unda iyos 1,5 intervaliT, A4 formatze, 12 fon-
tiT. redaqciaSi statiebis warmodgena aucilebelia or nabeWd eg-
zemplarad, eleqtronul versiasTan erTad (MS WORD, qarTuli 
teqsti SriftiT ACADNUSX, xolo inglisuri _ TIMES NEW 
ROMAN).  

4. erTi gverdis Rirebulebaa 5 lari. 
 
naSromebis gamogzavna SegiZliaT eleqtronuli fostiT Semdeg 
misamarTze: economics_institute@yahoo.com, nbibilashvili@rambler.ru  
 
 institutis xelmZRvaneloba da krebulis redaqcia mzadaa Tanam-

SromlobisaTvis. 
 
damatebiTi cnobebisaTvis dagvikavSirdiT Semdeg misamarTze:damatebiTi cnobebisaTvis dagvikavSirdiT Semdeg misamarTze:damatebiTi cnobebisaTvis dagvikavSirdiT Semdeg misamarTze:damatebiTi cnobebisaTvis dagvikavSirdiT Semdeg misamarTze:  

q. Tbilisi, qiqoZis q. #14, t.: 299-68-53.  
 

paata guguSvilis ekonomikis institutispaata guguSvilis ekonomikis institutispaata guguSvilis ekonomikis institutispaata guguSvilis ekonomikis institutis    
gamomcemlobagamomcemlobagamomcemlobagamomcemloba    

 
qarTul, rusul da inglisur enebze 
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SeRavaTian fasebSiSeRavaTian fasebSiSeRavaTian fasebSiSeRavaTian fasebSi    
  gTavazobT nebismier sagamomcemlo saqmianobas:  

• masalis akrefa, dakabadoneba, redaqtireba  
 gamoicema:gamoicema:gamoicema:gamoicema:    
    

• samecniero wignebi da naSromebi, enciklopediebi, leqsikonebi, 
cnobarebi 

• perioduli gamocemebi (samecniero SromaTa krebuli, samecniero 
Jurnalebi, konferenciis masalebi) 

• originaluri da naTargmni mxatvruli literatura, saxelmZRva-
neloebi, sabavSvo wignebi, albomebi da gzamkvlevebi 

• eleqtronuli dargobrivi Jurnalebi  
 

            misamarTi: Tbilisi, geronti qiqoZis q. #14misamarTi: Tbilisi, geronti qiqoZis q. #14misamarTi: Tbilisi, geronti qiqoZis q. #14misamarTi: Tbilisi, geronti qiqoZis q. #14    
                                                        222293 22 60;  93 22 60;  93 22 60;  93 22 60;  551551551551    10 07 0410 07 0410 07 0410 07 04. . . .     
                                                        el.fosta:  el.fosta:  el.fosta:  el.fosta:  economics_institute@yahoo.com    
 

Jurnal “ekonomistSi” statiebis warmodgenis  wesebiJurnal “ekonomistSi” statiebis warmodgenis  wesebiJurnal “ekonomistSi” statiebis warmodgenis  wesebiJurnal “ekonomistSi” statiebis warmodgenis  wesebi    
    

1. JurnalSi gamosaqveyneblad gankuTvnili samecniero naSromebi unda 
iyos damoukidebeli kvlevis Sedegi. naSromi ar unda arRvevdes 
saavtoro uflebebs da ar unda iyos gamoqveynebuli romelime sxva 
organoSi. 

2. redaqciaSi warmodgenili statiis originali xelmowerili unda 
iyos avtoris, xolo Tanaavtorobis SemTxvevaSi yvela Tanaavtoris 
mier saxelis, gvaris, samuSao adgilis, samecniero xarisxisa da wo-
debis, sruli safosto misamarTis, telefonis, faqsis, eleqtronuli 
fostis miTiTebiT. 

3. statia dabeWdili unda iyos 1,5 intervaliT, A4 formatze, 12 
fontiT. redaqciaSi statiebis warmodgena aucilebelia or nabeWd 
egzemplarad, eleqtronul versiasTan erTad (MS WORD, qarTuli 
teqsti SriftiT ACADNUSX, xolo inglisuri TIMES NEW ROMAN). 

4. JurnalSi statiebi gamoqveyndeba redaqciaSi maTi Semosvlis rigis 
mixedviT. redaqciis mier statiis warmodgenis TariRad CaiTvleba 
redaqciis mier saboloo teqstis miRebis TariRi. 

5.5.5.5. statia, romelic srulad ar pasuxobs zemoT moyvanil moTxovnebs, 
redaqciis mier ar miiReba.        

6. erTi gverdis Rirebulebaa 5 lari. 
 
naSromebis gamogzavna SegiZliaT eleqtronuli fostiT Semdeg 
misamarTze: economics_institute@yahoo.com, tealazarashvili@rambler.ru 
 
institutis xelmZRvaneloba da Jurnalis redaqcia mzadaa Tanam-

SromlobisaTvis. 
damatebiTi cnobebisaTvis dagvikavSirdiT Semdeg misamarTze:damatebiTi cnobebisaTvis dagvikavSirdiT Semdeg misamarTze:damatebiTi cnobebisaTvis dagvikavSirdiT Semdeg misamarTze:damatebiTi cnobebisaTvis dagvikavSirdiT Semdeg misamarTze:  

q. Tbilisi, qiqoZis q. #14, t.: 293-34-44; 599 97 01 03. 
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